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Abstract

The study found that occupation of demographic variables was significantly correlated with con-
sumer perceived risk, consumer trust and online shopping intention, family income was signifi-
cantly correlated with consumer perceived risk, and perceived risk was significantly correlated
with consumer trust and online shopping intention of organic agricultural products. Therefore, in
order to improve the online shopping intention of organic agricultural products, this study points
out that enterprises should focus on the group of educational and medical workers, reduce per-
ceived risk and improve consumer trust. At the same time, the government should improve its
supportive and regulatory policies for organic agricultural products.
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1. B

540 A E TR STt 4 R R, 2017 BRI EEBIAE L 2016 R IRIEK T 10.2%, 155 5.14
12, FHRETGPILLHIFE LEIG K T 9.0%, IX — 34K A 35 Bt 5 L6 I 387 B A RS AR 2R i 7K ST i v 4k 4R 1 K o
[FI, A PR a2 7RO RE . AN i I 23 J U R R R I N EAT , R AR Sk
B FHL. AR DL (RS BB 3R [F R % N AT AR U 20 g DLLAER] . PR TEREAG SR 3
HESNAT ke, BN RRERTHETREE, RERZMT ARG RE. SERHERITN—
B, AU SNIEAT RS2V 2 BRI GI2, Wi 3, A S fiz v g Hb X I R 56 4 SE I N 25 78 75, 1l
2N HLA T O AN, AR R, ERBOER EX T A R R RS A T8 B B, WIS
X5 W5 AR FE A . PEAHC B RN, ARNERAMER T B S E KT FRRE R KT,
FEEH SE RN T AV NS EA G b EA BRI SEAT N, A S EH RN H
HUAR = it WX B o AR TH BRAB AR 22 e, DA R ™= AR AT N 2 57 o AR ST AU s AE TR AN R
N G AR B T P A I 0 8 RS S vl SR (B AT 22 e, [RIBTERIT AR RN D Gt A8 BV P54 008 KU
REAAETIER, FRE A E3E T ER 57 .

2. MHEREGRIAR
2.1. BLR = RIEFREEREXTEEE

HREEP RS T LMY, e @FECHMUIFECR, R 900 SR 25 A,
X PR AL RO SR AR Th AR B K. RS AT, RIS A _E I, B SO A U AN R
i, ZAeEREE. £ TRSEREM RSB T, MR ENESEISNRE, THIK
FEAFAEREAT]1] (Pavlou, 2003). H B 2%2% T RS T PeA5 AR AORIT 70 2R NN M FEREAT, — AR dilloxd
AEIEAR, 55— AR P8 (B2O) T 5. BTt il (B2B) ISR, £ TS5
T EASHE, Pavlou WNH BEERA—MIEE, NS Tr A%y A&d, A£G F R 5 HTSE T~ SEl
H CHITUY . B 7T 38 (B2CO)HIE SRAB AT, 75T BT 70T 2 4 8 X #0051 A5 4E, Corritore (2003)
WRTE IR AT E T, 280 T 207 MIEm B, DO 75 AL 5 C[2]. A SRAE LK
HPE R T RET N, M THERGEERE XS Corritore 5N, WAL MK IAFHIAFHE T,
PN T LTI, DO A A O

M BAGAERE SR, GRS TSR N R, Wi SEtt. g, IEH. [BF85%, W
RAEAEREANIZIUATTHAT . Mayer fEWFFEERES, RO RAGELEE D N=GEE: BET. | Ik
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Ho JRIURZ 8 IR =ANERO MR s, WEFUASFRINE 52 N M3 SR E AR D3], 40 M I (2016) 554
THRFEX IR AFAEB AL, B Bl Al a5 TEK PR ER4], FEEHEQ016)MEE
Jiv ER EE=AYERET AR AR SR [5], TRBEESEQ014) LARE ST BRI YERE
WEFE LA AT M B B AG AR 6], A SCHTFUTH S5 AF i1 RS ] Mayer 2238 = DMEERI7 7%

