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Abstract

With the continuous development of e-commerce, people’s online consumption behavior has also
received more and more attention. While online shopping has brought great convenience to mer-
chants and consumers, it has also brought them new challenges and difficulties: impulse buying has
not only satisfied consumers’ enjoyment needs, but also brought them debts and regrets; returns
The service has helped merchants to win a lot of praise, but it will also bring high processing costs...
in terms of impulse buying, previous research has paid more attention to the impact of impulse
purchases on online impulse buying. Later research on negative emotions was less; in the aspect of
decision reversal, previous research paid more attention to the macro perspective of corporate
entities, and less micro research on individual perspectives. Based on the above aspects, this study
will explore the impact of online impulse buying behavior and post-purchase negative emotions on
consumer decision reversal, and introduce the neurotic traits in the Big Five personality to explore
its regulating effect. This article first reviews the previous literature, according to the previous re-
sults, sorted and summarized several variables of online impulse purchases, post-purchase emo-
tions, decision reversal, and personality traits, and put forward hypotheses and established expe-
rimental models. Next, we designed a research questionnaire based on the mature scales of our
predecessors, and distributed and collected it. A total of 308 questionnaires were received. Finally,
we used SPSS to perform descriptive analysis, reliability and validity analysis, mediation effects,
and regulatory effects tests and reached conclusions.
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T RE AN T R 55 R T 5, TOT AR 55 BUHITE 2 R AR R OBL 2 AS s X7 6 BRI R 5, RS
R ALAT 2 B ™ W AT R B, IR RR A T RGBS BT IR A . TR, S e D R SR e AT
N R AR O RO 78 28 % it K8 25 AT R ) i L R U 9 e b sh R S R A R AR e 1 4 5
RAWHAT NRIICER, 7T LA B 2 S 47 1 R R B A AP A R R 55 02 L e SR AT

T P PRI FAT N5 LR BEBOCRAIZ & AR R B AR, X HET MR Al A AR K R A 4 )
REZT, DR An T R A ] H AR 9 G SR HAT Rt iz E A+ BRI E L ORI U R AE IR
W ARSI, I PE R PRI K L 5 1 48R X SR SO R AT e A AT A, Alk AT
DIKRIEAIT FU 45 RHEAT 73 HT, I 4 T AT L 1 R 55 SR

2. BB HT
2.1, FELHAFEMTEXH R

7E 20 t22 40 AR CART, et sAT h— B2 T E A0t L ik 41, 1R 2 ATERT I 0t 98
IR E AT BB AT b BRI T ) S o AL TR B O b sl I S5 SR “HETHRIMEIGSE” sl
W SEF AR T — NI . TEMREERL b, A/ F IR pP ) PR LA T AR RIS, BN
TEREFCTH 78 25 5 ph sl PRI SE 72 i (West, 1951 [1]; Katona A1 Muller, 1955). 2 K 48 4 F HL 1
PS5 R RF SR POE R TR, TR Ih sl M SEAE H W 2R3 R AN R B3, T 22 AR FUE T 1 3 P T SEAE I 28 34
Eerb R B R W £ . Donthu AT Garcia (1999) [2]2& T IR 530038 22 (1 /1 FE I AIE T 7R £k b sh M) K R 477
BE— DU TG T2 ISR, 4k BRI TE AR ) R AR ph Al I 3K . 4R 55 (2013) [3AIXE &6 (2013) [4]
BT 1 A E) IR 3R AT s s 4 SO, 0 T B M s PR SEAT A B F45(2016) [5]5I N T 45K K
ISR B AL T AR BRI M I S ) R i PR SR AR

