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Abstract

With the continuous promotion of rural revitalization and other policies, the benefits of industrial
integration gradually become prominent, stimulating the integration of the wine industry with
“industry + agriculture + tourism”. Meanwhile, the development of the wine industry also pro-
motes the upgrading of people’s consumption patterns, and further promotes the relevant re-
search on wine tourism in China. Wine tourism is one of the new types of tourism. There are ab-
undant literatures on wine tourism abroad. Of wine tourism development present situation at
home and abroad, the theoretical framework, and study the problem of wine tourism, the method
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of comparative analysis, finally summarizes research achievements on the Chinese and foreign
wine tourism, so as to provide help for wine in the field of tourism development in our country, to
promote the combination of theory research and practice in this field.

Keywords

Wine, Wine Tourism, Research Review

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

A ENNTRIEAF BRI 2 —, HARK AR BAE 2 ST EI SO . SO E 2 1 1 2
SEAE,  H E SOOI I SR S I 2 A O SCARI R B Jo S o S HESE . FRBEAE AT TR A “ 4R
We s SCTRE ™ SR HEDS, A8 A IR I I 2 SO S M ORI T SRS P9 22 K SR AR R, D et A
T i B ML FR) A e R ST R 9B S SCA R T 4R AR OSBRSS A, AR S AR SR [ A AN S A
i s A O A P SRR BEAT K R 5 0 A, B aS P MOmI FE N s, ARIRE 4 Ji il 2 0 i i (0 9T 49 BT B

RV
Fay

Il o

2. BIEKRIBESFE
2.1. fiRGZ*

VOSviewer #1452 H AT 2 0 SCRR AT BB 2 3 Ak 2 —, AR TR 8 43 M A SCRik - = T A
o3, CA—Fh 5 T BRAE 1) 7 SR R B e ORI B AT Ol o e BV F s SR Bl L B L /35 SR Tk
REIHEFEE1]. RIA SR VOSviewer B0 %) 10 ik i R TSR IRBIE 7T, F 98 SCHRRUR LA CNKI £
¥ EES Science direct AR N E.

2.2. WHAREKRIR

A SClik e 2R LA CNKI 22 AR B AT Sciencedirect F4f 4 32, 2% wine 7. “ winetourism 7. “ winetourists ”
Sk, JEBOCCERIE 207 5, A FRBUIRFEE L ONKIT 22 ARIAFP SRR, R e~ - “F
ERIE” SFOCBER, EHL CSSCIL CSSCD. dbKAZ 0 B AH KA A8 33 88 Feio X SCHRE 14T
AR, Gy RN R SCES SCERIEE . R SIHIA AT DS IA] S5 308 kA7 BAR 04T

3. RRABEDH
3.1. XEkMEH . ZXXHaoHh

A SCRRASE R AT A, R RN TR] 5 R 1997~2022 4E (LI 1), 8 &1 B AR e 75 N BN /8, &KL
HEHAL BN H FIE# KK /2 Johan Bruwer. Abel Duarte Alonso+C. Michael Hall. Jack Carlsen. Alessandro
Bressan. Steve Charters. Bruwer Johan Gross Michael J. Arturo Molina. Jingxue (Jessica) Yuan 5. & =
HEA BN TS I LA MK R Journal of Wine Research. Sustainability. Journal of Travel. Tourism Recreation

research. Current Issues in Tourism (I 2).

DOI: 10.12677/sd.2023.133092 888 CIESES 93


https://doi.org/10.12677/sd.2023.133092
http://creativecommons.org/licenses/by/4.0/

R, T

0
1995 2000 2005 2010 2015 2020 2025
Fh

Figure 1. Frequency of wine tourism research literature from 1997~2022
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Figure 3. Frequency of wine tourism research literature 2004~2022
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Figure 4. Collaborative map of authors in wine tourism research 2004~2022
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Figure 5. Keyword map of foreign research on wine tourism 1997~2022
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Figure 6. Keyword map of foreign research on wine tourism 2004~2022
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