2.2. JHBEN_EREMAE KRR

o JRSG: SCRR IR JRURS: B A2 B 35 [ % 3% Raymond Bauer (1960) MU B 27 £ FE 51 B HUSRAY, A AT
WEAT NARIB G OL TR ATTENT, I P& TCIE IS FR TS IR, 1 F e g SRl e A
R, TR ANZEPRA . Bk, T8 2% B A0 o XU R RS2 Y 9% 28 7RI S 75 v i IR sz 381 1
SEIRE, 3K SE RV FE AN — i LSRR, H RS IR RN P R /N 5 2 8 AR AR AE — € AR R
WEJE I ANEZE, 28 AT AN 5] A B0 ot UG Py B A N2 EAT T 4R o Cox (1967) L AE — € [ H bR T
I R At b E— 25 i U 3R AT WF 7T 7], Cunningham (1967)7E Cox #F 78 JEAiti b, 85 205 KUBS 23 1 P A
KIZ, AFEERI RS IRE, Ao KU TRy W DR 2R i3l o BT R OKHB 73 3 (1993, 1994)%f 41
it AR I AE 58 K 22 2 7E Cox A1 Cunningham B 70 HIFE Al _E R4S 8] [9].

G A 23 RN TR RN 1 8 VAR AIE B A0 S PR 55 777 A A [ 0 2R JRI: , A () 1403 20 o A A DR 4 16
PEA WONS G50, AR HEE XS A — Rt 7 AR A B ) RS i o AN [E] R N o A B B 257 A2 AN IR
{40 R0 i RS AR 6, ke U TN ) 5 SI A e DU A2 DA R AR 6%, 45 1 ToX 0 P 2R i XU s T S4B D[ 10] 0 22
BT AR B ST R R0 R 5T, G iR A Tl AREEAT M Brd=ATk. —Flids. AL .
AP RBRTE BRHE S BN ATt 2 AR R LA 5T, BT s F R 72 32
AEMEMT T E BT AL, N E AT e B R N
3. MR

ARSI A A AN T AT B, B MEGTHE B A5 AR T BT I & . AEAH
GUTHRHIE (03 2 2 G MU i B 7R SR A —BURetE, W 55 1 5 VARG HLA ™ i 2 2 B o IR0
EATREAAAEZE R, ARIMIX . AN FZCE RO A HLAR ™ i PR S TR R A — UK. X ER S 1
BT AR s AR T PAS AR Qo far s men v 2 2 R A LR 72 i (R I 28 0 SEAT R o DRI AR SO A E
Gt E ERERENBIER MR, F5. Bk, KERAN. BHERE” .

SN S 5 IR, A2 Paviou (2004) [11HFFE, X 4058 RS T 78 B4R 15 B LN “ 3K,
LR EIGSEA MR P LR R AR s BB 0L B SO HLAR P BRI R 2 MR = i A — 3
TALOIAUE BHEARNBIREEAL 5 e AT IO AR 2PMER” . 25 Chesi55(2012) [12]
MIREFE, H BRBEAE BT “ RABARL FIREW A PR W&, IRAEEL FREN G ™
RS s RABAEL EIRE M G HUR ™ RS . RABAEL EIRE M S IUR = R &E” « 2% W,
L. L., & Chen (2005) [ 131X ) AT A A FE M =N DR 3 T B O “ FRIE RN B SEA HLAR ™= i, 5
MGG, JATEE SN B SEANR b, SR EIE, TR AT R A ISR R

4. BIRWES St
4.1. BURNEXE O

ARG VB R BN LR BCNE, iR 3 AN H, L34 289 i, H RS 280 1, AR
N 96.9%. IR A3 1K) T 22t B ECA 4 ) R 44.6%, 55.4%, FEHRAE 80 JEEEA, S 46.9%, X5 80 5
ENIX—AR TR R DB S, SE5MWEREERER S, X —BEERE PR R R
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FER T, WD SRR TP AN, L 47.1%. HABRY BAR G 1 R .