2.2. EEAEMMISHEEFERXMR

15 548 (12 27 I 1R AN ARG PR 1) 0 B K A 311 e B (Gardiner, 1985 [6]), < B T 00 H bn 5 B8k i) 22
SR A4k (Gross, 1998 [7]), ESRAUM . ARATFEHIK . EHTE YK, AOHR ORI 7%
5 B E BRI AT AR S VIR R RN, S EE 8RR T rh Bl S5 55 1 2 3 5 28 R 5C R KB FEAN g
Ferpfl o B T A 25 2 S Tl 98 2 a3 3K . Rook A1 Gardner (1993) [817ER# 7T H WA 41 ti #h 3 1
WA 3K 22 3218 B B WIS 2R UM 28 2= (2016) [9IFERTE 7E 4RV 1 2 b sl R0 K ) AL AR R AT 3% o RIS
WA R SCRRISAIE 1 P ah I8 2onf 7 2% B 5 26 7 A ALY : - Gardner A1 Rook (1988) [10]38:E 1 #3414
SN VH Bl 15 48 BOSORT Y AR 9 T P T e AR RN s ARR(2017) [1LIFEW T b Sl N D ER P HIRE 18, H5
FELL PP AR J5 17 X 7 U —— S RIRIG 4 o TRB IR Ol B 25 B Jm ik 4 - WR4EMR(2018) [12]
FEREFU AR R I 3 2 1@ L i sh PRI S Jm 7 AR I 25 5 ALK

2.3. WEZFRMEXHR

AR AR AR AL NAS SRR 5T 2 MU . P s g8 Ae e . Rtk . B AR et A4
FE o AMEITE SRR AP A, FREIR X R RN R A R, BEARARAS . TEEREE . BEFIRR
(R 2555 R E” (Naumann, 2008 [13]). HArphze el ARG 26 fe e v 2 e & A8 . B3R, i
55 MBEERE .

KIELENASW T W = B2, RO 2 TR &R N AT WA AT TP I R . 7575 440
W, Of%E SRR T KIS 5hah I SE R 9 R, Verplanken F1 Herabadi (2001) [14]HI8F 50 &
B e AME I AR S S b sl 2 % R A H00(2019) [15]2E T S R BE KL AL A T iR
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SRR LSRR P A (AR AT N, GRS A B AU B A AT T, BOs IR
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o IRTBENERFE AR AT R R S AT R, XN AT R A S R R A . PRI, BT
TRECWFAT iy R A5 RO R 5 % 75 J8 285 MR 1

MCEEEER,  MVH B A T SR FCE LR K SR 22 . Shulman 55 A(2015) [16]& 8L, 247K 2%
HAEN SR 77 A AT B B SRR AT E R, 007 R BT 38 2038 SRS m] ASRAS i KA
8o PLHET-(2018) [L7IM™ i BERR ST 1 W0 48 W iod A o e oty AN R 10T ¥ Bt 2 R SR AT N IR o

3. RBEKHRRE
3.1. LA TS TR EI RN

CHRZ W IR 7 % # 15 % STEE L 3 B AT N R A BT AR AR 2R J5 72 AR AR Ak
Gardner 1 Rook (1988) [18]7E F- Wl fi HivH o phah PEWASERR T & KA 4, M= AEA L, WX
SRS . ZETAR(2012) [19]FNARI(2017) [LLIFIA A 3RS MBS AR T /ELL P AL EIRsE R, o
TP SEAT Ay 0 Ji5 17 4 sl o RIS SR HE DL T B

Haa: 5 95 100 Bl I SEAT At P 01 466 5 35 10 E T 2

Hap: T 9% F LR b Bl M SEAT Rt 25 ML £ S0 35 1) IE R0 520

3.2. MR TREEXT R R LEFE AR

Bt I S e AR B RO B SRR TS 2, AR 2 W FUE AR O B 2 R AME R AT i
Gt SR AT I FF R B EXT N PCTE ZE BT FU T, Dahl £%(2003) [2014E 07T A BLAELE T A IX
&4 a, HHRESRAMEIE. & PG EE = Ff S R RS 25 7K1 . REEMR(2018) [12]38 1L 4544 75 7% 7>
S 3 e A RN ZE TR K RE A i B 3R T8 R S S v R SC R . DRIk, AR DU R

