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Abstract

Aim: This paper explores the influence of WeChat and Sina Weibo, which are typical social media in
the field of strong and weak relationship in China, on college students’ FOMO. Methods: Data were
collected by questionnaire, and 321 college students were investigated by using the WeChat and Sina
Weibo Usage Scale and the Miss Anxiety Scale. Results: WeChat personal information display had a
significant negative impact on miss anxiety (f§ = -0.99, p < 0.05), while Sina Weibo social circle had a
negative impact on college students’ miss anxiety (f = -1.627, p < 0.05). Conclusion: The less per-
sonal information disclosed on WeChat, the higher FOMO on friends’ latest news. The wider the so-
cial circle of college students on Sina Weibo is, the more friends they have and the more frequent
they interact with each other, the lower their FOMO is.
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1. 5|8

MR (I B2 R ARG TR ) BIEE 50 KA, #2022 4F 6 H, thEMREEXT T
10.51 12, HIRME S RIE R | 74.4% (B PN 255 Erbots, 2022). KE2A4 23R BRI AL A 1) 3 )
T, WKL T1.3% M KRR A AL SR 5 U0, 29 44. 7% K2 AR R A AL SC AR I 4
AN o BEEE BRI EE R IO KRR B LIRS e, 4R A A O e R AR H AR T AN BT ERGER F
&, JFEUE TR T R AAE, 2022),

MR T & T, b BAELME. AEFRPHEREREN:, X SRR SnT DARRAR AT 8 #E 28 £ 87K
Vo ARAE AL S AMEBR U A, LG R D FE A0 42 T A58 AT e SR 1) 4717 28 1T [ ) e AL A AR R, A
AR 8 A A AR TR AME (Grieve et al., 2017). (HAWHFFRIL, KA U AT 2SI 2
A AN [FIRE 2 1) £ R ARG

FEAZ AR (Social Networking Sites, SNS)ZHE— L [T 5 M N KRN EIBE 6, FEHPZ
NN TELF AR LA RERENAS WA B4, AT 2 — RIA ANTHE RIS, 2014). Hodn,
QQ 7ZIH), Thi#, WfE, XLeH R E i A AL S A . AR08 R, N ATTHE IR e 52 00 iy
fEH ERAFEENMARP T, B S s . T3PS 5 {5 H (Active Social Networking
Use, ASNU)s& F J 8 423 W 28 b 1K) 2 2 ST AURE 35 =07 VPR (19 [0 B2 55 s 4 3l 1 #4228 19X il 4 F (Passive
Social Networking Use, PSNU)JI A $& X 4 2 I 286 v 1 2% 58 TRG3E AT — b B8 [ (19 (5] 15 A L B (Frison &
Eggermont, 2015). FEE FHLH BRI R R, AATFEARATIA] . ATAT s B0 DUR AL A2 A, X $2
T AT A AL AR R T RE, I RRAATEAEAE IR B it 2 R ], AT L ARATT7E 4 52 B 30 AT
FERESE MG I, IR X AT 0 S8 s A2 38 B A7 1 X520 (Jeong et al., 2016).

i K 4B B (Fear of Missing Out, FOMO)E A N /e M I #E 2 58 41 7 SRR 2 1 5| R it 46, 5
— RHI A IR 2 PRS2 A F(Gupta & Sharma, 2021), Jede AN HH QA Al A 254 57 T 2= AR 1) —
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FhiRig it A S 4, IR SR g A ey A5 A AT AR SRR 4R S 0 AL S R ki 5 R, FH OB I Al N SRR
A, B S NARERIEE R & (Przybylski et al., 2013). ITER, WEWERE R, HER S R B
PR R P28 i, LB IS R V(25 , 2019; AT, 447, 2020). 45 RBEEEIMAE RS
B AU P AL AT AR, I et ok i 22 O B R R AN AR FEANIE , 3 AR IRE . A0 o) AN B AN A —
R a5 A5, 2018).

B S M ERR D AN R R B (4 58 SR 22 AN A48 F = AR AS [R] B 52 el (Daft & Lengel, 1986). 41,
Instagram LA N3, £k N B SO S8 B3R 56, 10 Twitter LASC 7 N 3, B8 1] A 5 8004 25 £2 7€ (de Lenne
et al, 2020; Rozgonjuk et al., 2020)o A [F] 7Y F)Hk 58 SR AR AN A 52 A RO 2 Ak R 1) 5200t AN [+
Instagram 1 F] 554 R B2 FE UM 2 B =T Facebook, 1M Facebook B A &MY, Sk RERKMHRITE
ZR(KAEE, 2021).

