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Abstract

On January 1, 2020, RCEP, also known as the Regional Comprehensive Economic Partnership, official-
ly took effect, bringing huge development opportunities for China’s cross-border e-commerce.
Starting from the current development situation of cross-border e-commerce in China, this paper
will explore the opportunities and challenges that China’s cross-border e-commerce will face under
the background of RCEP coming into force, and finally give corresponding solutions. Nowadays, Chi-
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na’s cross-border e-commerce industry has gradually become a pillar industry of China’s foreign
trade and an indispensable part of China’s foreign development. The signing and coming into force of
RCEP is an unprecedented opportunity for China’s cross-border e-commerce industry. Cross-border
e-commerce enterprises should seize this opportunity to further enhance their international com-
petitiveness and ultimately promote national economic and trade development.
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1. 518

BEE BT AR S BRI R, BATIEN— N EH IR —— LB IAR, S H 23358, Fhn bk
2020 “EFTRAETE IR, HAAT WK sl AR 52 TS IR R A R IS A Bk AR, (H R S5 AR IR A TE
— AN FNEE I, 35 eMarketer KA (2022 FEAFREE R TTIZ TR ) FR, 2022 FE4FRE T &
Wit 5 2Tt SRR ESERN T2 —, T 2025 4, WP SRBR AR 7 FM23ET1]. &
RN, A BR AR TR Ak S AR R KA 38, 10 1] A i 853 e g M R R R R — AN BT TR A FOIFL 2

X3k 45 T 2 5 Ak pE 0 2 108 (5 T AR O RCEP)TE 2012 4F 48 W S, 538535 6 AN xf itk Ak [ (h E
HAC, BHEL SRR B2, ENEDILE SN, 45t 8 ERILEBER, T 2022 4£ 1 A 1 HERAER2].
Hur A1k, RCEP &4 ERVERI AR EH B R Sthe, AR EZSE S KsdER &S0 EHR S e,
X — U R IR B AT 37 NFR S IX AN J5 T » RCEP HAE RO R 5 458 FEL R 1) R At R B K
FINLE, (HEFEEA SR — & 5P S5 XK, RCEP FLTE O 4 ik 3R F L [F ey 1 £ 05 . A 7E RCEP
AR RN, VR E B R G LE SR, IR PR RS S R R B E .

2. REFHEHLRIR

BEE R E PR “— i — 7 BRMS AR, PRI BT e R AT g N RS A, RREE SR S
SRR RAEREAS, IR, HSRRA T T LiiScfRBEm TR sTEH OF RBEEME L) 2%
— RANPS T s 15 v B A BRSO E, ST RE TR B0 v p AL Y & R, 2020 SRR [ 5 55 HL R AC 5 AR 5 47
SRk R A e 513 38.86% [3] .

3. RCEP & ER TR EFE R EHIGHIHE

CASI R R BN S il RCEP HI22%, trEE — MU TV R X MsEA M H B A 5 X, %
TR E P A E T R . HEAT X8R R S S O Ay, R R 4 R R AT b
WREKKIABHLE.

3.1 BARXREBARESEEFEERA

35 RCEP #piE A % T IR MIAS B R B 25 % 7 [ SC B ek LA B —F 2 vy o7 R B AN+ 4F
WIZBRBIZ AN, HEZ KATHTARN[4]. RCEP W% B, AR T oAk RS E R
RN, DR AR, A3 Al B S AR A% TSI LA DL A, REfs o0 0 b 35 Bh 3 1 5 35 W o 4
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MeIT AN, T Lt RE S B G M Sl 3 % 4 R 1 57 5 Al R e R T
32 RH#EXEAREHEREHSEF

4, RCEP 78 ™ I I <505 T B B AE 1 4838 FH IR 2% S RN, SRR AN AT R s o DX 48 A
Ji 3 [ 2 TRV FR) 57 S B 2, i HL AR E R BCHR A M) T oA [ B 98 5 DX 50 B8 ARVALE . HK, RCEP
KAOHEAT EAACA 5 INATH T BT84, BB R AR, AR T2 7 miif,
A UARE— B S T B 5 5 L R AR08, et 5 5 R R e

3.3 REXEARESEEEDREE

I [ A R R T 3 A R A A L DR AR, 5 [ A DRI L A fe i B AR SR, RIS B I AT
DA 12 [ DR R A , ERS I L R R AT R AR BB )36, HHT, UPS. Fedex. DHL. TNT
£ E brig Bt fa L B e NOLSS, N B S S o O SR AR T [ P OO 0 S N BB R
A%, B B AR BRI ME AR AR, X BUE B AR IR AR, (2 RCEP HAERAT PAik
DX 45k PAY 5 455 R TR RO DAL R KRR i RCEP BB AE #5141 2 1R f A AR SR AR AN B, SRR AT DLk
— D BRSSP R A AR AR, T B e R R B e A AR, b AR R [ A L AL S

3.4. AXEAREBEEFRBE (IR THT

RCEP X3y A\ F 1 S 4 mik 22.7 /4. GDP ik 26 JifZ3570. M HR 54k 5.2 Jife3&70, #15
EFREEMA=M[5]. 95 eMarketer JiAii (2022 fFAER AR AT TR ) Rom, BLSGMUAR Fg T [X 2
2022 A7 HAUA B AN FL RS A B MR B I 209 X o L R TR B B AT AE R I, o R B R T A
FEAWH K, KR IIA R E 505 B KRR W A &% 71[6]. RCEP ARG, AT LA il b [F 2 [Al 4
PEEE R BOR G F, AR A 18] B DE EINE R, AR T SRR EE R X SN T3 1y, R B 35
HUR SR LS R (KSR T 37

