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Abstract

In recent years, tourism has become an important pillar industry in Yunnan Province. Kunming’s
unique geographical location and relatively high income of residents make its surrounding rural
tourism show a strong vitality and potential for development, but on the whole, rural tourism is still
in its infancy with the fierce competition of rural tourism in Kunming, because the rural tourism op-
erators lack of manpower, material and financial resources, knowledge and other objective reasons.
The duplicate rural tourism has been unable to meet the diversified needs of tourists, and even af-
fects the sustainable development of rural tourism destination. Therefore, in order to highlight the
characteristics and differences among the rural tourism destinations, improving the core competi-
tiveness of tourism destination brand is the breakthrough point of this paper. The paper takes Wan-
xichong as the research site, and discusses the elements of rural tourism brand in Wanxichong from
the view of the tourists. This research used the methods of questionnaire survey, data collection and
summarization to analyze the process of building tourism brand and listed the elements of Wanxi-
chong tourism brand and built the model of it. According to the model, it put forward five sugges-
tions: shaping Wanxichong tourism brand in multi-dimension, focusing on the management of the
tourism brand, focusing on the tourism service and infrastructure, the process of building Wanxi-
chong tourism brand should be divided into primary part and secondary part, organizing a variety of
activities and developing more tourism products.
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Figure 1. The dimensions of Wanxichong tourism brand composition
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Table 1. The main indicators of Wanxichong tourism brand composition
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1 it e b ) 4 B
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10 e H AR A
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15 R
16 e b A
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18 A8 R S5 K Bt
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24 TE B Bt
25 BV
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27 B2y 2Bkt
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Table 2. The reception of questionnaire

=2 BIERRIER

gE EHIT G GESES it
RIS 4 44 138 182
i 1] 44 138 182
Rk 44 109 153
&S 100% 78.99% 84.07%
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Table 3. Sample statistics

= 3. BARGIHER

e HEIE FEA%L Hort
5 55 35.95%
1 531
& 98 64.05%
20 %LU 13 8.5%
21~30 % 124 81.05%
31~40 % 6 3.92%
ERS
41~50 % 10 6.54%
51~60 % 0 0%
60 &L I 0 0%
KT 10% 119 77.78%
11%~40% 29 18.95%
i S SN E 4 b
41%~70% 1 0.65%
T 70% 4 2.61%
Wb & BLR 0 0%
Rt 12 7.84%
27
K R A F 130 84.97%
TS B DL 11 7.19%
NG T 7 4.58%
5 118 77.12%
o2 YNt 13 8.5%
RE L AT 1 0.65%
i34
TA 3 1.96%
VN 2 1.31%
FEY WNA 0 0%
HoAth 9 5.88%
HAf 16.99%
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Figure 2. The characteristic tourist resources of Wanxichong
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Table 4. Descriptive statistics of the questionnaire

4. EIBHRERG

EnRs R =N R/ME RME FHE bR 7= Ji 7
1 e e Hh B 4 FR 153 1 5 3.12 1.070 1.144
2 i U 5 L) P A R b 25 153 1 5 3.29 1.081 1.170
3 i e Hh R A% 11 153 1 5 3.29 1.006 1.012
4 R T RIS 5l 153 1 5 3.90 1111 1.234
5 PR 153 1 5 425 1.127 1270
6 AR 153 1 5 3.40 1.002 1.004
7 ST 153 1 5 4.08 1.082 1.170
8 HhHE A 153 1 5 4.10 1.059 1.121
9 Hi I 251 153 1 5 3.91 1.114 1.242
10 JRFHABR A 153 1 5 3.73 0.987 0.974
11 P s seik 153 1 5 3.99 1.006 1.013
12 FAB KU 153 1 5 4.07 1.033 1.067
13 e 153 1 5 418 0.996 0.993
14 VG ) F 153 1 5 4.07 1.074 1.154
15 R i 153 1 5 3.50 1.058 1.120
16 RN 153 1 5 3.67 1.088 1.184
17 BRSS S Bt 153 1 5 4.14 1.016 1.032
18 {15 R 55 K it 153 1 5 4.20 1.026 1.053
19 AT R ANt 153 1 5 427 1.032 1.066
20 SRS Bt 153 1 5 3.70 1.107 1.225
21 JlaEY/RS i 153 1 5 3.33 0.993 0.987
22 PRIH I8 5 15 i 153 1 5 3.82 1.035 1.072
23 TE T 9 2% B i 153 1 5 4.18 1.060 1.124
24 T PR Vit 153 1 5 422 1.051 1.104
25 A it 153 1 5 432 1.049 1.101
26 LRV 153 1 5 428 1.029 1.059
27 [T SOt 153 1 5 4.30 1.001 1.001
28 TR AR 55 N 53 RS 153 1 5 435 0.990 0.980
29 RIS N SRR S5 7K F 153 1 5 420 1.035 1.071
30 bR T i e P 4 153 1 5 4.20 1.045 1.093
31 1 b BRIl R PR 153 1 5 4.03 1.006 1.012
32 RN ] I 2B TS 153 1 5 3.88 1.106 1.223
33 IREEAEYON DL S Vi 153 1 5 4.15 1.075 1.155
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TE. IR PIE6]MEI, BERERERMN 8, 2 ESa 3Ty 2 55 H07 2 e . X105
JE AR B 22 (R FR b R B o (Cronbach o) 2%, SRR EE— 80t o %0, SRR % /5 1)
RGP R B FOR I R BRI n] 25 8o L IR [17]. B2 5 mT%0, SR AEEAR Cronbach
o fH9 0.976, B4 6 AIA1, MIBREE—I “RiiFthf 4 FR” J5, Cronbach o fHA 0.977, KT i &K 1E A
Cronbach o fH 0.976, HIIZI T LAMIER, Fl4x 32 AN &8 .