H 3 g #i (self-determination theory)iZH 18 i AR A AZ Wl T 1T, LA R s ma) A T i oo
HFE K (Ryan & Deci, 2000). H K HE BRI TR OIMERE, DA0H & ) =M EEAL TR R : fE
TR (AR BG4 GRS T A EPRER) . B FFREPESE A S8 AFEFRAT H SRAT R)
AC (R D 2 10 N AN 2 H R A 212 I oK o MR N =R B RN, NTE R SEAC O BERR
AR RN . fE AR, AT DA I A O I T B AR OO, X R A R
B L S R SOR] DA E DR R . Przybylski 55 A(2013)% B o BR NH T8 R AR, VAR
FERE R — PRI AL A B R I TR 2, g & SRR Al ST 51 A ) — R AR T A IS 28RS, BT RE e Re
W) A PRI AT AT R SR

[ Zh % - B Facebook A ¥ EARK AL L A SR BB IR R, CATF RG-S MR RIAH
KW IT . WEFEE R, R — N IIERE R, 2 5B T 1 46 A0 ARG VA28 A4 AT
N(Oberst et al., 2017), AMESIES(FLIRESS, 2022). £ 50, SO FE e 2 BUAT LTI A 7 i) 1)
AT FHAT AN A A FH O EE, I AT AT /D A4 A8 A4 PR 48 FH 9 % (Franchina et al., 2018). [H
P TE RN, b S I sy e 5 ek 5 T ki 5 FH 38 FR) 8 2k £ PR AE ORGSR A SR IX T 2 2 TR 15 40 v
AR GRS, 2019)0 [RS8 2 FR REE W] LA IE A R0 4152 X 248 B, e 7K ST R O BB RR e G I AN
TR AR %, 2 W28 ORI TE E b R 3R (2, g, 2019). #RAZ M54 AT A5 K%
A TR R AR R AR TE B M IE AR OGO R CEVERH, Fl, 2021),

] A RIE S BT IR AL SSRGS AT S8 R R R R &R, M AR 8 SR 70 I 45 SR 3R W 2k
FE R IE 1) T R AR A5 I FEAST AT D, B2 X K 2 A T A 3 e BB 36 A3 A7 TR M (R 4, 20200 58
R TR R AR E IR T KRB B AT AR, AT LR R, KPR AR R
N EERE B, USSR s, WA R U R, RS A i i SR EOK B 1 2R £ 8
fBE. W2, KR HIETRAEE M L 18] K 480 2 F T Beilcet 2k £ 8 A5 B (2L, 2020).

iR R BT A — PR RS 0, R MR AL I 2 A AT R R . — 7, &b
THE RV AN M Z iR 7). R AR, SREN ) NSO B B, FE 2 IR IR A L 1)
RAVERE A AR AT “ARSRE” SEAT . S— T, BRBVE I T 4L SR E A BARAE 2
] AR 5 o #EAZ Sl 4 DA 2 TR AN GERF AL 206 3R 1) B B IR, & K2 A A 4 SRR I R BRI (CF I 4 25
2023).

B2« VYRR T 1973 SR NBRK R INE I NS R 59K R, FEHR AN [E] 58 2 1) 5C 28 AT LA 2 A 1)
AR R FEL G RIRE R RRAMEROIE TR, #1538 F G EMHEEE WA BT AMATE I 5]
WEEm NBRASAE AL, AR R R AN EENPRTR K A A 1) & AN A mT L 34 4
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KA, MEFENKARKEMEZ HE T %R RIGIEELIRT A ANLE R 8] 5 A BBR
Ao MMEMEHE KK REFAEFE SR CRTTE, BERRGHSEARML. BRI
FAEAT N R BURAE I B AR AL 22 28 rR 3R, S AN 2 BB AL TN AR 2. .
WLEFT MR, NATTER A B D AT e YR S NSV R R, XA ARSI #ARVE ST
TERSZ AN E M 2 W3 IEAE R

FEAZ AR R BN 1 ¢ AN R PE BL 0 SR 7 N P BN E iR . BT 2 B G R AN T I
B2 NbrIE 7, X ATRE R m) 75 R AT A R AR GRHEN] 25, 2023),

A FREE T ML i 4ERF 058 5998 R R (Granovetter, 1973)1 PN Fa bR R =4 3 AR TR T R R,
MIMi%+E 5 Instagram F1 Snapchat J& 14 AH [8] 58S FHHR B AE AR SR B, R0 1T BA S 5 2R A5 18 2 1]
IR FR. H OB EKE” “HBIRSER " “SRmvE” M H BN FERUE FUBTR I i 2R
AE, AR VA T AR B AR R &y, SRR RALAS AR, 5 A R R AR, 59k R A, 2
HE ) 1) A5 Bt 96t 8 HA U I A P8l B g [ T 5 00 R A S BBl 1, 17 9 VIRl o8 ) B g [ 1 55 06 R I 28 (2= I
2020). WA AR MERYE R KR, FREIRARZEY), EWAERTME; FHRMENZ IR R NE,
SRR RN T, SR, R R 5 (Granovetter, 1973).  H B0 78 & BLGE I A P
A& LSRR RALAT I 28 Bl AL SE B 7, R N B NSRS S E(F ok, 2015). ARZ2 RS
BRI A A DR AT X LL A0 AT, F8 HOBNRSIE A P R IR ZE e it H s s, A BrRog
RARE, BASEREMECRZ A, 2020).