Haoa: T 9% 8 (EAE LBl VR W S PR PO 2O 2806 TR S0 AT I8 25 0 I T B2

Haoy: V9 9% 5 FECE LR B P I S 0 Z2 VR 4 0] R SRS B A 63 (R IE TR0 B2

Haa: V8 2357 1) PN P 28 1 AE 2 5l P SIS R SREYE 2 (1 S i) b R 7 02 25 AR A RO

Hap: V8 9% 3 1R 25 11 46 75 75 2R 20y 1 ) I 0o S S 000 2 [ S i v A 4 S 35 1) P A R

3.3. #HEREALANEMIH G FEREHEETIER

A RAR IR R 5 3 I SE R R B R E AR R 7T 2R, ADF T RIS BRR
B AN BT AN Fh B I SR RE R, e 22 B AR 5 5 7 2 3 b s PRI S SR ROV ) o
5K 3 IR (2010)38 1 X K A2 R A (A 7F FE 312 H A 25 e I 1) U R 26 AR THRINE 2% [FIRE, ANt e th W
TARZE R B VI SR IR AR o TR e T e AR R N Tl BRI 8e . TR, TE S R
FGERE S . BLAh, Defeyter 55(2012) [21]42 thAEH A 1 57t T A FUHEEm I 2 BRI S 5K AR5 5 0 i
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Figure 1. Research model
E 1 R

4, MRS
4.1. HAEXR

AR FEIE AR ) L SR qq B M SRR R IRTEREAT S . R ILIE] I 308
iy, BRI 37 )5, RRARUANE 271y, HEARACRD 87.9%, UWHIFEAR &K, E&
AT TR 7B 7 2

ISR, ARZHRGHSHHME LS 42%, S 5REHES K25 S8 57.9%, —FH
B2 4:6. WFEE Ak G, 20~25 2 (12035 3% 104 44, 301 38.3%, o bb i o 1M M de e 22 75 (B
FTEAEE) T HRE, REFEARKIZNE L 128 44, LB 47.2%, (5 ERm . FE4 T R CEOM I <5
BT, M EZEH T8 H MW 4~6 L AEH I 41 500~2000 76, AbTERRE KT

4.2. EHERE

421 FERE
AHFFAE ] SPSS 25 XTEL MG, WPNEL . ZEMAEZE . Yol i DR 28 0\ A% A4 2 1 5
YT 7 AT REVE ST RS B T Ak 1 s A

Table 1. Reliability analysis results
=1 EESHER

A E AR #H I RIETUSTHAE S M (CITC) MIBRIUS Y Cronbach’s o fH  Cronbach’s a {8
1 0.654 0.476
TR Bl 1 SE 3 12 0.473 0.702 0.717
13 0.502 0.68
G1 0.562 0.794
WX 3 G2 0.681 0.672 0.793
G3 0.668 0.682
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ZR0id, BRIESR
Continued

s1 0.73 0.742

Zi 3 S2 0.638 0.83 0.836
S3 0.728 0.742
DR1 0.734 0.717

SR 3 DR2 0.656 0.795 0.829
DR3 0.676 0.776
‘ N1 0.533 0.657

Wfbﬁj\% 3 N2 0.557 0.628 0.726
N3 0.554 0.632

TEAS FE BT I M 7248 FH Cronbach’s o fESRAE A HIWibRiE, 248%-4E% Cronbach’s o {5 KF 0.7 i), #J
DIV A SEIGHARE B R AF . ik 1 vV A REER Ml BN E . WIKTE% . FMES . Ry Ll
JAREE RN R 5 ANERE T/ HT73 (9 Cronbach’s a HIIKT 0.7, M5, Hesfist i m A2
Cronbach’s a {E3KT 0.8, XF/RLIHEIE BA RIFINE—BE, BIRGEERER. R ERp &85
f) CITC {7 T 0.3, MERIIS K Cronbach’s a {E)/NT Cronbach’s o fH, XUt W& R R &A1,
TEAS JE J2 T AN 75 AT 3

