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Abstract

With the update and iteration of mobile internet technology, knowledge services are increasingly
occupying an important position in the fast-paced contemporary life of the public. At the same
time, the influence of personal IP plays a crucial role in the marketing of knowledge service prod-
ucts. This article takes “Xue Zhaofeng’s Economics Course” as an example to study the business
model and development strategy of this product from the perspective of knowledge services.
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