A FET IR A 2 TR 5 S5 9 T2 M R R AR B Sk, R P ER AR OBk R —E
REARF T RGT. CHAEHFTRMRANE . IR RS = A T5 52 7R T 5808 R N A4
SEHIIAE R ACREAE FH B SR, R IS R £ R85 i U A P P e A o B S LR A SR (R i A, 2572, 2019).
AL, ZITRAEERE RoR, HRE SRS S I R AT SR . H 3R R DL A A A B g R 2 1R A G .
AW FAESZE [E N BT S R 7T, A ThREFNJE I I 7 T, K G0UE AR i A8 AT kil 43
RVUALERE: AR FARCR. BIRREREZ H B, AfH 5 AN RS FURT TR A F A=
15 FH AR B RS ABIR I BB 5 AR ok R AT B NBRINZs 37, B IR FEfa A il i (s F0
Wi F s HRH R NNE R HAS BRI S TS 5 5 ACHAT M2 AT (57, 2014).

W R I, S G ol BRI AN BT B s M RET FALE S, 350 i 3 S (0 2 Bt G &5 28 7 i =
AR, SRR AT AR AR VS B ZEFIRLEE RN A (14 B P4 RIS 1 325 8 7 T 52 1] (54 i A 25,
2018). [EAMIFFEE AT T AR 2B 1 AL A AR - Facebook Instagram A1 Snapchat 5 545K FEE 2
B R RBAT 7T 2050, (H2E AR AT R P I B (Rozgonjuk et al., 2020). AHF 5T LI K224
RMARNSHEEE, AT BT G A0 AL A A, T8 ORGP 28 A 2 A RN AE B T R &R #F
FEE RWGAH BT L 5] SRR AR R F BBC, A A N PR R, NAHRECE MO 3l TAER
2%, [, WA USSR TT R & & R AR AL AL DI Refe S (5 8, M REEAR KK
PARRTE R 2 A TR, 6 2 FLAE I 245 B R (R RS A R K

AW TR H =R FT A, JEER T Rk

HI: AR R S KA R RS ACP AR IEAR G G R, AL AC AT HT BB By, LA
AT R AR B 2, AT I8 AE BRPEI R, ARSI 28 IR R ER AR FE RS, TR B R AR R KTl ey o

H2: AR S5 2 AR S oS B RS B R IG SR BB AE A R R, (HAHSCRR AN .

H3: TEAEH R A ORI A B 0 KA R AR R K i S R 2, TR TR o Yy X
TR i 2 ) B B I e 2 i K2 A T R SR R KT
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2. fARGE
2.1. FAEBIR

W0 RBUR F BRI 7, Sl S AR A e 4, AR 0 GORTE R4, ook
BRI T ARA (M RN R5ET S Wk, #wRHT, IR 377 £3(100%) 104, B 7L
XF A AT IR AL, LA H IR AR DA R PE 22 R IR R — i B A L A AR 4, R A AR 321
#3(85.15%), NHGuit A aiErEnl, i, Lk, Al

22. /&

2.2.1. WIEAMRWIBHZFEEATER

1527 [E ] 7C 3 R 32 AR 7005 (5230, 2014), 454 AN 72 4 35 A0EAT 9036 2 A it il “ 4t
ARG DT BB R, G 228, 72 17 EAMEMHER, 5 18 £ 28 BUBIRME AL
MER. BEFAETXT QQ %2 8] B IR St A8 Al Xt KA 2 s i AT X LU AT 7T, 33 ) 45 R 2 gk O
135 Cronbach’s o {5 2 N.818, [ BT T AU 7T BATAH (KIS M E A 55 2O 5240 2014).
“CHAZGARE R AEARWT TR AT DL DN LERE . AR SR (R A P I TR AT P A ) . A
MIRER” AR R B 2SR SERRAAE) . AR 77 (RSl i3 AR X 5 0 R a0
D) “PANEEARER” FZGE ERARERA RS, k). BAEERGMILE 1

Table 1. Structure of WeChat/Sina Weibo usage scale
= 1. WEATRMEERSNEREN

WAETH FRI
TS AR IR A e 7. 8+ 9. 18. 19. 20
WS B IR IE AL 2T T 10, 11, 21, 22
TS AR IR F 28R 12, 13. 23. 24
WS BRI N B R RR 14, 15, 164 17. 25, 26, 27. 28

222, $BREEER

KBTI 0 ok B2 e B ARRR MO A R R B A5 B(E T 4%, 2019). BRI Praybylski S50 7t #
(2013) 4w, i FITH RN RN ER, RS ASHZREIT TR, e AR At
APSEBRIGAE, BEATHAR M S, WA R R B, 15 208 A T b BSOS SR TR )
&, ZERNEEABER R, & H ARSI SRR N R, ZERT 8 BWH, XA
5 VP, Ho 14 BONEE B B ER, 5~8 BN RSB R R . Cronbach’s o 15 BER 58 AR VT 72 i
MER, 5B R W% 2:

Table 2. Reliability test results of various scales

2. RERFERELSR

'R Cronbach’s o TR
HEATHARAE 0.86 22
HEREEIR 0.78 8
RS B EE 0.81 4
R AR 0.72 4
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M ERFTUAEH, 10464 it R ARG A S 0.72 (>0.7), DR BEAHE 70 b BT B vk i 1 2 1) 35
HABOY R WG 454, e nl 5 R -

