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Abstract

In the post-epidemic era, consumers’ travel needs and behaviors have undergone major changes.
Based on the interpretation of reports on consumer travel needs and consumption behaviors, the
analysis of relevant literature and field investigations, this paper discusses the post-epidemic era
of Hebei Province, the path to upgrade the tour around Shijiazhuang City. First, according to the
relevant data, the changes in consumer travel demand and consumption behavior in the post-
epidemic era were analyzed. Next, the problems existing in Shijiazhuang’s surrounding travel
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were analyzed. Finally, the upgrade path for Shijiazhuang’s surrounding travel was discussed. The
purpose of this article is to provide a path reference for upgrading the tourism around the city
from “dangerous” to “opportunity”, improving customer loyalty, enhancing core competitiveness
and profitability.
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Figure 1. Comparison of user travel mode choices before and after the epidemic
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Figure 2. User travel needs information and travel decisions
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Figure 3. User travel decision cycle
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Figure 4. Comparison of user selection of tourism entrances
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Figure 5. Online travel decision-making platforms commonly used by users
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Figure 6. Factors influencing tourism decision-making
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Figure 7. Distribution of means of transportation used by users for travel
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