KMO /2 Kaiser-Meyer-Olkin FJHUREE 2 PE R4, HAEAT 0 11 2 [0], KMO fElk4r 1, £l
Bbr 2 AL R R Rl %, BIE & TR T 8r. & KMO EH/hF 0.5, WIAEE#ATHE 724, KMO
HTE 0.9 LA b, WIRIRAOE A 347 120 H7

SFRIAR I 32 ANMIEBUTHEATRG, 178 7 AT, KMO {4 0.952, Bartlett BRIAHK 2 (44 5189.385, H
JEH 496, Sig {54 0.000, /NF0.05, 1EF]0.05 BEAKT, wTLELE TR, HHIZARALE ST R 0T .

RSO YR A 1) I R R AR AT IR R VLR b, BRI o i b A28 5 2 IR IR R R A e R L
PRAE A Rl Z 40, R0 o R e EO S %) 3 ) B T 44 -5 R A P 2 il R KB RD, 9 HLZEHGH 1Y)
DAL H (1 0 5158 F o ol I R A S N R 22 S/ o TP EXHZ R R IAT I 0T AR, X F&RH
MR A KB 4228, BT AR -2 A o i R 1) 7 32 [ TR B0, AN IonS R Tk A7 .
HHERER T 00, BEMBUAFECN 4, Ao FUB A TR IR B L R 2 “2B A4
AVEHE” « “RRGRRERE” o BN EMSEE” o CEBEET . ¢ PARE” . e RIRiET B
SRkl RIS N A E” 558 NI, A 24 ARSI, 1537 gh

HI# 8 AlA, KMO {E°A4 0.942, Bartlett EREKIK 7 E 4 3287.509, [ HHFEA 276, Sig fH4 0.000,
BENR KT, SR AE A AT R T AT

DR 743 T i 45 SR B A5 8 b SRR R LR R R G 4 N, JLRRIE

1) FHEEHRAT 1o @7 FREE T LUE B, $EUE I 4 AN FRRHEEE R T 1, FHE
504 13.452, 1.148. 1.234 F11.072, EAEW% 9,

2) WNFE 9 TATLAHRH, BT 4 ME T BiHR 7Bk 71.823%K975 2, #id 60%HIbRdE, 1B AHT 704
SXoF BT AR S 1) i R R R R 4 AN TR A2 T AR B2 1

3) ME 3 A ERERRE, 84 METFR—NEI . NE4ANFETUE, W& aEe
2%, T HT 2 AcBE, RIAE 4 N TG BEEEAENEAL, ATAER A BB TIA
N AT CABRCZ I 417 o0t 2 (R DR -5 4 R SR mT il B K BRL 4

M2 10 ATAE H, A 1 AN EER KR FEALSENT 0.5, 3% 1 NERAN MR AN
HAAE N 0433, PKEIX 1 ANZERMBR, FIR 23 NERHEFEMAIIRT 0.5, KHAMORE, RiE
D7 R B, PTLOK 2 1 4 AR i A R

BN TR TR SRR AR ST . ORI EA DS o “REERITRIES |

Table 5. Reliability statistics
5. AEMgT

i H Hf
Cronbach’s Alpha 0.976
TR 33
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Table 6. Item-total relational table
6. WA - BAHEXARKE