2.3. GitibE

AR FUR ] SPSS22.0 Hudls 7 M A 0 K HEAT /IR VEGETH AR G 0 #, FRHEAT IR0 Hr . RTTI
{5 R IR AR A 5 55 5% 2% 00 26 16y M TR 4 0 S A AR R A A i R A R /K RO 52

3. 858
3.1. AOETEMERST
T 3 RAIAE A F AL 321 4 35 o\ D248 B 1 S A 105«

Table 3. Demographic variable description statistics
= 3. AOFTEMREIT

Bl I K Horb
Vs % 79 24.60%
% 242 75.40%

K— 70 21.80%

K= 82 25.50%

T = 56 17.40%
K 103 32.10%

oA 10 3.10%

R 60 18.70%

R 130 40.50%

TH 10 3.10%

b BER 106 33.00%
EEF 2 0.60%

PRAFEL 1 0.30%

FHoAth 12 3.70%

BT 121 37.70%

A Y5t W 71 22.10%
AT 129 40.20%

H1 2 N 1 272 B O MR AR AAE T LR A VORIE 0% R KA AT 00, 1T 45728 B IR 7 W 5 SRt R,
PARITE 7 NHREE 5 R

3.2. HRZHEEFNERAFANAFEREFREBR W&

N R A AT SRS FAT N 5 O hE S LS FEAE N D Gt i ——1 . SRR AR T
RBAEESE, B PR BT HOLREA ¢ K30 AR K 7 Z 08T .

TSI REAR ¢ REIE AT LUR I, TEAL AR FH B0 (¢ = 0.908, p > 0 .05). AR (s = 0.165, p >
0.05). #2ZHE (1= 0.114, p > 0.05)F1 FH BB R(r = 1.244, p > 0.05) LA K R A& (1 = —1.314, p > 0.05). 4
P A5 BAERE (1= —0.605, p > 0.05) F4E L 5 B LR (1 = —1.588, p > 0.05) )7 T B AAEAE B Lok il 22 57
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BRI R T Z T RN, R A SRS FH RUR(F = 8.631, p < 0.001) 442 8 F(F = 3.248, p < 0.05)/F
R EAAEESR . R ERGSGERATUEH, MBI HRORIEFER b, KP4 A8 A A8
BRI T RK— KR =F%. M2 B FaEFER b, ARER—. K=, K= RIDAERT#HAE,
I RHET 2, BB, maeddEth oy, RAHREAR A RERE =4.199, p < 0.05) 7L FAF
EZ 5. A2 B R UEH, EHASHE TG B R b, AU IR T R 2 AR AR Bl AN
RAT IR, AR A ARER.

3.3. PRI FEFESIELEERNEMXR
3.3.1. RIEERASHEEAEENEXES T

Table 4. Correlation analysis between WeChat usage of various dimensions and loss anxiety

4. MIEERSMEESHAEERNEX TS

AE 1 2 3 4 5 6 7
1 B RIS 1
2 HRAE BER 0.825" 1
3 R IEI AR 0.819™ 0.352" 1
4 B A B 0.088 0.04 0.105 1
5 TAE A BOR -0.072 0.035 -0.155" 0.164" 1
6 EHLZTE T -0.093 -0.008 -0.147"" -0.155" 0.011 1
7 WMEREERR -0.138" -0.073 -0.155"" -0.163" —0.082 0.204" 1

THISEHESE 0.01 ERFECUR); HISMLE 0.05 EREFECUR).

W BRAEAR ST M TS I DL S R R B IR AR, AR AT 8 R IR s, T LA
PSR IR . P RCR . RS A T SR B G, (EE A RE R SRR R
FUMK. ARG SEEBYEET, PSR S KRG B EE AR, MR RN
FER, S RAEBARIE AT SRS M RCR . B AZ I T s H 3R R AR AE B2 B O SR (L% 4).

3.3.2. RIS SEAFRENEXMES T

Table 5. Correlation analysis between various dimensions of Sina Weibo usage and loss anxiety

5. FURMIEE AR NMEE SEASERNEX S

Bl 1 2 3 4 5 6 7
1 R AETE 1
2 B RS B R 0.825"™ 1
3EVRTE R AR 0.819™ 0.352"" 1
4 T A 5 -0.004 -0.019 0.013 1
5 fak A A A5UR -0.134" -0.06 -0.161"" 0.067 1
6 it 2T B -0.214" -0.150" -0.203"" 0.046 0.266" 1
7 FhHE B R R -0.120" -0.151" -0.044 0.083 0.208" 0.491" 1

THISSHEE 0.01 EREFECUR); THISSHERE 0.05 EREGUR).

