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Abstract

The rapid development of information technology and e-commerce industry in the era of e-com-
merce not only changes the traditional marketing model of agricultural products, but also brings
great challenges to them in the process of online marketing. This paper focuses on the develop-
ment of online marketing of agricultural products in the era of e-commerce, first introduces the
concept and characteristics of online marketing of agricultural products, then analyzes the cur-
rent situation of online marketing of agricultural products in the era of e-commerce, and finally
discusses the problems and suggestions of online marketing of agricultural products in the era of
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e-commerce, so as to better promote the development of online marketing of agricultural prod-
ucts in the era of e-commerce.
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