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Abstract

In the contemporary marketing context, it is common for brands to work with multiple endorsers.
However, the effect of combination endorsement is uneven. In order to investigate the mechan-
isms involved, this study investigates the relationship between portfolio fit and brand position-
ing clarity in the context of celebrity endorsement based on two types of attraction, namely ap-
pearance attraction and social attraction, and examines the differences and paths of influence
between different portfolio fit and brand positioning clarity. The study found that there is a pos-
itive effect of portfolio fit on brand positioning clarity in the context of multiple celebrity en-
dorsements for the brand, with Parasocial Relationalships playing a mediating role in this rela-
tionship mechanism. There are significant differences in the impact of different portfolio fit
types, specifically: social attraction > appearance attraction > mixed attraction. This study also
takes product type into consideration and finds that the research hypothesis holds for both sta-
tus symbolic and non-identity symbolic products, indicating that the results of this study are
somewhat generalizable.
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1. 5|8

HNRE BT —Fh “YpEIE” KBS, EmMEHETEITZNE. ARVHER,
SNRE RAFERHE W E R EZNMERAE S ERAS2 NS 2Fh, SR T R gk
THBRREAR, Bk AT ] TR PR ALE AL DA 44 N RIS AR F I S, B2 44 A (Multiple Celebrity
Endorsers for Brand). #l41, 57 1 LR E NG L mIE 42 N, L2022 FFHF ] RICHERVIBISEIE T 18
B TR 2 AU RS, B S E )2 AR RIS B Eh T %5 2R AR K 25%
24 NG T CEBOA AT HET &S, ST LA ANIBIE A 0 KBS

i, MM EZ A ANEERT, AaREHRIERIFARENGEH P AR G,
FEBAEAHR. REJLERE ANRELT, 8 KRGS g 2w e — ks 15 618 3) 27 E
RNEGEARE N, EHEAETITACE RS AN E BESR R T H A S E, XA
— BRI E HE . B, WITE A S F R, TR R RN, AL i — I BT I
BRA

KR EERAMEZ B ANREE R T, ETHERSRRAR A G G B 5 e S M
FERIVE AL, Ik BRI FE 25 i R 3 B0 T ot o S 5 T 2 PRI 520, USSR IAT 9T 58 rh AN 2
Ak, A @ AR T, BRI UL R A S N AR TS, IR Bh S R AT T IS 2 AR S R
BT SRR

VRESRIR: SCH AW, (2019 4P E E R B ARG .
PR [EHPE ] S E B
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RIZRIE, T

2. ERERSMRRE
21. BARE

HDNREEAIRE SRR —FFB EHERFAMRIA L. 20 K, BRI HOR “ 2 A0
PIPGiEE, (RAEHE IR R A NEMAETE PR X RS A7 S A R E AT E
&, Jnag 7IERF R EZ, WRETTE R RS AT 2 A AR T A R R A o
2 HIE AT R BRI AR KRR, “ANE T BEEARY R, “BARE T HiAA
Fe A AANAT A N (F4 )5 S (it B 2 T B, RS FH 48 AR EAR SR 1]

BT T2 AT W E 2 A 5 DMOUE: LANRAT. EVEHE. WEm. 4 A0k,
. RZHB NG E T2 N GUIRIEH:, X EUHE 7T F 2R AEEL AT EXT AR
TR R S 1) LAt PR (R s [RIEE, 54 A NAHSRII R R (NS T & R
fEOLC A N ER . 2 NS REEE FE) LARE AR S2 A T U0 IR AR AR 3R A 2 E 4R fl.
LEWFORI2], SRRINFIEEML, 4 MG AETNERERES L2, AEBEE ST, 2 ANEZR[3].
ANHIUIREE 77 SRR 7 R[4 F R E X A NE AT EAE A E R E 2 R . A EH R
i Bh SRR T 1% B 44 N B A ST 7T, Erdogan. Baker F1 Tagg (2001) [5]#2 ¥ Z A EEF) =N HE H A&
) ZANSBEWRZREEGE, 2) L NS mEU R E R, 3) 4 ARBEIELR.