R SRR ST M 1B IR IS DL S B R R RE G AR, AR T &G RUNRFT7Rs, wI LA
B R AT CR . BRI AL S T RO G5 B R S R AR IB AR AE A OG, HAR SURG,
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T T YR A A FH S P ) S R AR R R AN B3 . TR MG B IBLEIE T, BR IS 4 2 e 7 A A5 B
NGRS BEREE A, FRMIEE BRI SHRE BAETE NEY) . RS RIS R
AR RSOR S BTTR AR A 22 P W 35 A K

MDA B TEE R, AT DR B A A A A Oy A R AE R R B K EIEAEZE S, AER R
FERSHAA KT, B SRR RE A O R, 5 ATRE R (@ < 0.05). FriRpgfe
R R (p < 0.05) HrRMEAHEAZE 7 (p < 0.01)FEFNR IS BRI (p < 0.05) 55 KRB BEM K, H3
AT, FHANTUAEH, T PRI -0.120), 5 HIRJER(-0.138) AL TN K24 A4l B KT

TERTRAETE PN ERE b, ARG BRI S HHRIHM AL Z B T (p < 0.0 DAME BB (P < 0.0)fFA1E
—ERRE AR, TS RS AR IR (AR (p < 0.01). BB AEZZIE T(p < 0.0 H)ANGE B F R
(p < 0.01) FOHH IR A FH AR (p < 0.01) FHRIMIEAZE Bl 7(p < 0.0D)FFTEAHIR KL R o (AR R FH R
AL T, BTIRMIE AR 9G(-0.161, —0.203) 1 i TifE (—0.155, —0.151) (WL 5).

3.3.3. WS, FRNESHEEERNEE"SH

Table 6. Regression equation coefficient table for missing anxiety in various dimensions of WeChat and Sina Weibo

zo. W5, MRMERYEESHELEERETAHFERLER

E RPN T e P8
Beta t Beta t
TS A FH 5 0.968 1311 0.107 0.195
TS AR —0.644 -1.669 -0.573 —1.445
s+ A B 7 —0.406 -0.98 -1.627" -2.923
WMEANMNME B RER -0.99" -2.14 —0.091 -0.18
WA 24,667 10.314 27.204™ 13.366
F 2.901" 4378"
R’ 0.035 0.053
i R 0.023 0.041

RARTE 0.05 (AKF ERE, KR 001 (K FERE, RRE 0001 KIKFLEEE, TEA.

TCT e

B

Tl A5 A A%
R

(CEEE ]
%

MEENNE

Figure 1. Regression coefficients between WeChat usage of
various variables and loss anxiety

1. WIEERSEESHEAEENEERRY
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A ] i
J¥

A R
ES

E LA ]
%

MEIANE L
BRR

Figure 2. Regression coefficients between Sina Weibo’s use of
various variables and loss anxiety

B 2. FRMIEEASEESHAEENEEARY

PRSI B, SR RCR, MEHC T, ME MG E R B E, SREEARZR,
METR LA BN B 45 R AT LA AL, 2R R U574 0.035, il & Biifs 8 s, A AR
G T, S NG B RS T DU R R R AR FE 1) 3.5% AL IR I . BEAT FAGIR )5, 7T BUA LRI Y JE
i FASH(F =2.901, p <0.05), Al LAUEHIRAE (AT SRR, S ACR, MEHECE T, ME DM AE
BRI 2 I R RS, 4k, BRI 2 ARG A5 R b VIF (A AN
5, ULEAAEAESE LML A JF B D-wAEHEIE T 2, DMt AR B F ARG, REAREE 2 18] 98
RIKKZR, BERELE . WIHT ISR AT A S NG B R R 20 8 e i R 7 A S 25 1A A7 R S T %
Fo (HARMGMEMMRE, MEMHYCR, MEHZE T IFA S HRER AR RO 1),

DA E ISR E, Rl PR, Ak sl 7, WddE B Ron v AR, HREIE N E,
IR 2RI E > 5 R T AR, BT R VU5 0.053, UL IR, RO HIEOR, A
AR, S B R T AR R R B 5. 3% AL R . BEAT F RS, AT UK BB ARLE S FA R (F
=4.378, p <0.05), HALULMIRIGE ISR, POAEICR, il 1, AddfE s 20— i
XPEERARIE AR R R, iAh, BURE 2 LM IR R VIF (H e 5, WIS
SREAER L JF H D-wAEHRE T 2, R IR RS BAT BN, BB Z AR ERIRG &, A
B o 1 EIRERZAIHTAT UG e SR AL A B T 0 B R AR R AR B SR RS K R . (HR A
SRAZ, PR RCR, RIS SRS A SRR AR SRR S R (L 2).