A SPSS22.0 X i HEAT M EAMBUL M, I 2 Fron, BARERMZ A7 WE LK Cronbach
Alpha EAHKT 0.8, RUJEMERM S A0 IR R K EEMBULE 2 REPROL, HEZRAE, KMO
EART 0.7, RUIERAESEIT 10 S S BT 2N 2 ) A2 SRR

4.2. MRFPIZKRE

FETRAEERT 10 &0 R R BT R 700, SAMIRI A AR T, AR 44205008 35 X
Wy WHPAEAEAIMIE R, L KMO E#KT 0.7, P{EN 0.000, FRnl AT 7o, REWEZRD
L3 PR, A TIAE TR

4.2.1. FEIAOZGHHENEXTEENTG

TH 2 1O B AT RSB RIS T AR08 BB TR SR E S A7 AE 72 e vk, DR ST A5 By SPSS22.0
MARSTREA T AT IGFI LR 2 ANOVA K856, AT AFPER. FR . BOERE. KRN, Bl 5
FNE R I REAE AN R AR B, W13 4 fis, AR, SR BERERHOIFEAR T /5%
FEA 2 ANOVA K561 P E R ZETEE AT 0.05, EIEEZ RS, REMER . HAEER. HEEE S
WL AT I DA AR R ) ASAH DG . SRBEEION 5 03 AU (1 B R 3R ANOVA R i 45 51 P /N T
0.000, FELREHE, BIAFE PRSP ERNF RIS, H Scheffe a3, HiILA
TP T 0.8 T3 50 JE 0 00 0t XU £ 2 2 T T H URONAE 0.8~1.5 TS EE, -5 LAt S N KT i 22 57 R i
o NRAFERNSHREEMMEZERE P EAEE, B2EEE, WARKERANSHRET. W
g 5 T A AH 5 o BRSO S 9 8 S0 i XU « ¥ 21 AT R X D 3 ) 3R 47 L TR 8 ANOVA K364 P 4T /T 0.01,
BRI A S B e, ASTRIERY 53 2 3 R0 KU« 9 SRS AR R = R4 5, H Scheffe SR AT 43, 7E
FAATWAIEI T AT TR B3, Aol UG & B3 T HA R FIN R B (3R ol ), H
IR 2 18D % 05 R R 22 AR S BURFILGL . IR . BE ST TAES . B IRk W s
R T H A AR SN B (I FEER . ok ), AR 2 8] %57 A5 AR 22 AN s Al ER
R FE SEIT AR 0 W R 1 #0022 1 T AR SN FE I BN Can 3 BR . ook ), HAt BRI 2 8] xf
DA ) 25 1] 1) 22 S AN B .

Table 1. Demographic frequency analysis
1. EANOGHKaH

% « 90 J& 80 J& 70 J& Hftn  SFEFLUT REARBRE S KLk
44.6% 55.4% 25.4% 46.9% 20.5% 7.2% 7.6% 85.3% 7.1%
08 JLAF 08~1.577 15~37 3 5bE  Bugkinbsfs kil e H I ot
39.1% 47.1% 9.3% 4% 24.8% 26.8% 17.9% 14.7% 16.1%

Table 2. Reliability and validity test of the overall and itemized scales
=2 BENSMEREENYERS

i H Cronbach ] Alpha THHE A KMO 8 Sig.
BiRER 0.798 11 0.772 0.000
SNE AR B 0.886 4 0.821 0.000
HREERER 0.867 4 0.747 0.000
Do i 78 ) 1 R 0.802 3 0.704 0.000
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Table 3. Factor analysis

=3 EFoh

PREUA T KRR KMO {4 P {H
G AR 75.34% 0.821 0.000
MBI 71.5% 0.747 0.000
) Y e 71.94% 0.786 0.000

Table 4. Test of cognitive differences in perceived risk, consumption trust and online shopping intention from demographic

variables
F 4. AOGHTEXNMERE, EHBREEMNEEEIANERELE
SNBE AR HRAEAT PR e 7 1)
4531 -1.947 (T) -1.636 (T) —1.088 (T)
HAEAFAR 0.888 (F) 0.830 (F) 1.773 (F)
HEREE 1.898 (F) 0.164 (F) 0.333 (F)
FKEEWN —5.654""(F) —0.544 (F) —1.176 (F)
Bl 4.198"" (F) 8.640™" (F) 4.239" (F)

4.2.2. &5 “MEREE” BREX S

Xt b BRI R AT AR SR A, A R AR 5 R, RIS S5 RS IWE R 2
wEMK, MRS WREES MW 28 IR, R

FEf A GRS s RHE B AR S W R AT A b, SEAR R 6 B, IHSREIE S M
TR 2 R IER R, HEZFRRAH R RN 0.591, BEAR T A3 5050 WU A8 5, PRI A5 18 R i XU
ST PABAERIFEME K S0 0 KU 55T S AR AR R AN T AT AR, 2 BT 38 o D 33 1) 50

4.2.3. EZEAFR 3 EBREEMEATE RS R ERNERYE S

FEAHIR I AT A LA b, BT 2B AR S o ARV F AR B, I e /Ry AR &, R4 [R1 U 3 7 o
ZERWE T Fiw, BARERBERN 0382, P EH N 0.000, MRS ERLF. Kk, BA XM =
—0.008 — 17 +0.626 ¥4 2 {54E — 0.13 F15 K .