DAL B LR T RS RIT, R, EEHEHT, ZAFHENNRCEEILA
i, “F W oRVE S “ NRE BOR 7 S R 2 4 NS T, e BRI 5 52 Rice 55(2012) [6]
WM Z 2 NG M N L ERSTHME, FEERDRIE— B S s, A4 NIA]
AR . S 5 EMILECE Z A 8K &R, MR RM, EHRFEREANLERELT, 38 AE
ZAN AT, SRS RS B AR, TR EEZ NG NSRS S AN, S
AMEHERL, MESES IR S ENEFMT, SRRIE—BOEAIH] 7 2 A i b 570 28
REYNRE NG s ELEN, 2005 NAmMARSEA S ERRER, 2/MM0E NI IE T 2408
A ESR—EUE 2 N A BRI S8 HAS IR, 2B A0 T i AR 5 N B8 52 e LB 1o R e A 9o
B E NS AR E S UCAC RS, a2 NS R 20 T 5 i AR E R .

IR,  “HER” U ANKEHBENEEREK.

22. HAMMREE

= S
of <

AR B U RCRE . — B SR 7]. B AR SCRR T A, BRI A R B KA 4R, 5 A
K, H—RE R PR A B R AR U E AR, 2016) [8]; i EE THI 1)
B AT NS — EUE (Park 28, 1991). fmhiE % —E (M (Bhat il Reddy, 2001) [9]. FHFEAIE
R—EECE SRS EH#E, 2012) [10]5

VERCAE B2 4 NARE T iz B IR RR Al . 2R A ) RO AR BE 44 N TE AR T8 H S B
H5RE0ERH—8E, B2 NEREA S & UL B (Match-Up)s 4 E A5/ mILECHT,
RENBIAEEE S 5] J1 43850 DL A SR IR S RS, T35 R A RE$ TH(Kamins, 1990); 4R
B N5 AR VU A A A I8 I 5 A AR A5 R A FL AR 2 X ) VP . BT R 2 HOC T ILACEE 18
(B B T 3 AR H AR 51 A FnE et 2 T AT 15518« Till A1 Buster (1998)7E 5256+ 7371 LA 44 A I 5|
71(Physical Attractiveness) I &\l P (Expertise) A UL EC AR #E5 AH R = SR EAT 456, G5 R R TP IT
BCA MR, BIARE NS 7= S AE Tl b 00— SSORE FE X i R s B AN SE R AR AR R s e s AR S
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N 5] 775 77 5 20 04— SO i RS P R S 3 1) RS R AN S35 o B MRS (2018) [11 ]38 I SR AR B0 IF
TR 577 S UCECTE B2 AR ORI G R, W T sh B, R E I ENRE SRR T
PRINAS = i, ETH B @ EE L, S AR & ROR Bt .

22 NMEER T, AFEETHEFIMSASREH 7 “HE MG &R SCRHRR “4H
GREE” ), BEREN T A ANAESRE MR RBOCRE UHERE S, C. (Max) Yu and R.
Pappu, 016), [FIBTHEHVH 9 FTEVEAG 2 2 ARSI AT e B B PFR U A BN - id#
HEMANASE - MEREGE. KEN - ARG ERBNAEHETHRE NG M ARG, X
HE O/ NS WP AR Z K% (Kamins A1 Gupta, 2010) [12]. %4 A4 E - R EERIGHMEZ 4
MNEHEE MR ZEREEL, B TE 8 N A S A FEREE T Re S BMUE NS L5 BE )
FIEAR; EMAER SRR 7 e AL iAW (Erdem A1 Swait, 1998). [FIEAEWHF7IEE, AAREE
X T Wt hEE RLTE T AT — e SR, FUA A& SR E BN 1A E N 0 ) it T LB

2.3. FRhBENLIEME

it LS8 57 75 T FE (Brand Position Clarity)/2& $i i A% 18 (145 . 71 3% A B0 14 (Simmons #1 Becker Olsen,
2006) [13], ‘ERANVEIEM—ZEAG BT EALIEMTE, CARAMTRENS T AR 2 A =1/ R L T g SR B
(Erdem 11 Swait, 1998 [14]; Keller, 1993 [15]; Park. Jaworksi Al MacInnis, 1986 [16]). i kid T HE
B A RARILIL = S RS SR o 2 7 (VA BT I 2 e S R A IS SR B BURRE L I RN 32, @
LS A 2 A SRS SEB (Erdem A1 Swait, 1998).