R HIEE KRB, ANE R K AEAEE LIS RAEFIRMIE B A6 AT vl o2 s 5 Ak
BEENMKRRKR, TN Tl PRGN EREZ KM KR, W& NEERAT T 2 ouhkik B>
Bro ARG AT 2R AT R, BRSNS B om0 i R AR P8 A 3 s, [l R 08-0.99, 5
AR M A RS — 2, BIFERE BRI NE B 25U Em s R B RE, = F 0L A
BOBTENAS T B o T0HTIR Gl (A A2 Jel 5 S S A AR A R R, B AR BON-1.627, S5 R
iR, fEfEHIHAAR RS, R AR LSS ), AR S, AR, AR
FRRE KPR (L 6).
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4. g
4.1. #XBFEEBEFERABERSEEEERNXR
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TRAETCIN, 28 FH 8 E 8 BE FHL(Wegmann et al., 2018). th4h, BFREERM, K¥A4 FEIAT ML
iR, JF Bl AR ik 5220, RS Ar Sim B, LA A AR Ao G BUIR AT T, R
TEHICE R, BB A R R (e 545, 2021). SHERTFIR AL, H52idilim 2B0a Ak,
AN GBI, BB AR A B “EPrERE” Prig e iR, HERERREEE S
P SR I e 19 2 (K A1) 45 2020), BT AT FURR B TCRIMBT A 45 5 2R AR 2 1) 2 BILIE 35 IEAH 26 5% & (Elhai
et al., 2018). FESENEHIE, KRG B OGE LR, 12l R S SR H 2 FALE 9IRS
BRIE, MR mSREIE SRR AL AR 8 7 A A S AR A P 5 B2 AT s o, TEHIRAS 72— %
FEIE A AZEMR, o ARG 4. T2, ARG (VA o JREx T4 Ok A R8 4% B 17 2 A AN W
T3 A AT BE A B D ACHIE TE i (8 FH A S A A P 20 B3R 5 DM A7 AR 22 57, 3 IR TS5 R I 22

AT T B B R — R AEAE A AS AR, K A A 52 WA A P RCR A (R S A i AN B
2 M), JRA BRI BRI TR, NARSEER IR E, KA R R K
SRR, WU, AR AR ST AR, KRR 2 NP IR BN, B R AR A,
XAEERAB SR BB TR BN BRI ST 1A A K fR RS /KT AR (Wang et al., 2019),
NBrok 2 FIERE B T fE5 1 R R REATAE DA SR R (IR AT, 2021), FAMUABELIRH, MA A BRoc Rl
W, MR HEE BRIRDLST (TR EF SR, 2020).

4.2. BEXANATHRENMEERBLSHEAREBZERNXHR

K E A2 R UK A« YERHR TSR I5 ¢ RELIGARIG IR R VLS, g PRI R ML R 7 B R 2R X 4%
GG R P o T3R50 R M 2% h AR, A AAE SR B NHE T A A R SR (5 B,
RERMAE FNKFAIFH (Granovetter, 1973). Ml YL, FEFEIC KM, 2% LI R ERGR
FIRE e, MRS A [0 2 RER X R, FILRRRE, HMRAREARA S, Instagram. QQ
Tl SR, 5958 R M KR G2 N2 R ik s, NS5 ARRRIFARE, HA
HRZZ A, BAEYERED, ARG R R MR UREE, Hrikfdld, Snapchat, THEIEMIuE L.
BN EE . g9k RMZ T, MEZAER 2, SENRREZREEN, HZE T KTERE BT %
b, PRI T 900 R ML, 5550 3 R2% T LLIRAG 3 2 D5 T 5 2

7 T SRR, HT IR R AR S Pl S e TN SR £R 8, TRE R A NG B B SRR
BEAAETMARR R EEIN, PR -ERNATRRERZ: M7 ERNR MR 2R G n %
FEfL, SR AMZEE NN, st aE L, BEE 5SRIEEET AR, DHNRME AN
RIGIRAME,, AR EIERE N, SRR . Hah % @rrt s 7ok, 583

DOI: 10.12677/ap.2024.143162 312 o3 2


https://doi.org/10.12677/ap.2024.143162

VS, R TR R S AR, M2, RS AR R AT, EREEUT A AHE
M2 AR H AT B VE 2 7 TS AT REZ T R IL D, VCRCRE ROy, SRR AT REMEROR . X T K2Rk
TR ERLF A Z R Y, RS B PR BR G RAL A, ERFEIFIESE S, JF B RGN RE A 6
HATEEDENELEES, MHARER S A F X CE A A E. Bk, S MEERME LR
NRENNESEER, SBINEEM TR RR RSP R AE R, mmiR 7idE L rfE B AL, H
FUOR T AR B BE R A A

5. &t

ARSCFTC T AL A BEAAAE I K2 AR R R AR R BRI, 45 SRR WA S AR R Y i B2 AN K 2 A A Ok AR
JEAKT Z (BB R F A, T2 SRS AR . KA A S J 7 A A5 B BRRR S AR
FAEGARIRR R Horp, PSR A A R R R O 28, SRS D A SEE B B B o
TR AW S BE T K A 2 M B R AR RO AN, TS AH R Al ol (i P i B AR R B RS A B B 2
Fo S S RETN R 22 A B B R A R KT

oM

R PN B RR R 2002 45 A QU R BT RIS O SERE , IHRS 05 2 T JR 18 SO 5 e
IR %
S5

S, HFTEAR, HEIREE, 25(2018). AERRVH: RAET THA? DEEFIEHE 26(3), 527-537.
MRigid, Z55(2019). A PIOUER 548 o A2 R BO U I AC RS FH s . KK/ 78, 26(6), 94-102.

FREAE, TOOTE, BE12022). KFARBAR SIRLE M R R Jovk A 32 A M5 1l 8 R 2845 F 1) =R A AR
F. o[ @0 PEE 543 3009), 1296-1300.

BRI, R E, &k, 55(2020). ERRK AL RS T ARG BIRIUT A S5 R E R —— LB A IR 8
il 9 e NG . BIFIERLTE 64(15), 112-122.

