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Abstract

With the rapid development of science and technology, many things around us are changing all the
time. Among them, live marketing with goods is rising rapidly in this era, which greatly facilitates
people’s lives. However, while broadcast marketing industry brings convenience to people’s lives,
the live broadcast marketing industry is characterized by complexity of participants and diversity
of legal relations, resulting in a series of problems, such as difficult to confirm the legal relation-
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ship of each subject, unclear legal provisions, and difficulties in consumer rights protection. The
subjects involved in live broadcasting marketing include live broadcasting platform, carrier mer-
chants and consumers. Therefore, this paper through an overview of live broadcasting marketing,
analyzes the legal positioning of these four types of participants in different situations from exist-
ing legal provisions, determines appropriate legal regulation methods through legal positioning,
and puts forward regulatory suggestions to facilitate consumers’ rights protection, promoting the
development of the live broadcast marketing industry.
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