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Abstract

The marketing strategies are encountering more and more challenges. The problem has arisen,
because of deviations in its focus, such as short-term financial indicators, quantitative manage-
ment evaluation, and a focus on local and head office interests; all of which contribute to, the im-
balance of marketing ecosystems and ultimately zero results. However, the theory underpinning
Chinese philosophy, which is long-neglected in the discussion of marketing strategy, potentially
provides quite helpful solutions. Through a literature review and case analysis, Laozi’s “Tao” and
Porter & Kramer’s “Shared Value”, can be integrated into a model of marketing strategy ecosystem,
capable of reframing the focus of marketing strategies. The proposed theoretical model is an at-
tempt to integrate the advantages of Chinese philosophy and Western marketing theory; and em-
phasizes the Yin & Yang interaction between and interdependence of strategic integration and
responsive differentiation strategies. The proposed framework, requires core leadership teams to
adjust the focus which informs their marketing strategies, from one which seeks to maximizes
shareholders’ interests through short-term quantitative indicators, to a frame which supports a
dynamic equilibrium between internal and external stakeholders. Such a focus provides renewed
shape to their marketing strategy ecosystem; and ultimately, to support win-win and sustainable
development results.
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1. 5|8

SR VR L HIE 2% B AT AN S A B A R e LB b, PRI LR R Y RS SR AR, R
TMEREWHHRSEMEERZEHAT, SEHAN . AP EK S RAW T 2. ASCSZFF Dunphy.
Griffiths A1 Benn (2007) [11H8E A5, DA 9 b R4 A0/ BE VG 20 75 B — Fh T RS2 e AR A . FRATT 75 2 0m i —
FisE B AR S A s L, e RE RIS EAR, RO IR ST TR ER(2011) [2]FT UL “JRE
PHE” BIER . 125 M1k, RTEXMIACEHI T — L& 18R . Collins 1 Porras (1996) [3]#R 1+
THBN RS Z AP, 48 @ I AR AR RSB SSE B . Fairholm (2004: 379) [4]4& i,
COFEFEBEMEA N, T EE I, SRCTH R BTN O FF RN T —Fh
N4 RI 28T ” « Beers Boselie Al Brewster (2015) [S]HRFRAN 5, F8 B F R A LR P47, PAK
YT b T AR 25 A e OISR . SRR AT 58 TR BR (2006, 2011) [6146 H T “Se 4R35 7 HOUCREAN “ Ak At 2>
TAT” WM ALK, R T “HL=ME” MM, DAUTSRE=KTRZ A ZIPFE: 1) #
WHLE . 2) b= K 3) AR X = H KDLk — AR R SRR TE T = .

2. IFFHISERRIBIRE

BT AR@RERE WS E S, EHERERAZR. N IGERE =A%, WAFRN R 7
R R O i B ARE AT N AR 2R

2.1. Bfil1
“AEid K DULEFIE R Uber R HLSRET XUy S5 55 77 BRER IR B0 A7 S [H 3% ” SetAdirine, BORikL
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B33l Uber B0 K mIHL S 22 il BEAEAMY 55 SEER (R 52, 2017) (7] ISR 1, Btk 5k e 4 di s
BT ALSS58¥, WREATH ORI E G .

2.2. B2
H E L (Best Buy)ilE i WL A L E L 2s, EXAEFEFEEENF, APERR T HEE, HAE

X IR . R RRIZI N RSB T R A —— B ZE m N R A SOt Ty, e
SBSEIRELE S 7 R—— B AT LW AT ISR . 2011 4, HEENE S ) “OKEARR” , Ex
B SRR (R, 2011) [8]. ZEGIURMR T, SMIZE I E R R, ZIAE S S
TG T R T EAC -

2.3. B613

BEPRHEI I (O TEEIEAE D A in S B 5E E AR ORI XSSP R SIS SR T ) £ 2 A0 V0 K i
gy, ERLERY X PRI R T A0 BifiJe . BR DR b A B 7 Gl b s e R R T IO AR,
RPN BR AT R B S RN E . FRATESLIERER” (EMRGE, 2017) [9]. %S B Rmk
T R OO R SR OG5 AT REAE K R FE AN, S R el R