ETRs B CITC CIID
1 iU NS 0.455 0.977
2 e M s R ) R A AR 0.535 0.976
3 iU AR 1S 0.583 0.976
4 ESREN RS 0.715 0.976
5 KENE 0.770 0.975
6 =t 0.585 0.976
7 RS AT 0.799 0.975
8 Hh A E 0.766 0.975
9 HOTE 2 A F 0.728 0.976
10 JRIFHRBR A 0.672 0.976
11 ik B4 0.724 0.976
12 A AR 0.807 0.975
13 R 0.762 0.975
14 EE R EOR 0.790 0.975
15 R LT i 0.580 0.976
16 P AN 0.565 0.976
17 BIRSS S B 0.800 0.975
18 A1 AR S5 B it 0.821 0.975
19 A3 RSBt 0.819 0.975

20 SR S5 M Bt 0.691 0.976
21 ak7ai 0.600 0.976
22 PR PR 5 15t 0.761 0.975
23 TE T 26 Ve I 0.800 0.975
24 T 0.844 0.975
25 PVt 0.864 0.975
26 ARV 0.834 0.975
27 (R ig=Ee i 0.833 0.975
28 )i & PN AN 0.830 0.975
29 TR S5 N B (R IR 55 7K~ 0.817 0.975
30 2 BUR R AR ) 0.800 0.975
31 S HBUR R IRl ) PR 0.783 0.975
32 MR A W G E B 0.746 0.975
33 ISR N A K B 0.840 0.975
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Table 7. Hypothesis model KMO and Bartlett sphere test
= 7. RIFRE KMO MBI FFEkiAie 1

BN T H .
KMO FEAI KMO 18 0.952
AR ITE 5189.385
EEL R R R R A A5G H 496
i M 0.000

Table 8. Factor analysis model KMO and Bartlett sphere test
# 8. ETF/HHEER KMO FEEFFEFER AT

EAS T H HfH
KMO FEASIIEE KMO 8 0.942
JEAUA T A 3287.509
TR R R BR A A5 H 276
MR 0.000

Table 9. Factor analysis model variance interpretation ratio

9. EF SRS E MR B
D' HIAGRHEAR FEHCPTT AN ST N

s Al TETHRE%) RBUURE%) Al TEIRE%) RPTTRE%) Al TETIRE %) RPUTTHRE(%)

5 0911 3.796 75.619
6 0826 3.441 79.060
7 0.663 2.761 81.822
8 0478 1.992 83.814
9 0462 1.926 85.740
10 0425 1.771 87.512
11 0369 1.537 89.048
120348 1.451 90.499
13 0314 1.309 91.808
14 0.284 1.182 92.990
15 0.260 1.084 94.074
16 0.251 1.045 95.119
17 0234 0.974 96.093
18 0.192 0.802 96.895
19 0.174 0.724 97.620
20 0.149 0.621 98.240
21 0.135 0.561 98.801
22 0.130 0.540 99.341
23 0.103 0.428 99.770
24 0.055 0.230 100.000
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Figure 3. Common factor lithotripsy
E 3. £RIEFHAE
Table 10. The factor loading matrix after the rotation of the factor model
< 10. ETFEAERE FRE FHI M
T A7 1 [AF 2 A 3 [KF 4
ORI P 0.291 0.271 0.237
i Ui il 25 N 7 R AR 5 7KF 0.357 0.254 0.190
b IR T it il F 5 2 0312 0.261 0.248
IREE LGN 7 J it 0.391 0.250 0.227
M Hb R B 2 0.292 0.287 0.170
FEO AT 0.171 0.145
HhFR A 0.225 0216 0.386
AR AT 0.449 0.259 0.176
%1 0.196 0.159 0.465
A 0.288 0.268 0.387
EVEh ) 0.439 0.238 0.240

szt

A M s B P P BRI 25

i e M ) A% 115 0.243 0.169
] E A 0.137 0212
R RIE S 0.175 0.525
EEE 0.383 0.404

T A A 0.054 0211
a7 0.442 0.205
SRS M Bt 0.570 0.198
R 0.175 0.307

A1 R 55 S it 0.433 0.286
BSS Je Bite 0.454 0.250
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LI PR O L 1V a5 NI EX (21 & 05879 NI £1101 &0/ 870 NI 37/} 39 TR
CRFEEE AT L TR 6 MR, R T AT DL 44 9 R 55 B B -