4.2.2. MBS

AT T IR P A ) R I T AT AR AT T, DRI R AR . 3 RAE FoRs Al
Fi SPSS 25 XTELLM BN, PCHELE . ZEMIEZE . Yesali i DA R 22 0 A& 02 A B AT PR 3R
PRI Ar, DA S8 AR S 06 et M a5 i PERUE

Table 2. KMO and Bartlett analysis results
= 2. KMO 70 Bartlett #2356 4> #7455

HURE JE 1% FE ¥ Kaiser-Meyer-Olkin & & 0.861

AR5 1709.457
Bartlett [fJBRFE 5 156 H H 105
WEME 0.000

i 2 AT UUE B AT 58 ) A 5 B R A KMO E2:T 0.861, KT 0.8, XERAHTH I SLIGEL
PEAEHE SRR T 0. [FINH AT LG 2 Bartlett [RERIE BERGI6 522 P44 0.000, /NT- 0.01 (1) HI{H,
KIEE] THREMERE FANTRESR, RS EREA RIFHAUE.,

4.3. {RigILe

43.1. FRFMERE P ABERLE

W26, ASCAEFH SPSS H process FEF 1) Model 4 XHERIBEATR G, 45 R0 3 froR, FELR P sl
SIS0 1R S 30 2 f TR 4 ) S 3 (coeff = 0.139, t = 2.296, p < 0.05). 4N WK FI ZEWAE Nh A B )5, 1E
2 P 0 P U SIS ke SR P T B TR A FH R S22 (p > 0.05),  EL7E £ ph sl 1k g SIStk PR PR 25 LIRS 8 1) I 1)
TR F 53 (coeff = 0.225, t = 3.791, p < 0.01; coeff = 0.286, t = 4.901, p < 0.01), H. PR 25 M0} vk i
B () 1E [4] TSR F $2 2% (coeff = 0.478, t = 7.556, p < 0.01; coeff = 0.151, t = 2.346, p < 0.05). It4k, A il
I HliEY 5000 X Bootstrap A A% ORISR 26 1) A RS EA T Rn B, 25 SR AN 4 B 45 R EIR %%
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R0, FRIESR

FEAZ I A RN Bootstrap 95% A5 X [A] | N R 0, XIS AR Z2 M1 25 P 1 s 1R S A ke
SRR OGP B P AR

Table 3. Mesomeric effect analysis

=3 PNAMRRE

RS RS P Zi i
coeff t coeff t coeff t coeff t
ELMHEEE  —0.012 -0.237 0.139 2.296" 0.225 3.791™ 0.286 4.901™"
PR 0.478 7.556""
ZE R 0.151 2.346"
R 0.337 0.019 0.051 0.082
F 45.208 5.272 14.374 24.014

*kk

W TR p<0.001, f8FE p<0.05.

Table 4. Mesomeric effect decomposition

=4 PAYBLS

N Boot Boot CI Boot CI
RNAE SRR
FrifEiR 2 TER LR
SR PR T 2 A RN 0.151 0.042 0.074 0.237
P I 28 16 R A 380N 0.108 0.037 0.041 0.186
Z5 AR 28 10 A RO 0.043 0.023 0.003 0.094

