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Abstract

Design thinking, as an interdisciplinary problem-solving method advocating a people-oriented ap-
proach, aligns with the practical needs of the commercial photography industry. This paper dis-
cusses and summarizes the integrated application of design thinking in commercial photography.
By analyzing the specific situations in various aspects of commercial photography, this study pro-
vides important methodological support for relevant practitioners and proposes a systematic set
of practical guidelines for commercial photography. Emphasizing the effectiveness of creativity
and the quantified testing of works, it offers strong support and practical foundation for the theo-
retical research of commercial photography. The aim is to promote the development and improve-
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ment of the commercial photography industry, as well as to provide reference for the construction
of commercial photography courses and the cultivation of innovative talents in China.
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