KT SR ALIE T B O TS, BN RS AT AL, BB, B RS N R 2 R
M A AEAK A SR8 B L FOTE M . 4140, Carolyn J. Simmons Fl Karen L. Becker-Olsen (2006) [ 173 L 7¢
BRIk 5 S AR Bh L UL RCRE B, RILA A 5 H B E L M RE S AR e A, REmikl
M) 3] 23 W] 78 A5 BT T ERASRS,  ER e B BB R AR . A, BRBhE AN AL B B OC R IL
TC X G A AK A it R A7 PR 7 B 52 7 2E T AR AR s el (Pappu AT Cornwell, 2014) [18].

BEE T TR, SRR 2 40 NARE T 50T il R B BE T T i R 7 B P 52 M B L8 J K. S. C.
Yu Al Pappu R. (2016) [19]7ERF 5T MM 2 2 AMREHE =T, BARE 5 G BEXT e R m, 45
REW, RS ANREEIEREZETEN 22 MG AR, [ m iy A s mMmmaSE. it
b, SR ELE B LIS I RE AR 5 AE AN HIAIT A 0%, W ARARE AR UK H 3T R B EAE — )
U DU AR R I i R E A PR AT [20]

F IR GRS KB, ARSI R S AT S ARG R IR 5] /7. Mc Croskey
H Mc Cain H £ 6% 5] BEHE 2 AR S 1R N 7= A ELAN AR AR L R, 4 A 5| 40 7 A IR 5
W G AT S 5] =N ERE . SRR G128 A B IMERHEX 2 AR 5| JJBGEmR ) 4t 5 4R
RBET B AR AN N, SMEEE. ZIARMER: E5WE R Z A F &M A AL
SERAT SRR, SZAAEAE M En] AR B AT 58 AT 45, AT = A B A R gl 0k e BT 51 o 85 - IL AT
LA SSELE, FRATHE AR % -

Hi: MFREZ NS SRR I, 1A 325 BRI R 9% 2 J 0 R o A5 375 I

H2: ZHE 325 FEIS TN it W e 6 375 AT B2 1) 5 W 2 FEE AN [ o

H2a: #LaW 5| B2 & B2-5 BT it T L7 T BE PR SN DR T4 W 51 R AH & 325 FE TR S

H2b: 5HGREGERM B, HE TG BIRE S BRAR S R A5 .

24. EHEXER

#E#12 5C R (Parasocial Relationalships) & F8 B4R 52 A S5 B NDRAE 2 (8] 72 A2 (1) — F s B A, JHFAE
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UEEEAE BR B —FAE R B ABR K R . BAR G I ANRA A K RIE—C R E M, E
HAREEIEE LB “RR” MEGAEF, 2013) [21], BEARBEE. SRR R PR . 48k A
VIR B RFEAE KA, WA &7 B A K R, BB R E SR A DU 4 NN R .
MR ARMMSRIE T O, HIEEEF PSRRI T 20, REMAEHRR T ZRE &M 5
HEd =0 R, QR EREN . SR VIR H RS BT REMESXR, #iks
KA MM BT K 22 LSS FE R R . RZRIE . ORI AnAR AL . LR R [ 22]. RIS
2, WA A 2 oE 5 NBR O &R R B RN B2 P AT

TEFDBF AT, WA R RN & AR . ALY AR G 2 P AR fEmi . AR5 4R (2015) [23 ]
FRI, W 5T AR B AE 2 00 R4 1 2 1 0 M) RE A 9 28 (0 K R . YO HRAL S (2013) A
FENN AN R 5 5 AT E A5 JE R H 3 AR AR RS I 28 AR T 2 5458 W3t F P 2 IR ST AR S5 96 &R, T
KR OCRAG BT IR R S EEE, B P 2 B IE R I Tz m s R, AR A 2t m] DLk,
NG RF LA S R RIS, Wik 2 00 R AUEE ST AT DAY 9 I 22X i S AT R A 2 A A K,
ST HR T 2 3 2 P A B 3 R (Chung & Cho, 2017) [24]; B35 4 A8 SEAA R 4, #1238 AR B2 01 2 (SMID)
T Tk 5 T I A A ] PR A 2 O BT N i AR N5 Priska Breves (2021) [25 4 A38 BEA RZ A A
AR NRE B, TS AR BURACPEUR, (HSAEAE) S BRI, T8 23 1000 S R S AN 2 38 7