3. BREAEHKRERNER

19 28 % 20 2291, L Marshall (1890). Say (1821). Shaw (1912). Smith (1776) NCR L it
G2 i R 8 B U7V R I FiAt 2R, DN Rl g R AN B L, T R b A A A S P
Yo DR, EHHEEEh I

20 20 E2FH, Copeland (1923). Nystrom (1915). Weld (1916, 1917). Cherington (1920)%% A\ flli& T
ARS8 AR, A E B E SO N SRR AL EENME RN R E S R AEER . LB
NPT RESE . AT E STBERE B P DAL St 8 B Th e B in 205 b B . S
SRR AR AR R (B RH, HEEH 2 92 A 2

20 LR, BT ERYE HEAE, Drucker (1954). McKitterick (1957)iA b 5 1% /2 LU % 9
FE M Levitt (1960)38 MM E A E T P& 1); Kotler (1967). McCarthy (1960)iA A Ti77E 4 B A ¥
SN e ie) @) Th e . BEfS, &4 I B AT 2R HIX ZRGR, BUVEH 2 — M RREEM A S A sl 2.
{04143 AR EBLAE . Gronroos (1984). Zeithaml. Parasuraman f1 Berry (1985 Rk 55 & 45 P12 . Berry (1983).
Duncan 1 Moriaty (1998). Gummesson (1994, 2002). Sheth I Parvatiyar (2000)5% & & 451 . Normann
F1 Ramirez (1993). Srivastava. Shervani fl Fahey (1999)f4/E 5 4L 855 #FEiL. Constantin A1 Lusch
(1994).Day (1994).Dickson (1992).Hunt (2000).Hunt F1 Morgan (1995) %) %% J5 & # ¥ i L & Achrol (1991).
Achrol 1 Kotler (1999). Webster (1992)] M 48 73 Hr #16 .

B 7 21 4, Vargo #1 Lusch (2004) A% EE H 1775 49 GREE 1R p 4% 7%, SN TR R 1n O TR (HERE
BE AR, Hm R BN R B i (1) 3 45 1) i R A #

RUAEE A7 R 3RS 7 DL EORAEM AT S e, (B2, H TRRAT 178 8 S8 B AR i s RO 32
S, ASCHTIR I = A RMEIL T I bR R R SR A AR R, SR DAFR SO BE S ) Bk Ab B S
br b O& R REBIDEHRERE . DIIRGAERNETIEA . XN AT XA K2 BB EIR . F 0
52 3 o (117 10, R A B SRR R T B R AR A A ) R, SRS R H 2 B 5 (A I B

4. EESHEMENRE
DR T LS I R PR, A SO DA o [ 2 G R HLAREOE 2 (. TR
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iz “iE” , RSP, EEEN LG —. FFMIEH) . Wik R AE R R FHIEE:  “R
Tz, FFELH. REAMETH, A4 T, 7

F 7 R NZETE T2 IR AEFR BIRE R . Evans (1999: 328 & 333) [10]48H,  “Xf 37052000 LA
WA SN A T4, LUAFIES” .« Fiske (2000: 76) [11132H T HAMOMES, $8HN T SEIPUAMAEE, “A
(R AARAL - TES 5 E AT AP BEENE, JF H e TR —ANHE N A FUR 47 U7 e A
B, SRR R E, UE LB AT . B2, BRI JuHERUEAME R 8 SRR . SR
B HFR AR FISZER 3B SR o Evans (1999)/) 76 Al Fiske (2000) ) HAME A& —Fh AR BN A0 Fa, 11
Fe i I T SRS 5 AN A I AR R R e B, e S T T AE R SE ) [a) R T L AR ] o SR 2 2 [ )
P 5 A .

