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Abstract

With the development of mobile Internet and the large-scale popularization of mobile phones,
various short video platforms have emerged, short video platforms have not only attracted a large
number of users, but also produced a large number of original content, which has attracted the
attention of more and more enterprises, and short video marketing has become a new outlet for
network marketing. Through its unique characteristics of fragmentation and simplicity, short
video marketing is easier to attract potential consumers and achieve the functions of publicity and
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drainage. The division of labor is refined for the short video model, such as: short video + brand
marketing, short video + e-commerce drainage, short video + knowledge payment. Research on
the innovation of marketing will provide certain reference opinions for advertisers to use short
video marketing. Finally, the paper puts forward corresponding optimization suggestions for the
problems in the short video marketing environment, provides a reference for building a sustaina-
ble future pattern of the domestic short video industry, and further helps to realize the develop-
ment and upgrading of short video and short video marketing.
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