CVE SCHRER B, M EIR ] AR I . BRI A S5 R R 3 0 A 22 00 RAFAEAS [FIFE FE (1 520 o
HA RG] 1) =20 51 (LRGSR S RE ST 5 ) 5 A 2 A8 FEAFE IEAH G OR R, RN IAT 2%
Werl #2515 HER A0 2 AR R TR 5| 5 HEAE X R . Han A1 Yang (2017) [26] 1T
TS T — D RGBSR P8 A N B F IO RR S R TR, W11 = AN,
FESR 5 BAT 55 W 5| RN AD R 5] X6F v 4 2 58 A 14D 5 N 5 T B

Ht, ASCIRMERG, FHEILATFRE (A 1).

H3: AL 0 RIEH G T2 5 BEXT il W (T W FE 1R 58 Rl i

HH KR

USRS A B o3 T
LAbemsIRg |
| Sh RS |

Figure 1. Research model

1. WRisE

3. FasCie

B REAWE TUH) H A T IRFUR I 2 44 NS W 5 N L& G ERADG T b e CLE M R/ . )
i BRI A R T NI 5] F7 2R e 5 LG G B 7™ 2R AR o R, A 7 1 SR R ek WF 7 5 9490
AHE SRR, BRI, R SRR IR E NG . NI 6 S, 3 AR 3
Tk, AR 1:1, 24~30 5 208, MATIAEVER] . AT AR 2 R — i B2 PR AR
AR NE . RAHEART T IINRB G P NNEFEIR R R, A SWSI 2 NS 55
RS SALR™ RO, B RALR - /O TR

VRS FERS 2 NE VIR L GEffRe, E3RM 1) A AUE I 7 AN HH5GE: 2) 4A
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HH ARG A, XA BT R R G A R B B O A R A N 3) 4
AT e AT HE AR SRUR, A SR AATAE — /N AU Tl R, anig sl A E Sk (el — ) B T AR R
RE WA SR (RG] S —5E); 4) BNEFRZUM, TR FBOAFE. ATEREANE 95 bk, &S5 4
NI R . Hitt, S H R A58 1% € A NHRIBRHME R B R A BE 25, HANS™ M
rRERAEHREE.

3.0. WAL 1: RBBRASFRZENREE

ARSI T WEIE R 4 N S SR EE: 258 K2R B S 4 AN f 41
RISEIA R, RS SENANAG —E V. HE, S 5FWEORRE A Ok S ESZ, x4 Ak
SR L B2 e WG RE . BRI IEREAT 170 Sy AME ORI B s B, ATz 5
ER BN PRI Gy, AL NN EF/R. EEE. 2%, 518, W, #088 FE 4 NHK
SIM P RE L RURRHIE S 4 LT 1T 70

TS 1 ISR B 4 44 03, 45 39 SL A S A0 J 1, Sl AR le 0 A £ A 18~30 B2 [,
SKIREE RS - MNP SR, SRS YRR AR EESAR. B RIS E A BOR(M e =422,
SD=0.9; M zsx =428, SD=0.77; M s =4.31, SD=0.72; M s =4.28, SD=0.71; P>0.05), #iH
PAE 4 NAE 5 MU SR il 2 T ey EANFAE 25 22 50, W DA SRR A R

TERIFRFAE T T, FFE/R TRSME. 3EE. DRsA B, AR T En, 4 NEERE.
AR LRI AT A5 P SRR 75 T AMFAE B35 22 57 (P > 0.05), 1E & T8t 7t

HitE, ZYPPIsess, EuE GRS, RATRS AR SR E AT NV TR TR, 2R
A5 At =g REMAF AN, Es. aTBUH T seiamt.