2 FEAN TR RV o ¥ B8 A5 AT A 0 o AR LA F R EDA 208, BRI T4 SO &, g9 A 20 b i o
BT RV RS, BRG] SPSS22.0 EFiT AL R, KE 8 MEE, Ml “BUNIR R G
7 H BB IS8 R R T 2R R0 UG R 7- AVER S B AT R 7 O BT i SRS R
AMVER G KU R - AT BB AR L A YT A RS R 1 B DL 2SR . BURFER
TR T o B JERE TR 8 AN AR R 5 R0 A R T A SR AT TR N AR, IR AAE
R R, FATEPERIAS T, SR WK 8 P, BURMEREEEN 0.468, T AN HE IR 3R (E AR A0 AN
SR, P AEN 0.000, FEULA FEAR L 2 AT EE 47 . BEAY 5 FEAMIEE ) = —0.007 — 0.43 J1%E XU
+ 0.494 JHHAEE — 0.669 MVH FENHE KSR T — 0.641 HE BT A58 KSR T + 0.596 205 L5771 %%
BAEREF o FEX— #2005 KU T 0 I = 1 (A R et v, AT B ER T A TR R 6 260 3 JRUGE P
FHAE R s, Forh, AR 535 0 RS 1 A8 3Fe T 9 ) 7= 1) () e e e s, 9 0669

5. &t

MG Ecgiit g R, NOGuHAR RS ARV RS BE R e 1 B E AT
JHE RS B A T 1) A 22 55 S (R SRR N R 1 i KR R P A A 2 22 0, RILAE S E L IRONAE 0.8
J3 VLT FR T f 2  JRURS: 5 3 von 1 SRR WSONAE 0.8~1.5 T3 L IB) (A9 23 T AN 5] B SR BE WAV 2R AS AT
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Table 5. Correlation analysis

5. HXOH
S RS R 5 THRABAER 7 o iy 7 1 B

HIE RSz PR T 1

HBAFER T -0.392"" 1

A g 558 1 AL —0.243™" 0.623™" 1
Table 6. Partial correlation analysis when perceived risk is under control
= 6. ¥EH “HRRE” BRIEX ST

A AL HBAFER T oA i 3 1) A5
HIEERE T 1.000
H'E_LYL' AP
e Ay 2 0.591" 1,000

Table 7. Regression analysis under the circumstance that the occupational interference with consumer trust and perceived
risk is not considered

= 7. AERRISHBEERMIEE RS FHAERBEYI S

_— Rt R AL
B FrifEs i VIF
Gt -0.008 0.048

1 S AU R -0.013"" 0.048 1.011
BT 0.626™" 0.048 1.011

PR TT 0.382

D-W {# 1.970

P1d 0.000

Table 8. Regression analysis under the circumstance that the occupational interference with consumer trust and perceived
risk is considered

F 8. FERBRMSHEBEEFMMERNE FIERBEAS

Jepritfb %L
Y —
B PRtz VIF

(HH0) -0.007 0.054
SNE AR PR -0.430"" 0.172 12.431
HBAFER T 0.494™" 0.158 10.411
TERRT HE G 2600 PR TR -0.313 0.344 2.434
i VB 7 SRR P 7 -0.669""" 0.194 5.242
SRR KU PR T -0.205 0.270 1.902
1 HOA BT RN A R —0.641"" 0.223 3.084
FE R RO 6 i SR PR -0.427 0.231 3.143
H R 3 E T 0.166 0213 3.260
HEETHREERET 0.596"™" 0.229 2.535
ZATE BT T 0.051 0.235 1.960
AV HR 5L S AE A -0.285 0.191 3.648
BURFHR R R AS AT R 7 0.285 0.319 2.512

