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Abstract

In the era of digital economy, the rapid development of the Internet provides great convenience
for online marketing. Network marketing has become an indispensable marketing method with its
advantages of wide coverage and low cost. However, with the rapid development of network mar-
keting, there are many ethical problems, including big data killing, infringement of consumer pri-
vacy, excessive marketing, etc. Aiming at the ethical misconduct of network marketing in the era of
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digital economy, this article analyzes its causes and puts forward relevant countermeasures to
improve the network marketing environment, including improving the network camp. Sell laws
and regulations, build ethical principles of online marketing, and give full play to the role of public
opinion and consumer supervision, so as to safeguard the legitimate rights and interests of con-
sumers and promote the benign development of online marketing.
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