Fang (2011: 2) [12)4&H “BH” « “FH” , XSEEMALEHZEZ 70 “187 AR i A A =2
BRI . BRI e = KRJE (LI, 1998: 416) [13], EJ “1) ¥k —sotb——— AN RSk BRIk
HEMRMICERA R TCEN; 2) Zhd ZootE——fE S P& NI Pl B, X Sr B A0 B A Rt
J7s VAR 3) BRIE ZJe it —— B AR B AN BN AS I R ) 22 B DARSST, 2 DR A T AN AR A i SRR 3625 1 T8 30t
SEGIAEAE, EATHEE ECN T — B8RP ). ME S ECH T 2B MELLtE)” . Fang (2011: 20)
fat,  CBHIERI BN R R B — AN EN, TR DA RN o BToAUL, WETR “GE” B
FEM S, WA R 2 f# Csikszentmihalyi (1991) [14]H1 Basadur (2004) [151FT 82/ “AHHARLE” , EAN
IRTE —NERRIEAE, R FTA R G A O B e 6

HEMEMBESEZ TR “E” et EIng, H&RGmEa. R B (2006, 2011)IAA,
b e AT AR S R I H 28 BT ), FRATERA RS D)t 75— AN S AL A
KCAER DR I REE M, B3 5 /MR A S E R R, R ZBORI ) 5 A 5% A4 X 5230
BRI AT B . SN EA R —A 5 AR A . Foe b, i MRS A E (i, 2015 Frdt=
PEAB VOIS, LM ERER e R MHSEAE M. GRS BRI . W R,
LA T SRS IAZ 0 AT B A 52 G WRR (TR B2 SL LSe35, 5 AN 26 AH G 3 R (5 kA 22
FATA %) Z (A1~ .

MR, LR E AR T B oG T I AME A B A S B 5 TR PE, Beschorner (2013) [16]
INRNILEME “E5IPHST” o Crane 22 AN(2014) [17]0NIEZEMAE “RE. Bk, WEHE, BHELRE
FI %K. 7 Dembek %5 A (2015) [18]# L ZAME R “BESBMIN . REARS” I “NERFLS” .
Wojcik (2016) [19]MHEILZZMMEFAE 2 — N SCRIBIE ML, AL A2 TR AL AN A 2 ST 1%
. Beschorner (2013). Crane (2014). Dembek (2015)F1 Wojcik (2016)Z8 N, & H T 4% A1 70 5 2K (2006,
201 1) BB 7E T 150 BE 78 0 AR 3L S A (B A T 4 Dy — o il Ml s 76 S o BA s e o Al AT Hh A N e i —
ALY R EAE LS, R DA IEIR A, 2 ATAT, B R B SR A 1R S A DG A ST
7 5 R R RE RN

Beschorner (2013). Crane(2014). Dembek (2015) #1 Wojcik (2016)% A$5H T HZMEFIA L, (HIE
ARETS L EAME S — A EAE B R RS, A — PSR B ) 2 O R AR AR . AR KRS R A R
E, LEMER A BEEBENER . AT A, BVE A AR AR S B FE fR g, EEAME
CARBEA DI B E AR TR, WEHR, MBIy, BIMERR R E.

SEhr F, BRERTE TR ER(2006 1 201 1) FEAS R ] B A0 4L ZAME B 1R 2 7 — A Rl 4t £ 54T
EARW B A At 2 50T, EEMEAR G AR A S 5E, HRER, St idtth—1rEx
HEMER, REMARESAEAER. B4 E1T 82 720, BT E (2006 F12011)H
Al L2 TATAE A 2 AN B T B I A B — AN GRS 43, AR AN E A 5
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AR, BRI TR ER (2006, 2011)% A FEHE A 0 2L 1) 20 G 43 (Fish AT Wood, 2017) [20].
BRF AT T ER (2006, 201 1) M L AN E M, T3-SR SLI 0 G A0 5 SRR AN A b A 23 T AT 1 HT B8 2 T) 119 T4«
BR, ZW TN FEOARLEERERM: 1) AZROMEWA 2) A4 REB4TR, EN1mmE
LB 24 B ¥ TH AT (Fish A1 Wood, 2017). Fish Al Wood (2017)iA4,  “ L4l g R i 18
KR T T G FIRNE+TTAT - - DRI AL 22 AT 077 2, FHERRAMIR S A S N - 7EIX N L
b, EEMERC—FF B, I T 2 AR R O T RA S SR AN E O — A R AME) . K
R AT B ER (2006, 201 )TEARA TS AN EMES B, WA SRR — SRR IX A, AT A A ST 56 4 MEAZ O
A5 A BUSCRE RN AR 2 AH DG B3R 2 IR (P AREE 27 <38 ISR, B — MR S5 AH G 13
BRI AR AN IR R, MG A RE R A S A T R SR R

