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Abstract

The development of Internet technology and economy has spawned many new industries, and has
also increased many employment channels and economic sources, such as commercial operations
such as live streaming of goods on our media accounts, advertising and publicity. Its enormous in-
fluence prompts us to seriously consider the importance of self media accounts and the legal pro-
tection they should receive. Based on this, in this article, the author starts from the necessity of
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branding self media accounts and combines the relationship between trademark development and
economic and social development to analyze the feasibility of using self media accounts as trade-
marks. By analyzing the differences between self media accounts and self media account names,
self media account trademarks and traditional trademarks, and self media accounts with different
operating models, combined with the requirements of trademark law for trademark determina-
tion, the types of self media accounts that meet the conditions for trademark application, as well
as the commercial profitability, significance, and value factors that promote economic develop-
ment that they should possess, are determined. Finally, the attribution of self media accounts that
meet the conditions for trademark application should follow the principle of “prior application”
and be analyzed and determined based on specific circumstances. Ultimately, we strive to protect
our self media accounts at the trademark level and unleash their positive impact on innovative
productivity.
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