FREH(2020). KL R FAZLEMIGE LTI 00 WA, e ek

ZERE(2020). AFLAHEIEAEN G 15 252 lF ooz, WA sC, FRIN: R

ZEF5(2019). KEEAEFEAOIITRZL, HRAR . I BPEM AT . B8 OSSR RIF L. WS008 5T, WA/RE: M
IRIRIME R,

Ry, FET, BERQ2019). $REEERMNERZAAEMREFEE. FEOH P55, 33(4), 312-317.

L2, X(2019). 4 R RARXS KA 41 A8 P4 R I B2 4158 WX 48 A MR 5 4038 48 LR R AME R 0
PR IELEHE, 35(5), 605-614.

RLZTT(2020). H55HEHIIEER H . W03, JbET: JERt BRI 25,

FEFAN(2014). HIRIENEIH G K24 FEFTRIER: TH Q0 5 IRIFIRMIE. T Bid22hnig e, ik,

THERH, FAQ021). K Z 428 W 484 FH X 45 R BB (s . — NE W R AR, A E D PR AR, 29(5),
767-772.

T, KES, WA, HEH, KRE, BHRE, DIFQ023). BIHAHAE N KA R RVAT R, A E
T4, 44(5), 796-800.

B, W, BRER(2022). il o T RS AR A 2T AR O AR 28 A AT R R RIS AT R AR 0 2
i, 5(4), 264-271.

B xt(2015). THU0E I A IR R 2220 N BRASAE I SEMA I S —— 2 T om 35 X RELR A, HEHEARA T, (10), 93-98.

REM S, WholEh, B, £Q021). ARG R NP AR EAL 5 RS TR I S R TR,
A HZE, 20(5), 17-20.

DOI: 10.12677/ap.2024.143162 313 o3 2


https://doi.org/10.12677/ap.2024.143162

WM UE(2020). # KA E -GG 2 R4 7 e IR A, Wi s, dbat: JhRtpoll k2.

WeHy, DiedE, B, FRIG(2014). OIEEEM A NG T AT NN, OFERIFEARE 22(10), 1647-1659.

TKEF(2021). FFMEESPT 7 EHT FHL AR FET 75 K7 2B S, R R K.

ik&F, XU, i, ZEMAE2020). KA ANRX RS OHEER N SWE T, 008 F4EZE 34(10),
855-859.

TRAERE, NOLE, FEEE(2023). TFRBIHUR WAL AE GRS R RAR AR AL — MEE P B SRR 36,
(R P45 31(5), T44-751.

SRAEA, 2R, AT R©Q021). HAZGAME A SR EIEIR R — T, LHER 53(3), 273-290.

KKK, Z23CE, T1E, 5(2019). Ho Mm-S REAEIE Mk aifE: 5 R2UBRIR N ER. AR O34,
27(5), 928-931+936.

BT, B5(2020). KREAAERFFUERE . A5 KRRV S M RBRIS< RN TE. M B 557K, 36(4), 89-90.

P B 2505 B P 0(2022). 5 50 A HIR S K BRI G i1 7R 75
http://www3.cnnic.cn/n4/2022/0914/c88-10226.html

Daft, R. L., & Lengel, R. H. (1986). Organizational Information Requirements, Media Rich Ness and Structural Design.
Management Science, 32, 554-571. https://doi.org/10.1287/mnsc.32.5.554

de Lenne, O., Vandenbosch, L., Eggermont, S. et al. (2020). Picture-Perfect Lives on Social Media: Across-National Study
on the Role of Media Ideals in Adolescent Well-Being. Media Psychology, 23, 52-78.
https://doi.org/10.1080/15213269.2018.1554494

Elhai, J. D., Levine, J. C., Alghraibeh, A. M. et al. (2018). Fear of Missing Out: Testing Relationships with Negative Affec-
tivity, Online Social Engagement, and Problematic Smartphone Use. Computers in Human Behavior, 89, 289-298.
https://doi.org/10.1016/j.chb.2018.08.020

Franchina, V., Vanden Abeele, M., Van Rooij, A. J. et al. (2018). Fear of Missing Out as a Predictor of Problematic Social
Media Use and Phubbing Behavior among Flemish Adolescents. International Journal of Environmental Research and
Public Health, 15, Article 2319. https://doi.org/10.3390/ijerph15102319

Frison, E., & Eggermont, S. (2015). Exploring the Relationships between Different Types of Facebook Use, Perceived On-
line Social Support, and Adolescents’ Depressed Mood. Social Science Computer Review, 34, 153-171.
https://doi.org/10.1177/0894439314567449

Granovetter, M. S. (1973). The Strength of Weak Ties. American Journal of Sociology, 78, 1360-1380.
https://doi.org/10.1086/225469

Grieve, R., Kemp, N., Norris, K., & Padgett, C. R. (2017). Push or Pull? Unpacking the Social Compensation Hypothesis of
Internet Use in an Educational Context. Computers & Education, 109, 1-10.
https://doi.org/10.1016/j.compedu.2017.02.008

