Modern Marketing, Vol.9, No.1, 1-10 Hans X0
BT E S, 9 & 1 )
Published Online February 2019 in Hans (http://www.hanspub.org/journal/mom)

TABLE OF CONTENTS

Research on the Impact of Gender, Shopping Experience, Income to Trust Transfer
(HERER. WYEK . WAKPEIHMEEER KE R R)

Y. YOU, D. M. ZHAO, W. N. YANG, Y. C. HU.oovticcn ettt st s st s s s s st s s b st et s shenen e 1


http://www.hanspub.org/journal/mom
http://www.hanspub.org

