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Abstract

More and more urban tourists choose ancient villages as their tourist destinations, and they can
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relieve physical and mental stress and obtain spiritual pleasure through rural tourism. Rurality is
the core element of rural tourism and the essential needs of tourists, and the evaluation of rurality
in the eyes of tourists has gradually become one of the research hotspots. Based on the perspective
of tourists’ perception, using the review content of Hongcun, a world heritage site on Ctrip.com, it is
found that the rurality in the eyes of tourists is mainly divided into five sub-categories: Rural style
and rural culture. The overall satisfaction of tourists is relatively high. We should actively explore
rural resources and cultural connotations, create a humanistic environment full of nostalgia, in-
novate tourism products with rural characteristics, create a strong rural tourism atmosphere,
continuously improve the level of villages and rural areas, and enhance the attractiveness of tour-
ists.
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Table 1. Overall evaluation of tourists in Hongcun
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Table 2. Hongcun’s top 60 high-frequency words
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Figure 1. Hongcun semantic network features
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