Hans Journal of Agricultural Sciences R MVE}22, 2022, 12(5), 411-421 Hans Y
Published Online May 2022 in Hans. http://www.hanspub.org/journal/hjas
https://doi.org/10.12677/hjas.2022.125059

AN

REET “SFkR} NFHSEA

® R FwF, K F
DU, Wik 142

ks H i 20224F4H27H; FHABEM: 202245 H24H; KA HM: 20224F531H

B

EER, ERMEUKCTFRANRE, EFETREBRER, AMIKNTREERER, RANKRRERBEZEE
FRBOFK HImER, BTk, EERMEARMAERESEARNART, BITAEIET “ SHHRx%" #
TTRFENA. REFEDTHAT: HER “BERM+” A “=R” , ILRRIIRAH P HEE T #
BAEMIEARREDL,  “EEM+” MARIEYESHEANHT, RBFHIESREWHITER; R
RATIER ST, SREETEE, HEERURGRAS EETHE . MR- HETRE MR
BT SEB. WWIBE AN SRV E TR T — FFAHRE, ERFRISRITENARE
RENHE ARSPAERERET N REFRKTE, E—2BE LR 7R AR & X
R LT R

XA
KREHE, BB “+” , SRR, Ri=&HGEE™)

Innovation and Application of “Rural
Revitalization” under Big Data

Shuang Huang, Shufang Luo, Lei Chen

Hanjiang Normal University, Shiyan Hubei

Received: Apr. 27", 2022; accepted: May 24™, 2022; published: May 31%, 2022

Abstract

In recent years, with the continuous development of science and technology, the pace of life is get-
ting faster and faster, and people’s needs are increasing. The central government has paid more
and more attention to rural development. Based on this, under the leadership of Internet technol-
ogy and big data technology, we have innovated and applied “rural revitalization” under big data.
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There are roughly the following details: Firstly, the internet plus is embedded in “agriculture, ru-
ral areas and farmers”, so that farmers can know the basic situation of crops without leaving home,
and the internet plus is embedded in all aspects of crop production, so that crops can be cultivated
in a targeted way; Secondly, build a supermarket for agricultural products, cooperate with far-
mers and merchants, and purchase healthy and green agricultural products for sale. Each module
of agricultural products supermarket is to be realized. This research not only opens up a novel
path for the sales of rural crops, but also solves the problem of healthy diet in today’s fast-paced
era. A safe and effective platform for farmers and consumers has reduced the accumulation of
agricultural products and consumers’ demand for healthy food to a certain extent.
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Figure 1. The overall framework of the “Agri-food Supermarket” project
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Figure 2. The functional section of “Agricultural Products Supermarket”
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Figure 3. Registration and login process
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Figure 4. View the agricultural work process
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Figure 5. Order transaction flow chart
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Figure 6. The registration screen

6. EMAE

Figure 7. Login screen
7. BRAE

DOI: 10.12677/hjas.2022.125059 417 |


https://doi.org/10.12677/hjas.2022.125059

E e

55. FrEmikiE

R RIS s sl E, IR M R, AHERE. B B Muh. WESD
Fbpi, AR UBRERIEVMOEAFL, HHETRE B COFREATIES, HREEE RV
U 8 Firo[12]o Ui SR, Wt IR A B I, X R s EAT T SO T ZRALEE, HEAT 0 2R
A ILE, T EO AW BT B, 508 B i SR T A A 9 B

EhES|
fEFE BF R Wi Rl W& K
., BEH

Y 2.49
P INER

Y ¥1.99

s TIREE
%E ¥ 2.49

‘ BIOARE b
¥ 3.49

:%‘\: ARZEN=E
Y yi19.68

BRAFRR

A5 yo.99

Figure 8. Consumer interface for selecting crops
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Figure 10. Consumer order details page
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