3.2. WAL 2: WWBASTE~REBENZLE

By GAET P 2 s ALAR B ORI i 22 18] (K B AR P (Otterbring et al., 2018) [27], MIMAETH # & E &5
IR T NER R ZAHEWT M RRFE,  BROBUE SR A2 257 A WA FE . DAL, ASHIF 70 7 i 2R 3 R
IR E O RAERIFNAE 5 RAEAL

THSEES 2 HLE TR 50 44 N5 AR i 28 2 0] 1) 326 B RORIERHIE Z M2 BAAE R E 2 R ik
HRERENL B AE G A AR = 5 () R B AR S (TR AL, BRSO 1 ME . AR
KIHIN T FRERATS MDA LN KEERME KT, WAXLLESA NS/ 50— E 7T

TS 2 LR 1 61 A RN A, EUAE 34 Aot 27 AL T, ELIAr 55.74%0 44.26%, %
GRS EEAERTE 18~30 ¥ 2 [A]; HA T3R8 32 43, M 2K 20 4o FI T TRSEE 1 CZR 90 E ypg ) it
MmEREE, MIEATR EZEN PRGNS SO QA= 5 ——F R A A EHE . SLih s R

TEMEREGE E, FRMEBEPEFI/R. RéE. H1iEl. WEHEEEM wwx =447, SD=10.63; M
sa =4.33, SD=0.61; My =4.32, SD=0.73; Mus =4.35, SD=0.91; P>0.05), #HLL ALY
FRMEBM MG R m EAEEREER: MR ERTIEEAC, NEA BRI,

ERE ARG KA, 58BN TFER. RGBT IHIRBII KM w2x =4.68, SD=0.6;
M ns =4.68, SD=0.48; P>0.05); MRl WGEEHE) . LB EABERERM ws =439, SD=0.87; M
am =440, SD=0.76; P>0.05). Z5FHEXNFTKRKEE. TRTEHEBREFZEIEHATEEEZFM w o
sy =259, M ki wzms =3.82, M xxr-snmmsy =2.73, M zxr-uzms =3.88; P <0.05), WG

MRREERT 2 NP RIFEFFER AN, 1 B 9% & £ AN R 5] ) 8 BN U7 TH 2 AAE 2 7 A 2K
17, 22 AAFFAIERELE %404, M.

5
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FULAT A, 5 B4 AR AT LU IERShe,  HG AR R S B A
4. L 1: AEMEREES REEMBWEEMRERRE
4.1. SEHIT

SEEG 1 H R AT IR L A BEA X i R T T SR . O T S 5 3 ) AR RIS
NFAZE FERT ARSI 520, ARSI R FH e 44 NS i RS2 3018 58 |, S b i T4 A
(I T R MR T P AR AT A 22 5, TEARE APERI T, B FUERE B A AME NI R .

FARSIGIRFEN : LR B 2] 2 Aseaady, 2308 2 MR GIREA N, 2 ANIRERIR
512K N FR F AR S RAE P Fh—— M Hsu. #H20% 5] 870 5% F 14 e TSE 6 3% 43 ORI 3. L
s, ARSI EFR FEE. B 32l B Jei A8 o 1 4Bk 1] (9 35 R A0, A B Hsu fai /. Bl 5 #iE
KWE 2 AFM =B, ik &2 3 8, A S mEs 1 7, H R T —]
YREEME Hsu |5 o SR 5 2R XA S R 324 B ol R e 77 T 55 R RS P L YA 2 2 REEAT VR
AW T Ad F A S B R 2 N LA i B (Rice Kate 2£(2012). S. C. (Max) Yu and R. Pappu (2016). Lee &
Waikins (2016). FHE NI . Simmons A1 Becker Olsen, (2006). £ #¥iE(2020)).

SEIG— B LR TRAS 125 4y, TRIEH A 120 4y, AR 96%. 2 LHAE A K 43 A AH T 1
1, N 59, 61 7 I T A LA A v 1) — B B R A

4.2. SLEER

4.2.1. IRIETE

N T ARG S R 2L AR T RS B R A Ak S 5| B RS FE IR R T, AR
RAMSLFEAR T A . 25 REW, EHSPRBGIIMEDTN, M asmmamneszs =4.119, SD wansmammpmnsin
= 1.08 (M mapzmsmmnen =341, SD mawsmsmenes = 1.09; p=0.001 <0.05), Ui GG FIH A+
S G PIAS S A B SR I, AEANRIR G RIAL W 51 7 IHIAFAE 3 22 e, HAL & MRS 3a LA
SRR G W m T H ARG A M. ARG EDT, M assmammesza = 4.197, SD
mensns paneres = 0.81 (M aaszmammesnar = 3.763, SD wanzmspmesz = 1.09; p=0.011<0.05), BIHEEH S
W51 i R B A A5 70 2 2 v T AL A AR ST A, U ) SR AE S0 U T R R

4.2.2. EHR

Table 1. Results of main effects test

F 1. EMNARRER

R R2 AD-R? Se F P
0.493* 0.243 0.237 0.5131 37.926 0.000°
Aebrii i R 5L PRttt R 3L T P
B FrRUEET % Beta
Gty 2.359 0.261 9.022 0.000
AT IRB AT 0.407 0.066 0.493 6.158 0.000

VE: CDRAREE: RMUEACEWE, CWIME: (RE), HAASMMEANE.