43.2. HETHPNAYEZLE

FEIX —FR i A Ad ] SPSS 1 process #2719 Model 7 SRS HEATIG IR, 45 SN2 5 Fios, ERAN
PAEGAE NN AR RIG, 7Rl SR 28 5 1) 3R RLIUGE P K 17 1F 1) /6 F A S22 (p > 0.05); 7E
RN ZEMRAE A RN R T, 7R LR 1P 2l I S R0 28 5 (1 R AR T 25 WL F°) 1 1) T 00 £ P 5t 3% (coeff =
0.122, t = 2.795, p < 0.01), 15 BIAEE 5T B 55 1 BN P 0 K0 25 PRI 2 0 T i) TAE - AR 48 22 6 A
2 FrionmIEERPR SN RIS R, METUK PR S 53 25 W5 % 1E1E 26 ph 2 VR S 5 Y s 30 4 [A]
KA A BN A 35 GO = 0.011, 95% CI = [-0.008, 0.040]), #& Fi/K i @IS 5% B IS 41
FELR I B 1HE ) ST 5 R SR 00 1) R 2 11 w280 B I 2 (BB {E A9 0.048,  95% CI = [0.008, 0.104]) .

Table 5. Moderated mediating effect analysis
F 5. AETHBNUNELE

PIX Zi i
coeff se t coeff se t
(g el -0.016 0.052 -0.300 -0.022 0.051 -0.427
TR B I SE 0.137 0.053 2.598™ 0.197 0.051 3.8527"
FHZ T 0.466 0.053 8.785™" 0.458 0.052 8.854""
TELRPPBNPEG S x #4E 0.088 0.045 1.960 0.122 0.044 2.795™
Ry 0.285 0.322
F 35.387 42.289

Kk

FE: 03 p<0.001, TfRFE p<0.0L.
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20, BRIEZR
Table 6. Moderated mediating effect decomposition
= 6. BIFTHPNBKIHE
B Boot Boot CI Boot CI
fabr B AE RN
PR 2 TRR EBR
effl (M — 1SD) 0.011 0.012 —0.008 0.04
R I B8 eff2 (M) 0.03 0.016 0.003 0.066
eff3 (M + 1SD) 0.048 0.025 0.004 0.104
eff2 — effl 0.019 0.011 0.001 0.044
AT AR eff3 — effl 0.037 0.022 0.002 0.088
eff3 — eff2 0.019 0.011 0.001 0.044
P
0.8
0.6
0.4
—— fICHPE R
0.2 —— PP R
0
—0.2
—0.4

Figure 2. Simple slope analysis

E 2 EaRERsHh

5 G EEN

XA LI AR BEAT 08, A3 MW FCE R - T 9% E AR LR b B R SEAT et P PR Z5 TR 15
SEAT K AR TR R 5 110 ¥ Bl AR 2R Sl R ST P PO 25 T 28 068 R SR T AT 35 1 I 17 B 5
T B 0 A PO 222 TR 17 28 A b sl e ST e S0 6 P S ) o A3 R 35 1) PP A SO 2 o AR A T AE A
2 I SIXT 2 LR 45 S i R B IE R RS AR, R RES I R U T 2 MRS R O TR SR, TR AR £k
PPN IE I SR 2 TS 28 o T AN B R R . 8 B A e, BATAT AR R Rk

X T ZORUL, B 56 B RN 98 AR 2 sl R I 5K 51 kS F) A PCRT 2 PTG 2 DA S RS HeAT . W
SERRW], W A TRl MR S AR I AT I 45 T e S EUR L. BUMTOTAT NI, SRR RS
JRIGATFAR R . L, AR T — I 2 R sahil 95 5 HIEY, 7T CLETG AT SR 45 138 2%
HIR, MGV, BRAh, TSN AR A A, e IR BN R B, R B
RFURAT NIRRT ZCEE SN P E I m g, R0 R4 NS R KT R 2
) TE A VEAL B B SR

X S R, BOZIE R E AV e S SN, R D B A S s R R B sl
Phy SRIAPEATE H LW SEAT . Y 9 T DRI R BESL [ € A ok X, il W W TR P M AT
LEAT, T Bl L I R 1R 28 R itk i A (0 22 5 NVAIE)) » T AN SR FH IR B BRI T SE AOAT J RBEAT fMa2
XA KT T 98 R U, AT AT B SE A S DU T A 2B PR BE B B, B SRS B A IR
BN, SEACER A I 4, e g B R .
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