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Abstract
Objective: Based on the memetics theory, this study explores the application and value of Artificial

XEG|IH: HAER, 258 B TRERNERS AIGC BRI TR D). #it, 2023, 8(4): 2773-2780.
DOI: 10.12677/design.2023.84339


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2023.84339
https://doi.org/10.12677/design.2023.84339
https://www.hanspub.org/

M S, P

Intelligence Generated Content (AIGC) technology in cultural and creative design. This study aims
to provide new perspectives and ideas for the field of cultural and creative design, and to promote
the development and prosperity of the cultural and creative industries. Methods: By employing a
literature review approach, the study analyzes the basic concepts and characteristics of memetics
theory and AIGC technology. It elucidates the role and mechanism of memes in cultural communi-
cation and introduces the main types of AIGC technology, as well as the advantages and challenges
of AIGC technology in generative cultural and creative design. The study applies memetics theory
to analyze and recombine the prompt words required for AIGC input, and constructs cultural and
creative design strategies based on memetics theory and AIGC technology. Results: Through the
implementation of these design strategies in practical applications, the study demonstrates the
specific applications and innovative effects of combining memetics theory with AIGC technology in
cultural and creative design. Conclusion: The integration of memetics theory and AIGC technology
contributes to improving the design efficiency in the cultural and creative design process, as well
as enhancing the alignment between cultural and creative products and the cultural context.

Keywords

Memes, Memetics Theory, AIGC Technology, Cultural and Creative Design

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

SOOI ITERE T AL T IR B, DU BB G . e DU AR, Y R Ny
—, VLR 3 AR I R AR 1] (2] 38 BRI 8 5 AGCT H AR HEAT SCABEH T LA 5 ST 017 i
SRR BB, AL, TSRS . RN RS, S S EOR RIS —, (R
HESCHBY B b 1 P 5 B DRI TT LA IR B S A T AR R SO M, ATGC B 7T LA By s
B FT A B BFEARALBE T R, DR IBE— LI T A TP T4

2. REELS AIGC HAR
2.1. EEES

IR P 5 A ey o AL A ) S X B A A« 38 4 Hr(Richard Dawkins)#E 1976 £EH R € B FARIZER))
(The Selfish Gene)— 51 i e 1. AERI B0 2 — Fh AR R SCALE LR BB BEAE , B SO FRASE A
HIRME R RS, BRMAGERE R, 2EARK. T80 EHN, ISR A 50N L5
A P ARIE BH T2 [3]. AR AT URARAAT AT DL S I AL BRI S BT, aiE & IR (B, 2R,
PR, R AT DR — SR ATIE . M. PS55854, BN EE W B A2 0 R R S %, e
WS — PP R G, A R A2 SO A B, AR BRI B T RATE M S 2R A
AW ), A BT ERATANE FAL R SO N2 . TR ES 5 A TR Re BRI SC il #it, mTeL
B A — Pk BB AR AR 75 77 5K, e AMNRT DA AR e NI SO R0k, i mT DA BRI 2 e A
FH SN KA R B I B SC RN BE T, A BT R AR DR (A 1 R, 5 SO0 7 S I 0 R
771, BTG IR Uk 6 A A .

DOI: 10.12677/design.2023.84339 2774 wit


https://doi.org/10.12677/design.2023.84339
http://creativecommons.org/licenses/by/4.0/

2.2. AIGC R

N T8 B8 AIGC (Artificial Intelligence Generated Content)se —f N TERERIA, ‘B f# FHIRE
SRS X 2R R SR A BT A 2, BN . B8 SCARSE . AIGC BORHIAZ O il I ZRpa iy, fii 2L
RENS 7 >0 B N B TR AE 0 A, AR5 18 RIS 70 A R AR BT AR A o AGCT HUR IR A B /2 e 28 1
G B RIBEET 7730, IR0 2 AN AR T IRIEHI SR . AIGC HIRTEZ DM OUSA T Z KN A, A4
FIBAE R EE A AR, e DT RIEZARMEM . EBURIMA . S0 R 5.
KLU AR AR EE AR, SRIIZRARI A AT REE[5].

AIGC BEARAEJy AT HOR B EERZE R, FERT AFE RIS [R) A A 3K S B s AT 55, 3 v s A
Ho MET N, ALFCRAT DL P BAERHATAE S5, R EA SRS . SRR, 12
e TAEF AT AT SEME . AL BORTT DA B AR ek B O I R, g A ZBINARIE F L i B A 5 )

AIGC HARM T AR Z, Bl : (EHCE SR N T8 REREATES A RS 2R B AR 5 S A4 1
RE OIS, REBUFRCEMPIE6]. FIH HAE S AEAE ST RARS H P #1758 E, $emH PR
W BE o AT SNV R 2 A AR AR MR AR, 3R Rt USRS 1. FIHT AT BOARKA B Bt 17
AN, $Rm Bt Al SE A 2

3. ETEEEPLE AIGC BARK O R
3.1. EENRERSTE

3.1.1. EHEAIRE

FEXS — AN SO RAFAT R R SR I, FTRAMZ AN N B SR 33— A BRI STk A B
WERHL SR BUA. BIR. BHESE. e — AN RIS SRS T, EREA BT T — BRI
e,

MICAL I FEA BT N T, IR AR B AL 3 ARG I HSCE B, i s f79 . Bg. 5 5.
WO B S5 X B SO AE B AT DURE A9 T T B R SO RL B, BATT AT DATE N5 N 2 R i@ s A
T T AT A% 4

MO LR FEN T, 24T H A0 L BB 16 AN [ (R A Rk ok b AT & AL 4R 10 Sk (s 2., il
EWATIE . A AEER . X BSOS BT DU A A S PR AR DR SR R B, B ATT AT DATE X 28 4 [X R 458
AR F T R R R L IR A

MOCAL BN LRI T, VP4l AR BAT (R B . 2P R K ARSI E R, s, 5. 0
B AR WS, X B SOAAE BT DU A B A B R SR R B, e AT AT BATE AT T2 A2 5 A AT
15, FF HAEREIE NAN IR 111 3 75 SRR P 5 4

3.1.2. RERRFE

BELA 1 R T SR B DO SR IR B, B [k - 3042 - ik - AR5 (7). I Bt SEe iR,
IR 3 I FE AT UL R 07, I IR AE I 1 FERSRAE IR R b, BT R A U Bl R B A
HARNFREBEAL T B RERE, oo 58U RIS DN 2 18] H AL 35 0 B LA R se B AR ] o i X
FERIAEIEIN S, W] LU BRI AT 73 4, KA IR 4 o S DR 5 55 SABE IR . A R e s A v B
AR AR SR RF A, (R R AN S SR 558, IS AMR N 5 2 A& . (HFHEHE R
A&, RN ARER R R E AR BN, SRR B AREAS RSB, Fril, 72
IR SR AR 15 S AR AT S F5 L, AT 7 B8 B 47 A SR B SCAG W AR 3R 5 R

DOI: 10.12677/design.2023.84339 2775 wit


https://doi.org/10.12677/design.2023.84339

HEh, 2%
n-X 151%
—
it _ . '
MHER | ms HWA i
Ll wE |——| nx — | mmEE
n-X q:‘Bﬁ
X |D
BmiEE
HEEZES! EFRMERRE 1N pat VA LAV BREE

[]#ETE O mstisn /\ BRER (] aosmse S xas O epnm

Figure 1. Meme selection experimental flowchart
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Figure 2. Experimental site
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Figure 3. Evaluation criteria
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Figure 4. Evaluation results
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Figure 5. Lighting fixture design based on memetics theory and AIGC technology
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