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Abstract

Objective: This paper aims to explore the way of gamification theory involved in the service sys-
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tem, analyze, and summarize the innovation strategy of gamification application in the community
shared kitchen service system. Method: The existing models and development trends of commu-
nity shared kitchen were sorted out, and the shortcomings of the current community shared
kitchen were summarized. Combined with the characteristics and methods of gamification theory
applied in the field of service design, the people, objects and scenes of the service system were con-
cerned. The design intervention points of the community shared kitchen service model in three di-

» o«

rections of “creating an online platform”, “strengthening community interaction” and “integrating
functional services” are proposed, and the strategy of model innovation is further explored. Re-
sults: Starting from the user’s demand level and behavior logic, based on the gamification thinking
and service design framework, the gamification construction strategy of community shared
kitchen is deduced. Conclusion: This paper introduces gamification thinking into the community
shared Kkitchen service design, builds a gamification service model that enhances users’ participa-
tion interest and experience, develops the depth and breadth of the combination of service design
and gamification thinking research, and provides theoretical support for subsequent design prac-
tice.
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Figure 1. Poly youth community public kitchen
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Figure 2. Public kitchen of China Railway Jianheng Apartment
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Figure 3. Analysis of gamification elements for service design cases
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Figure 4. Community shared kitchen gamification service design construction strategy structured logic diagram
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