TEER K 0.468

D-W {# 2.006

P{H 0.000
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AN R T AT S 22 575 AN 08 ARGV B AR AR A I R A7 A R 22 57, RIMER R RIT
AR B AR L 82 v T AR SIS R L, BURF. k. BE BT TAEE . B BBk m
T RAGAEH R & T HARRIINF BRI, Ak, BOB BRST AR 08 R v 2 2 v T A R BN
R

AN R 158 PRSI S AEAF A TR, TR A — 2. AR TR R A 8 23
e, SR RS X PO A 1) A7 B 3 R0, SR AR MO 0.43, T 3R AT 19X I JE A 2 25 LR
SN B0 0.494, AV R 0E XS FA 5 SR I I 6 e A7 S5 35 0, SRR KON 0.669, H(H
BT 5 R DA FR) 5 SR I 9% Uy 558 17 A4 S 25 SR T, SR R MO 0.641, HHBRIT 5 M 25 A A28 e
X WA R A A 3 RS, SRR AN 0.596. MM R ECE , BRI 9% 5 AR AR08 KURS: (9 T3 A
BOR, RSN 1 9 AR A .

PRI, 3 A B P LA™ dh R B 1 05 SR LA R = AN D5 T 5 18

1) BB ERH T AR AR, IO Al 5

MM R, NI GETHRAE b 32 B2 8 AN [P A WU R R el i 22 e 1, P e =
T7 AR XA LA™ it WA [ A B AR Y BEOK, B8 I X ¥ i 15 A A R0 i LR ) A8 SR T 5
YA o P 17 N R G = TG R N SRT NI 2.9 e SR S0 3 S P IR D B B 5t
B 5 P AR AL S SN ERE  BEXT I AN AR 1 R R PR AT X i, AT RCE B, I
B ASAEAFEAR N 5E WU, R EST TP MLAG™ i (K R T 37 0 ARSERR, Aol B B30 o 6 k0 i IR P T3
XA HUAR ™ it XL B ) 7 2 S, S 2R Bt ey, A 20 B T BRI A 2 A 10 e i s, 4
A DA BT I LA K R T 37

2) BEARA LA fh WA JoE XS, 3 i PAS A

R DRSS AT LR 7 it X ) S22 008 25 S RO L, SRR R, O 0.43, A3 38R HLAR ™ it R R
5 PR AT B3 i A ALAR ™ i P o A ATLAR ™ ity IO R RS 2 R B T3 3 4H 0 I SR A AL
R IFASLZE AT, A PR 2t BUAE SR A A KU o BEAT A LA™ it P9 L4 5 F) il AT
DA e BEIIER I R 48, M A HUR ™ S DB IR R B 2 e WT 6 (R A R A b
Ji=F AR LG, AUk BT 9 MRS B 2 e S 24 HRERBAR RGN, tRIEAF &
&, ZErainims 16, BEAHLAG™ i RO iEE, 555,

AL RS — ERE L B S AR AR, PR XU RERS 3R i SRS AE, (EAE TR, —FIF
TERR RN BIL, $2TH REAEIE T8 B A& AR, A HLA ™ S PR (R I AE 26 T & SR, ]
PASRAL ik BTG FRESCI XS L Win] DR IR A IR 557K (24 /NI SEIR AEZR R 55 ) BRARIE #t
TREORAVE IR B DTS 6], JFRENS DRIEFTA AR RES 1S B 58 i, 5555

3) SEE AR b B SR M B

XHATBLAR ™ b XL A (1 560 5 A R B A AR 225, — D TR E FAMEIA R, 35tk A Tz Y
WA TEE o X T ARENEY, 555 & B SR RS R IR AP R R R . M7 Ll B 75 R
TR, BATTBUGSCHS. Bk, il A A MR dhAm v DL SR RR T IE 3 A RS B, [RII 0 5 oxt 1
LN BEIIME R, AN IR IEEHRE AT HLAR 7 it DO F47 30 8 135 A PRI AT LA™ i I DA IR TR

EHEWmHE

WERAEIEETH, TH %5 (2018r0007); MEA T HEFEBTITHH: W H% 5 (JAS170148);
HRMRK LR AHEIRESTH, TH% 5 (KCXRCI85A).

