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Abstract

Explore the relationship between social network positive self-presentation and subjective well-
being, and the mechanism of social network addiction in their relationship. 232 college students
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were recruited to complete subjective well-being scale, positive self-presentation Questionnaire
and short version of Social Network Sites Addictive Tendencies Scale. The results show that: 1) So-
cial network positive self-presentation can positively predict subjective well-being; 2) Social net-
work addiction mediates the relationship between positive self-presentation and subjective well-
being, and shows a masking effect. Specifically, self-presentation positively affects social network
addiction, and social network addiction negatively affects subjective well-being. The conclusion
shows that social network addiction can inhibit the impact of positive self-presentation on subjec-
tive well-being.
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A2 E T &M Goffman (1959)F2 i, EfaMIAEEERAR, Mmikm B A g
HEEMRHC. REIHEEAR, BREIT U ABRCEIS ) B R 2L ELEHREI. FkE
WEDEFEMARE AR G B, AR T S0, SRR, B A REDR R MAR K
B, AR RIARHTIER, mIMELHEKIm & Lee, 2011). ITAER, BEEMSRACHIRIG, +38M
BRCNNTHHT AR B EE T & MIEES B % Wit eas 5% 0 5 EG T bR
AL, KEMEFERM, AV 5S4 1) B B S HUE 2 T A R EPU(ELE, 2014).

Hr, WM REh iR AREN S EREAREN KR, BHSRHARME. o5 R
e B R 2 PRGNS 2 TF ) O U SEAR R, TR R . A8 B R ARSI i A TR E R 2
W5 VBRI R(KIim & Lee, 2011; PR, 2018; FRAE, HT, 2020). /bEB/HT T & AR
H 2 BRGS0 1 TR0 U SE AR R, 7 AR I SR TR T R ik g el R B AR H RIS H R E .
St R [ B 2 T 5 U S AR I A AR R i T DIGE S 4 2 B A B R AR, A A A A 3R AT AR
WEFEI, i HARN R RBAT AR VPR AE) B B3RS B 2 A SR E A 2 B AR, TR T
T F W SEAR K (Huang, 2016; Tang & Wang, 2012) . {E 4T U H B 2000 248 I ) F sz B w24 i
FAERE

SEALFR IR SR AT A E A%, IESRARAR MM SRR AT, SR B R),  BUE AT N I
R B AR 4% n ()i A2 (Gordan & Amutan, 2014; B J1°F, 2008) . AMAFER:AZ AR _EREAT AR B B 8L,
HABN S BRAT g —Fh <225 (IEGE . AEIXPE DL, AN TG AR F 3R 2 BT N .
RS2 AN SRR i B B R IAT B — B IR, & SBMETE L 2 I (R 7E A 2Z W b, TRk 28 )
ST T 55, 2016) 0 458 D4 3l A0 A A DA S 2 X 28 A0 T80 8 ) 285 S R P 1~ 218 51, 45 IO il ol £ 52 i A4
PSR TS R AR, AT A7 1 5 ) U A UK

ZiEPTE, EETAT NI SOERHEE, N7 PIRARN AR EIS TSR KR, LA
A2 W R ek AR BORE AL o AT TR AR B FR S DLRE NS 1L ) T OS2 AR A S Rt B

FERE B REIS W AR [ AR
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2.1 HRMR
KRS ERITEWERY, A FEEAEL ARG, FAEABSERE . gk 280 i, [

WA A% 232 6. He T 64 A, /L 168 N. MRTIIEIN(233 £ 34) Y, BRI AR St
Y1 1 25

22. fiRIE

221 FRBEHREMESR

K Kim A1 Lee gl AR H 3R EIE B (Kim & Lee, 2011), 1% ) 2 A5 % Il B AMAAE 422 W3l E ik
PEPEHHATAN B IR R R o & 1045 th BERER 2R (008, 2014), A HATH (W0 “ LIREHRER,
WARIEBIAERZ” ), RAZWEE 7 Ak, M 1~7 25 %E “EE2ARFAR” ~ “EE&2FE” . 59
7o 1 2 A AR ) AR AT SR 34T SR M R B I AE AT 5T, %19 45 1) Cronbach’s o 2404 0.86.

2.2.2. EREAL3ZMSLE AR BRI E R

K H Milosevi¢-Dordevi¢ & Zezelj (2014) 4 il (1 6 AL A2 W9 3l e At 1 i s, %00 538 6 ANTUH . R
H 5 &g, M 15 735K “SEANFFE” ~ “RBATFE” , 350 HEARGRAAZ Wk oRa ks . 78
KEFFEH, %MK Cronbach’s o RN 0.79.

