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Abstract

The flourishment of the digital economy provides an opportunity for the automobile industry to
transform and upgrade. Based on the current situation of the digital transformation of the auto-
mobile industry, the paper takes Yancheng, Jiangsu Province as an example not only to discover its
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existing opportunities and challenges during the process of transformation, but also to offer guid-
ance: introducing into technology, capital and talents, stimulating new overseas demand, streng-
thening the ability of independent innovation, increasing the integrity of industrial infrastructure,
and giving impetus to the whole industrial transformation and upgrading.
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Table 1. Development of automobile industry in Yancheng from 2015 to 2020
F= 1. 2015 £~2020 FFEBIRFE~ W A RIFR

R IT e
R

Tz ) SEAREESIE Sl 7 EE
2015 4 1044.7 24.4% -6.9%
2016 4 1170.7 25.3% 12.7%
2017 4 690.4 14.5% -40.8%
2018 4 631.1 11.4% -8.6%
2019 4 577.6 9.7% -8.4%
2020 4 589.1 9.1% 2%
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Figure 1. Automobile industry chain in Yancheng
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Figure 2. Partial suppliers of DYK
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Table 2. A comparison of annual sales between DYK and other brands (Unit: 10,000)
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