PR St SR RO B R, SO NLTE T RV R AR, Sl AR e i, SRR 1 R .
LA i PR B P52 5 o O N3 AT AT £ A OG5 2 (Pearson R AN 0.493, p = 0.01). i 2bilid 2k 1k
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MK =38 K RFEATHE PR, AA S E BEXT i L RLIE T 5200 B 7E 99.9% 4 b2 B3
PE(t=6.158, p=0.000<0.001), EMELA GRS 5 BUE CLIE WS 2 MAAE R ERm LR, HY
Wi R4 0.407, BIZH A dh LG BERERIIN 1 ASBAAL, T 2 0 i B A5 775 T P JER AN 36 m 0.407 A58
fir. Bk, fEMMZ A NCEE RN, I 90 B TE 1 3 (1 25 G it W32 G B X i L A7 37 WA A AR A )
1AM . R H1 43 25610 .

N TRV AN RSB B2 & i R BT T il B S 775 B P S I AP AE B 2 5%, DR, KA
BRG] i B AN 5 e W 51 ot W 2 73 31 o i R S 37 T PR A P EAT SR AR T AR 70
B, BRKEIM: M aenwmazmensna = 4.092, SD sanenaamssra = 0.5083. M mapzmsamens = 3.8, SD maws
myamzer = 0.62615 p=0.006<0.05, BIALEHNRIEG] SRR G LS A1EHE 2 W 5] i b 526 T il L £
T T B A A7 AR S35 22 o R H2 13- 250k .

A SIS R B (51 U3 43 A 7 V2 3 AN [F) SR A PR 40 5 3265 BERT ot JE T T B2 PR S R R, 5 R KR
B, TR RAINRWTIE A2 ] L& SR L e ALIE R R AR B2 ok R, HA
B G| R A FE (RS2 L2 B AR 5] ik R B2 FE B BB K (B s ematmnse = 0.488 > B uaszona
prar = 0.3: p=0.000 <0.05), VIEIAEMRH & H2a.

4.2.3. AR
AHFFAEH Bootstrap 1A IG HEAE 225 RATF AN N(E 2)o AN EIE =AY, AR —. FA4F
EAHEMEREE, NEENEHSKR, HIHSFKARY = 1365+ 0.615 X aspunes, MERBRAH

0.355, FRAEALEIARECA 0.596; B —. HARENAENMRERE, KRN MIEE L IEWE, i
ENEME Y = 2.359 + 0.407 X wumar, TS RE RN 0.243, tndifbEIHR BN 0.493; A=, HAE
BEANMBEAIEWE, HAENHERMREEMELSR R, SEMTEWE Y =1.865+0.184 X was
wass +0.362 Xopnaxs, AR RN 0376, wrdEALRIEIERZE 758 0.223 F10.453; HAEWMERE
A2 R HERE 2 50 R — T e 137 B FE 1 SR 28 MRS /N T 0,05, i I (B 25 A 06, A7 = A ) B E(0.184)
AINFAREARL A B AE(0.407), BIHEAL SR RETHRA RN EE, HONERS AR . s H3 13 3156HE
s
YA R R o B Efe | at TR

nnﬁﬁc@j@ FIF uuﬁ?%u{ﬁﬂﬁf‘? b:qul\%@lﬁflﬁﬁﬁ
c BB
[B] 42308 :a+b
PSR VAIE K7 VA I B2 Y

bl =atb+c'

A& MEREE c' B it i A T BT

a—» SR

Figure 2. Bootstrap mediated effects test
[& 2. Bootstrap H /&R0 LE

4.2.4. LI INES
AT U I S B 1, R TP AR AN [ 2B (0 AL it R PR e L A 77 AT P i B AR R LA
WEFER I, A4 SRR SR A B ST i R DL I B B A AR, AL & bR S| SRR 324 B 5 A4t
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