JE I R RN 5 R BR(2006, 201 V)BTRS A A 0 5] NS SEER, AN SR I A AR E R 1) 3t
EIREEE: 2) MERFRE . TER OSSR 56 4 1 2 07 Bl 28 AH OGS ISR AR il fR v, 27
“IE” TR TS, AR POX A 0] B B T AN A S S . ARSI E R R
A RAEASE A BIRRIEA A A, T AR B RS BT AR ZE, HOR 0 B R TE AR
(e, SRUAE Y S B M IRAEPE S TR, (] 1 R

“Proposed strategic business focus”, kJ#: Fish, A. J. and Wood, J. (2017)—*Promoting a Strategic Intervention to Balance Competitive
Advantage and Corporate Social Responsibility—Missing Elements”, Social Responsibility Journal, 13 (1): p. 80 ({E& 1 T %),

Firure 1. Marketing strategic ecosystem

E 1. EHRRESRE

5. BEEEHNE SRR HE

1) & (Lao Tzu, 1998 [21]H1 Huang, 1998 [22])2¢ i BT I 38 F A 15 52 44 fk W% =6 05 1 AL B
“E” SN EN RO R ES SCREOLIE 1 ORI Sk E A A, U O BR R
RIEMEER I ER), RAELNNEFEESRE . NERKRE, NZE ISR — YRR
AARAGIT, S AR A B AR AL, Rl R R S ANE . thAh,  “TE 7 SRIEFAFHRNG, BT A R,
FHFR AR WAEEEN “BI” , BETERN “MH” . “BA” M “BH” BEX S, XAFkeE; “B” f
“CRH” LA, R, T BBRINAE S IRATIRE], AL 18 E AUE AT A IR AR AN
SL), WARTEEANZINR . B PR AERE R TS T A E P, AR A IR
PR, AR — FK M
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2) LA AR N 7 BIRE EARR T AL O R “THE” OLE 1) H8UZ 0 M E 5 IR T kg &
Mo RS EZOSUF AT RN E AT N, PR AR LTAE, DRUMMITAITE. Bk, diddH
GUUAARAT A (VA B RS 1, R A LU dr. R, SIS FUE ST 8. Hik, (BRI H
A7 2038 N AR A T SOk SR BT E B I 4R AT

Palmisano (2006) [23]#1 Chung Ba Phuong (2014) [24]I\ 9, #%Co455 [B1 BN 75 N S oA ] i 4 2k O
{8, HESLEIEK, DR S AMERI A O E A {H . Fairholm (2004: 376)SCFFIZML AT, W “BEAE A
AW AR IE RS, — O RRRR M EM H 2552 o BT, GRS ST . A A= AME R
W, TECTEHAMME: a) A ARZOSFZEIBAIME . b) 4 2SN aAH 53 FIE

3) SR —2H PR /2 a) RIS — iR ——FE A0 b) w2 A —— AL S TR 1),
TEE RS, KRS L — S “— R 5 “ZR407 , DR RERN—XHER
i 2% B I S SRIE A AT —xF “BABR” o [FEE, SE4ei S a bt & STt S ph o 37 kS A
W, X AT G T B AGRUAR (1 R AR T ). XS CRIRH 2 Rk 53— 7 B AN R R0 AT
T 0] 380 AT 45 P05 S s«

i
i s — AR A AT N 22 Al — 4 PR, eIV R O E A N A 5 B4 oA
AV RR 2

TH & FL AN F A 0 — PR A0 R N 22 S5 4k 2 (8] A ELARAE AV EL AN R oG ROk A T, DL UL O E
WANA 5 B4 T XN,

Rk 3

AR A% O A 55 0 BIR BRAISE PR AR, B AT RE 2 A A LA 2 DT R, AT
A AT e R EEDE R

VR 4
TR S AT S B &I A 2 18] 96 Z H AU O (B R Y .
s 5

FEZMEHFARBRHAL P DRIGAHRE LR EMEEER. ke, FEENE R 25
T AL 2 AH O HE M E 25 R .

