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Abstract

With the rapid development of Internet and social media, Internet celebrity, and E-commerce in-
dustry in China, China has ushered in a new era of combining network red and E-commerce. In this
article, Zhang Mofan, who is the most commercial value microblogging person in 2017, is taken for
an example. Her marketing position to operate its own brand is analyzed, that is ten kinds of
marketing microblogs and its influences. It could provide a good example for young E-commerce
network celebrity. Also, the correct health consumption views and suggestions for fans and con-
sumers who are following the network celebrity could be transmitted. Furthermore, it could help
the healthy development of China’s emerging e-commerce network red business.
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Table 1. Self-media marketing behavior analysis
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