22.3. EWEER

TSR, 28 B3 K Diener et al. (2010) 4w il W0 S AR AR A 46 IV AT 25 T I TR AR 3 . FH R &
AMETE—N A 2 B2 BRI G5 AT B 26 AR, 1% 3R AE BN 2 P A 4 1 o B 2
fadr(Lietal., 2013). A HEILA 12 ANTH , F5 00 A3 B R AR 15 28 (A i bR 1) ANV AR 17 28 (an AN taa bR 17
KHTLRT, M 1~5 SR “dEE D7 ~ “EH 27, 1570BE AR I B2 30 A AR AR A 1 2 Bk
Z . EARMFRH, ZAEHA > ERN Cronbach’s o %4724 0.91 F1 0.87.

AT R AR R Diener 28 NG, FEZKIS, VP EE(2000) B BIT ARSI R ER. LA 5
AP “ PRI AETEIRIG R ), KA, A 1~5 5K “HEEARR” ~ “AEFFET .
13538 E AR MO B O AR TS B . FEAWETH, 131 Cronbach’s o Ry 0.88. HiE W%
RERRIRIE S, 32 AR B A 70 S5 T AR 5 EE B v 23 50 b R A7 8 b 0 el 2 T AR 28 b 3 3
(Ding etal., 2017; FRahiE, 2018).

3. /R
3.1. XEFERE

AT 7T B AR S A s A ERiE I ) SRR, BT AT BT ISR O VAR E AR 3G . @i Harman PR
Tor B0 o) A58 H AT G vt o i (A3 ez, 2004), 25 BN — AN R SR MR R B 28.36%,
NTF 40%. g5 SRR B FRATT IR AL E IR TR R 2 .

3.2. ARG ERMEX O

e 1w, AR B 3R S I A Wk i i ) 5 5835 R AR OG(r = 0.14, p < 0.05), 5 M AR IEAH ¢
KEAALZE(r=0.10, p = 0.10). #E52 W5k R m) -5 300 3248 86 2 32 2 57U 5% (r = —0.30, p < 0.01). i
AR B A O] REAFAE AR, DA AR A AR B E AT M SR () SR A BB B 43T o
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Table 1. Descriptive statistics and product moment correlation analysis of variables

* 1 TEMMEMEITUARRERXSH

AR M (SD) 1 2 3 4 5
5 1.72 (0.45) 1
U 23.31 (3.45) -0.10 1
Bt B L2 18.86 (7.06) -0.23" 0.02 1
FE2T R 3k R 17.40 (4.88) 0.04 -0.06 0.14 1
F AR 0.00 (2.58) -0.05 0.07 0.10 -0.30™ 1

TE: MO TH%, SD WbsiE%: EMERBOVbEL % 2 p<0.05, 7: p<0.01.

3.3. RPN

KH Hayes (2012)JF & ) Process i {F3EAT H o 208 ARG o IS Model 4 (157 1 fif HL rp v 2L
AR, FFGFRATT IR FAR L), T 4 5 Do 3l S 1 ] 7 AR 9 S22 A = O S A o (1 o A SRR A T
5o IS HTEE Fande 2 fis, AU B R IUAS A8 532 00 3 W 245248 = 0.04, p > 0.05), AR i ALk,
I 52 45 (2014) 32t ARBIT (R R A OSSR, i3k — 0 HEAT S HE OB AR B0 o KRR 1 R 2 5 458 D3l ol
TR I ENE T FE S, AR 3R 2 AR 65 2 35 1E [ T 44 22 35 RE(B = 0.09, p < 0.05), #38 Psii
TR BE 5 52 7 7 U W AR (B = —-0.17, p < 0.001), HAHK 1 3 5 L E % 11 [7] 7000 E L SE AR KB = 0.05,
p <0.05). U4, Hi/rER] Bootstrap 95%(1 B {5 [X [A] 9[-0.04, —0.01], AL 0, FRBIHEAS Wk e re
U B B RIS W AR AR R, OB N-0.02, (BN 22.4% (L3 3).

Table 2. The regression analysis of variable relationship in the model

F* 2. BRPTEXRNPEFN

[l )5 77 78 BRI AR EVEES VT E2cs
SR TR & R R? F B t
HE 3T 3 o R ERENR 0.14 0.02 430" 0.09 2.07"
F W A K Bk AR ER 0.11 0.01 2.66 0.04 1.63
EE Y Bk R EHR 0.33 0.11 14.30™ 0.05 2.39"
HE 3T 3t B R -0.17 507"

¥: : p<0.05, 77: p<0.001.

Table 3. The mediating effect of social network addiction on self-presentation and subject well-being

3. MM AREETRIR B R EAX EMERRP PN

i H BNAH Boot it iR Boot Cl N R Boot Cl LR RO VA
PRS2 0.0390 0.0240 -0.01 0.09
IER A 0.0548 0.0230 0.01 0.10
EIEE 2 -0.0158 0.0096 -0.04 -0.01 22.4%
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Figure 1. The path coefficient of self-presentation, social network
addiction and subjective well-being
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