6. it

AT LR B S B PR R A %R R A DG A (R P A S A, 8 SRR R — AR ——
SEAHR AN 7 el —— A ST — 4 “BARR” SRRk, H g2 el 5 L 0 (E S mh i
AN E MBS LSRG IR T 1208005 B BN AT LS 150 58 ki R 847 g o DA S Ag 1) il
SR G AL T HARFN %S

SR, £ H 8 SR E T H AT A] F5000 1 B R bt 2 B, R0 00T B BB SR S 1) FE R L 8 W0k 1) “ %
W — R ——E SR BB, BT B T A — A ——8 A0 3/ B 22 el —— b A S 5T AE 2
—HAT RN BB o pAh, ARG EERAARAE R, R A — B B AR )
(Bartlett £l Ghoshall, 1989)[25], AR 2.

AP R PR, AT EZ Ul PR B SCRF, AR ST Empedocles (Cop-
leston, 2003: 63) [26|1E MR RAEUE, “ A AR B RIEFA N, fEdbm X b, A IEIR 2 A7 A8 A
s FrLAX/NERERRREEN, WA, BA%4.

ARG, RS A A2 3 90 AR S i WA Rk WORNE s RIS 5 IR A . A ST H
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Y PR B A A 25 AR PR D U5 A% Lo S T BN, A T BT 5 K R (A SRAN R 22 5 5 K D) Jee R 22 TR
BlanrbE, DARIBLETE | i KA R 5 HE S 1 SO AL 2 1 F AR IR SIS, T S SR B O s B s R A
B0 SUEFER, T EAGZOOF BN E, WL E SRR S LB S R

TE O A S R G R E A O S AU =TT 1) P AR LT HIBA TR
H, RN ARRE TR ER. 2) Mg, RXTAEMEOE, PR 44 o F 2 A
WrE, 3) LEME. RSN E /T, SRR 2R FI AR E FTE =, 2R
s BRTIRENE, ASCERUCNE s A S R G A SR AT iR 52 AL S O (B BRSS9 %
I B AR o

7. R&

B R B T R A I AT RS R R IR AR, R A T i 0 4 5 A BA RN 1 AR g A DG 2
VB &, SN ER R . Bk, BN HRE S RS RGN 1%z L H ST
SEBRUME . ATHRSE R R AR R DL R AN 2 AH QR e 45 2 T B B S o AR AT I 45 ) ORI
TR ) R U ATAT B 2 AT, ARAG D6 TR FH X/ A s R A AT AT o

ok, FBS0E S I EME R A S TIG S B AP T A S Le A% 00450 5 [ A P
W2 . BhAh, HATREES, S50 SME R TR XE, AR Ll e M
O, AFIRSE BB IH [ sp . AT E M2, 2019 4 8 A 19 H, EETEMIEEH BEk——rml
[ 5. 2> 1Y (Business Roundtable) & Al T AL ILET “MARE EFE X" WES . FERKE. TS FEHRE
AL 181 44 CEO 1A% 1 A (528, 2019) [27].

VRPN 50 F R (2006 A1 201165 DAAE BIRE A T 58T, BRI IE SRS I R (1% 0 9= ET BT
B H DAL 2 T AR (SRR S AH S BT R )2 RIRPE, 271 “BIBH” hHSENLHIe
TS, RASEIL B HHEAME . HrP Pk R E A0 AT A E e AN B R — A A A )8 2
S 1) B — ZHARAE AN PH o JE ez, TS SR R 2 K R B AT R R e D A A SR
77 IR, e BT BRI R ST, (AR AR, B SEEIMOR, etttk
e fEE .
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