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Abstract

The continuous innovation of Internet technology has shaped our current life and work, and the
online shopping mode of Internet e-commerce has sprung up and become a “new blue ocean”, that
is, this mode has attracted more and more consumers’ attention and recognition with its unique
personalized and diversified characteristics, which not only gives people a soothing space in the
stressful atmosphere of travel, work and the environment. More people to provide a new way to
maintain daily life, e-commerce snacks, as an important branch of the Internet economy, has also
been widely recognized and loved by the people. It can be said that this is also a new choice for
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people to find employment in the new era. This paper takes the consumer society as the main
keynote, discusses the characteristics of the new era of network live broadcast under the Internet
perspective, and explains the depth of human identity consciousness under the Internet and other
topics.
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