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Abstract

By studying the general rules of video app icon design, it can provide reference for the existing
icon design. This paper studies the relevant theories of semiotics, and divides video apps into two
categories: comprehensive and vertical in terms of video content. It analyses and summarizes the
selection of symbol sources, rhetoric and color in symbol design, establishes the pedigree axis ad-
jacent to the axis, and makes multidimensional analysis of the design rules of video app icons. The
synthetical video app icons mostly use metaphor and pun rhetoric to design icons, which are con-
cise, clear and highly recognizable, and highlight their design sense and comprehensive nature.
The vertical video app icon uses relatively flexible rhetoric method, such as parallelism, and spe-
cial image symbol forms which have its own characteristics, highlight the features and vertical
properties. On the color, the “red, yellow and blue” three primary colors with relatively high puri-
ty and lightness are chosen as the basis for design, and the number is generally no more than three.
Icon design as a whole tends to be concise and more visualized.
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Figure 1. Sample selection for video applications
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Figure 2. The choice of the source of symbolic meaning
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Figure 3. Rhetorical methods
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Figure 4. Color induction
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