VYA FE <RI N IR S K R b BUR G i i R < HBUR X R T
AR L BRI AR MAEBS T © CHBIGE N GRS 5 NIRRT, D% A T AT B
i 4 AR il A B
3.3. REAT A BRARFEREBER T EXmE REE

IRIGA T Hr i ai R, BB T B s lis bh R 5084 23 DR, 4 DT, 25Nk
U b LA L TR R BRI R R 55 M B iR SRR R, O T WEFERI T R, R EE Y,
ORI AL R 5 DN ER, IRIFA RN 7 DER, IRIFARSS KA 6 NEE, ki sk B
SAER, HEIE 1L,

Table 11. Factor analysis of the tourism brand components

*= 1. BFoiEsikirmBanER

e 75 EER
A0l e R T AR A RR S
A02 R EAL O S
R AES A03 R 1T PRI 3
A04 T
A05 | E A
BO1 AT
B02 Hh A E
B03 B AT
JHE T it D5 B04 ik Sed
BO5 AR AN
B06 R s
BO7 EECY [N K )5 9.
Co1 BYURSS S Bt
C02 AR W55 M Bt
P — €03 S5 K Bt
C04 & it
C05 R
C06 TR i A
DOI RN SS N SR 55 KT
D02 24 HBSUR R e L ) A 3
iR i R D03 U R L (R
D04 AR A F A E RS
D05 INITYES N A Bt
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N T IGIER R S PEE, 8 LISRELS.7 FfFxt g SRR HEAT IAE PR R 720 M, FF XY 4

EREE S BT . SRUENE R T BT R a4 4 P

Chi-Square=696.81,

0.67™ A01
0.54 AR
0.367™ A
0,35 A4
0.54 AB
0.347™ BO1
0.36™ B2
0.467™ B3
0.387% B
0.23™ =109)
0.287™ B06
0.367™ BO7
0. 72 co1
0,67 Co2
0.127 (00¢)
0.09 (002)
0. 72" (003
0.66% Co6
0.28-% DO
0.28 D2
0,28 D@3
0537 D4
()i D5
df=224,

Figure 4. Common factor lithotripsy

E 4. XERAFEAE

P-value=0.00000, RMSEA=0.118
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Table 12. The critical value of the model fitting index
= 12. EEHEERNIEFE

Gl A bs B bR B SHE
2ldf 1.0~3.0 FoR A ALIE N E R4
p <0.01, LF|EFEKT
RMSEA <0.1, FAHUFIIME
GFI >0.90, HEHFHIE
AGFI >0.90, A HEUFIIE
NFI >0.90, HBUFHIE
NNFI >0.90, HBUFHIE
CFI >0.90, FHEUFIIAE
Table 13. Model fitting index
= 13, REHSIEIR
Ve df 7df p RMSEA GFI AGFI NFI NNFI CFI
696.81 224 3111 0.000 0.118 0.71 0.65 0.95 0.96 0.97
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Table 14. Ideal model elements
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Figure 5. Ideal model path diagram
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Figure 6. Wanxichong tourism brand ideal model structure diagram
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Table 15. Ideal model fitting index
= 15, BIEEBI SRR

7 df bal/a p RMSEA GFI AGFI NFI NNFI CFI

138.50 98 1.413 0.00445 0.052 0.90 0.86 0.97 0.99 0.99

4. &L 518
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o COE ST IR AT R, R R R GO BT YR GO, AR R A iR
i B R AR 55 B Bt DA R T T it L B S B R AR U O P LS AR ED AR, B R E R 16 MEAR
R RIF AT R 73 N VUANLERE , BIR I b R A R b R ORI il I 9% S it LA S ik i il R 2. Herpr
T di R AR S 3 AN R AR, R Al BRI 4 AN TR AR, AR AR 55 S Bt B 4 IR AR,
T i AR B 5 AN IR AR
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Table 16. The ideal model variance explains the ratio

%= 16, IRABRE T ERRELLf
PR AE FRICF- T AN LS EEIE N

ety

“it TT %% HB% #it T7 %% HB% #it T7 %% FH%

5 0.604 3.773 78.461
6 0.524 3.273 81.733
7 0.497 3.105 84.838
8 0.406 2.535 87.373
9 0.372 2.328 89.701
10 0.329 2.057 91.758
11 0.291 1.819 93.576
12 0.271 1.694 95.270
13 0.233 1.457 96.727
14 0.204 1.276 98.004
15 0.165 1.033 99.037
0.154 0.963 100.000

Table 17. The ideal model is the factor loading matrix after rotation

= 17, BRI R R B T R R
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