4. RCEP £WE R TREBRE R OFERE-

VeI L PR DV 2 R AR TEAR O TR, (it 1 B [ PR 5 S R R, RN N 1 i
M A an . (H2 H AT S R R IR — R AR, EEERIAE LT JLAN T

4.1, FEEEER R (e dlE AL RS 0 R

1oL, REBESEERIEAE - MIRNEL, S w2674 KEAMIEIT N, RCEP A X7
(R BTN A, an SRR S B LR A AN AT O, KA R R 2 T B T B il R .
o AEFRRP AR J7 T, RCEP HYEIR P AURAIE B BNz, OR3P I E WA BOR[7], 2 H ATk
(] 1 5 45 EL R Aol (v A R LA B, X ARSI E AR T AR ORI, SRR AR AU T . TR
RCEP #3 P, Al 78 50 /2 15 B 1 B 5 DRy P57 IRV AR PR 5800 & — AN AR R4k 1f B, RCEP il & 1 5
5635 I KT SCZE W R AH SC VAR, Tt 2 15 382 I 85 055 P e £ M A DX 3 PN 38 52 I 2B BT 1 2 11 X

Rtk — L He .
4.2. BRI RBEKEES

HRAEE PR S, KX B AR RPN UL ERIE S, B 55 B S E A ) m R A E
Rt EAEA oy h i EAATICR I, I BB 7 BT RLA F8: 3 . LR B b T I B i M A A
KRB, A RENEFEAE I A A 5835, BESUAF BRI XS [6]. Hk, BEi% 5 K%
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KT e B ORGSR ER . PUBHOs ST sl P A5 R, X SETEREARAE e RE S a1 S
355 R R A MV PR AR T XSS o

4.3. BRMRSHIE BT

LA RT, EEHE RN EIT S HREMNIURGEE . X5, M E IR
X A ARG T AE, N R 2R R X O INE R 5K, A S XU A AR M AT A A, AR
o BUS 5 E PO AR ZE R, X BT R A, 3SR B RSy, DS
L TE R B S A 55 I BEOR AR ple o 5 PR B 05 PR 5 o UL KD A T K 5 0858, S Vet H 2
W, A H e . — e B R AR M E BRSSP S B BE, tein: ek
WeE 2 P BB, R P R SR AR TR, 2 O EL RS 32 R 25 455 P A ) — KK

4.4, RZEWHAANE

fE RCEP £S5 F, BRI S H 20, 1 FLE bR 5 T A 4 LA B 2, S xT B 555 H
BINA SR TR B SR . A A ) — R B P T R SR R R A R R ) L, BB IR £
TiREMIXT 2, RIS T A RIS B TR M E R, BEREE WA EEEER &R
i 4 5 T A, T ELE A AME T R E SR . H B RAIE, TR — BB xS A A I g &,
SRS RIEURF AR AT A B R U M B, SR A A B B 5],

5. RCEP £ E R THREXEH G L ROMER
5.1. I#AAIREHREIR

2 L 5 455 L 8 ot T SR PR 96 7 T v — B B R 5, AR 2 A B & A TR 4 Ml
FERLAIBN, (EHe RS S, A H AR A AT 8 R P2 BT T (AR AT B, B A7 AR S A k.
BB RS R PR A, B4 Ak T B YR A A S B AT R, T AR A R
WP RURY S B . B G A th A LSk H T AR ST, LE Tt 11 7 A R T R AT
T H L — AN S AR 45 (RIS A llood 72 0 P R R P AR I8 5 A (70 KT i o 4 SR 72 AL
1 AR 24 HEAT 4T T A

5.2. AR R

5, A E AT DO I A O A A AN 1 R, R — AN R BRI % A5
FIRSET . Uk, DXI P % R B3 L AT RULE SRR R AN 3 5 s 8 — 48— FOAm i, SXFE AT LU 4 AR T
I 358 L TR B8 <8 T 1 PR R . N B KR S S BRI AW K R 5 2, RCEP 2% il 57 [ b
ZEU T HACH I IR BOR [81 R W PR L5 By ) 2 4, BETIASE )48 1l B3 2 1] BT 57 S A K

5.3. SEEERRFZE LS

f£ RCEP W T, BHHMA SIS @2 AR ES, — X 788 18 5 IR wT LK
e J3E B2 T3 ] 25 055 P P A [ Bl b B SE DR [9], iDL, ST R R ML ORAIEILAE T &5 B BT RAT ™ {5
SRS H EC BRSSO IR T, S mT DUERE A, &R 55 SN B BAR 1 75 R0 72 i BEAT — AN
4, PR AR BT DU 5 ANE K SN 2 E P i 2 1 T, T AR T T AN 2 T S
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5.4. BREREHAZTME

B, AHREEINITRE BB AT NATIAE B AL, P T BB T LA R EREE, K
BFRIEN T # oK R S RSB g N, R BUR A S T TR BLET XX — Bt 6 M BER, Tl
BRI K ISR S S P, W51 T 252545 S B BT A RIRK Tl K, A BRI
P B8 L g N A SR AR L Rk b, R AR il AR e i AT T 45 RO BRI, PN RO 4S T R S A A
MM, RG] 2 AL AN BN o SRR A S LR Ak S AR SR A A AR A R AN B,
*l%ﬁ%ﬁﬁ%% SAIENA o S EAEAl E 5OR A S SH T e e, Rt

AEERE G S K.

6. 4B

FATRN G FE VLA RCEP BURZLA, 7870 “HEHE” o RCEP A A AU 3 5 58 v
il A — DRI ARG R L2, X T IREZ T R R R MOV EE L. RCEP 21T U5, FREXT
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