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Abstract

This article delves into the design strategy of intelligent pet products based on the psychological
needs of pet dogs. The design principles and strategies of intelligent pet dog products are explored
through an analysis of the development status of intelligent products for pet dogs and a theoreti-
cal level of their psychology, combined with the requirement analysis of intelligent product design
based on pet dog psychology. In light of this, the design of intelligent pet products should take into
account the psychological needs of pet dogs, in addition to fulfilling their basic physiological needs.
In order to enhance the user experience of pet dog products, it is crucial to develop intelligent
products designed to guide and shape the good character of pet dogs.
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Figure 1. Pet dog intelligent ball launcher
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