DOI: 10.12677/ecl.2018.73007 53 TR 4TS


https://doi.org/10.12677/ecl.2018.73007

Wity RREH A4

SE

(1]

(2]

(3]
(4]

[10]
[11]

[12]

[13]

Pavlou, P.A. (2003) Consumer Acceptance of Electronic Commerce: Integrating Trust anal Risk with the Technology
Acceptance Model. International Journal of Electronic Commerce, 7, 101-134.
https://doi.org/10.1080/10864415.2003.11044275

Corritore, C.L., Kracher, B. and Wiedenbeck, S. (2003) On-Line Trust: Concepts, Evolving Themes, a Model. Interna-
tional Journal of Human-Computer Studies, 58, 737-758. https://doi.org/10.1016/S1071-5819(03)00041-7

UK, BRI, M5t WA RE SRR B S RE]. HREE, 2007, 21(3): 15-19.

VN, ML, SKiE. T RF AN SR e R R AT —— 2 T I i I E )], L5rad, 2016(6):
36-41.

FERHE. AHLE B S MW BT[], VLS Rl 2016(4): 197-206.
SR, BEbE, EE. FSEBEHLT R T E SR RSB 7E[T]. L5 M EER &, 2014(1): 92-97.

Cox, D.F. (1967) Risk Taking and Information Handing in Consumer Behavior. Division of Research, Graduate School
of Business Administration, Harvard University, Boston.

Stone, R.N. and Gronhaug, K. (1993) Perceived Risk: Further Considerations for the Marketing Discipline. European
Journal of Marketing, 27, 39-50. https://doi.org/10.1108/03090569310026637

Baker, J., Grewal, D. and Parasuraman, A. (1994) The Influence of Store Environment on Quality Inferences and Store
Image. Acad Mark Sci, 22, 328-339. https://doi.org/10.1177/0092070394224002

MAGE, abE, 25N, 5. BIhIGE AR SSTE T BN RS B R A SERF A [T]. BRI, 2012, 24(3): 115-123.

Pavlou, P.A. and Gefen, D. (2004) Building Effective Online Marketplaces with Institution-Based Trust. Information
Systems Research, 15, 37-59. https://doi.org/10.1287/isre.1040.0015

SCWEEE, 2R . TH B R 0 S5 MR R O A —— BLRIXS R Bl [0]. R AR 4 5F, 2012(5):
41-52.

Wu, LL. and Chen, E.L. (2005) An Extension of Trust and TAM Model with TPB in the Initial Adoption of On-Line
Tax: An Empirical Study. International Journal of Xuman-Computer Studies, 62, 784-808.
https://doi.org/10.1016/j.ijhcs.2005.03.003

Hans iXlth

KPR B P RR T s

1. FTHF%NM T http:/kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJD
THARMELSE: [ISSN], HIAATI ISSN: 2168-5843, RIw/ i)
2. 4TITHIM T I http://cnki.net/
Ao« EBRSCERA R HEN, A SCERRRE, BIRE

hmiE S http:/www.hanspub.org/Submission.aspx

HATIMEFE: ecl@hanspub.org

DOI: 10.12677/ecl.2018.73007 54 TR 4TS


https://doi.org/10.12677/ecl.2018.73007
https://doi.org/10.1080/10864415.2003.11044275
https://doi.org/10.1016/S1071-5819(03)00041-7
https://doi.org/10.1108/03090569310026637
https://doi.org/10.1177/0092070394224002
https://doi.org/10.1287/isre.1040.0015
https://doi.org/10.1016/j.ijhcs.2005.03.003
http://kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJD
http://cnki.net/
http://www.hanspub.org/Submission.aspx
mailto:ecl@hanspub.org

	Research on Online Shopping Behavior of Organic Agricultural Products Based on Demographic Variables
	Abstract
	Keywords
	基于人口统计变量的有机农产品网购行为研究
	摘  要
	关键词
	1. 前言
	2. 文献综述
	2.1. 有机农产品消费信任的相关文献综述
	2.2. 消费者网上购物知觉风险理论

	3. 研究设计
	4. 数据收集与分析
	4.1. 数据的基本面分析
	4.2. 研究假设检验
	4.2.1. 不同人口统计量对相关变量的影响
	4.2.2. 控制“知觉风险”的偏相关分析
	4.2.3. 考虑不同职业对消费信任和知觉风险干扰作用的回归分析


	5. 结论
	基金项目
	参考文献