Gupta, M., & Sharma, A. (2021). Fear of Missing Out: A Brief Overview of Origin, Theoretical Underpinnings and Rela-
tionship with Mental Health. World Journal of Clinical Cases, 9, 4881-4889. https://doi.org/10.12998/wjcc.v9.i19.4881

Jeong, S.-H., Kim, H., Yum, J.-Y., & Hwang, Y. (2016). What Type of Content Are Smartphone Users Addicted to?: SNS vs.
Games. Computers in Human Behavior, 54, 10-17. https://doi.org/10.1016/j.chb.2015.07.035

Lai, C., Altavilla, D., Ronconi, A., & Aceto, P. (2016). Fear of Missing Out (FOMO) Is Associated with Activation of the
Right Middle Temporal Gyrus during Inclusion Social Cue. Computers in Human Behavior, 61, 516-521.
https://doi.org/10.1016/j.chb.2016.03.072

Oberst, U., Wegmann, E., Stodt, B. et al. (2017). Negative Consequences from Heavy Social Net Working in Adolescents:
the Mediating Role of Fear of Missing Out. Journal of Adolescence, 55, 51-60.
https://doi.org/10.1016/j.adolescence.2016.12.008

Przybylski, A. K., Murayama, K., DeHaan, C. R. et al. (2013). Motivational, Emotional, and Behavioral Correlates of Fear of
Missing Out. Computers in Human Behavior, 29, 1841-1848. https://doi.org/10.1016/j.chb.2013.02.014

Rozgonjuk, D., Sindermann, C., Elhai, J. D., et al. (2020). Fear of Missing Out (FOMO) and Social Media’s Impact on Dai-
ly-Life and Productivity at Work: Do WhatsApp, Facebook, Instagram, and Snap Chat Use Disorders Mediate That Asso-
ciation? Addictive Behaviors, 110, Article 106487. https://doi.org/10.1016/j.addbeh.2020.106487

Ryan, R. M., & Deci, E. L. (2000). Self-Determination Theory and the Facilitation of Intrinsic Motivation, Social Develop-
ment, and Well-Being. American Psychologist, 55, 68-78. https://doi.org/10.1037/0003-066X.55.1.68

Wang, P., Wang, X., Nie, J. et al. (2019). Envy and Problematic Smart Phone Use: The Mediating Role of FOMO and the
Moderating Role of Student-Student Relationship. Personality and Individual Differences, 146, 136-142.
https://doi.org/10.1016/j.paid.2019.04.013

DOI: 10.12677/ap.2024.143162 314 LB


https://doi.org/10.12677/ap.2024.143162
http://www3.cnnic.cn/n4/2022/0914/c88-10226.html
https://doi.org/10.1287/mnsc.32.5.554
https://doi.org/10.1080/15213269.2018.1554494
https://doi.org/10.1016/j.chb.2018.08.020
https://doi.org/10.3390/ijerph15102319
https://doi.org/10.1177/0894439314567449
https://doi.org/10.1086/225469
https://doi.org/10.1016/j.compedu.2017.02.008
https://doi.org/10.12998/wjcc.v9.i19.4881
https://doi.org/10.1016/j.chb.2015.07.035
https://doi.org/10.1016/j.chb.2016.03.072
https://doi.org/10.1016/j.adolescence.2016.12.008
https://doi.org/10.1016/j.chb.2013.02.014
https://doi.org/10.1016/j.addbeh.2020.106487
https://doi.org/10.1037/0003-066X.55.1.68
https://doi.org/10.1016/j.paid.2019.04.013

Wegmann, E., Ostendorf, S., & Brand, M. (2018). Is It Beneficial Touse Internet-Communication for Escaping from Bore-
dom? Boredom Proneness Interacts with Cue-Induced Craving and Avoid Expectancies in Explaining Symptoms of Inter-
net-Communication Disorder. PLOS ONE, 13, 0195742 https://doi.org/10.1371/journal.pone.0195742

DOI: 10.12677/ap.2024.143162 315 o3 2


https://doi.org/10.12677/ap.2024.143162
https://doi.org/10.1371/journal.pone.0195742

	基于强弱关系视角下的社交媒体使用与错失焦虑：对比微信和新浪微博
	摘  要
	关键词
	Social Media Usage and Fear of Missing Out from the Perspective of Strong and Weak Relations: A Comparison between WeChat and Sina Weibo
	Abstract
	Keywords
	1. 引言
	2. 研究方法
	2.1. 研究被试
	2.2. 方法
	2.2.1. 微信/新浪微博社交媒体使用方式量表
	2.2.2. 错失焦虑量表

	2.3. 统计处理

	3. 结果
	3.1. 人口学变量频率分析
	3.2. 社交媒体的使用方式对大学生错失焦虑影响的整体分析
	3.3. 不同社交媒体与错失焦虑的影响关系
	3.3.1. 微信使用与错失焦虑的相关性分析
	3.3.2. 新浪微博与错失焦虑的相关性分析
	3.3.3. 微信，新浪微博与错失焦虑的回归分析


	4. 讨论
	4.1. 社交媒体整体使用情况与错失焦虑的关系
	4.2. 强弱关系视角下的微信和微博使用情况与错失焦虑之间的关系

	5. 结论
	致  谢
	参考文献

