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Abstract

In the face of the sudden epidemic and economic setbacks, how to boost consumption, promote
economic recovery and growth, has become an important issue in front of the government. Start-
ing from the first quarter of 2020, governments at all levels began to issue consumer vouchers in
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an effort to cope with the impact of the epidemic. This paper takes the citizens of Ningbo City as
the survey objects to conduct a sample survey and study. SPSS software is used for data analysis to
specifically understand the cognition, usage and satisfaction degree of the consumption coupons
of the citizens of Ningbo City, and put forward countermeasures and suggestions accordingly. The
survey found that: First, more than half of the residents know the consumption coupons but have a
low awareness of the rules of their use; Second, most of the residents who get the consumption
coupons have used the consumption coupons, and prefer the “necessary” consumption scenario;
Third, the satisfaction degree of residents on the factors affecting consumption coupons is differ-
ent.
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Figure 1. Annual distribution of research literature on “consumption coupons”
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Figure 2. Survey and research framework
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Table 1. Basic table of sample information

* 1L HAEER

EEER A$ [Ef 4
bl % 491 47.53%
% 542 52.47%
20 5 LLF 196 18.97%
20~30 % 602 58.28%
e 31~40 % 104 10.07%
41~50 % 83 8.03%
50 %L | 48 4.65%
NFE T 28 3%
] 59 6%
ALK = (H %) 98 9%
KRE(CKE) 805 78%
fiit -t &% LA b 43 4%
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NG5 TN B TAE N IR 50 4.84%
VA AN G2 (A O/ A 3T AE) 40 3.87%

TA@T] TR TP TN 51 4.94%
RSN 52 (WA R 3% BL RIS 1% 51 56) 22 2.13%

SRz 60 5.81%

iANZ A AR A 83 8.03%
=245 676 65.44%

FREEA 5 0.48%
Fol N 5 5 0.48%
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8001~10,000 JG 41 3.97%

10,000 JtbA L 35 3.39
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Figure 3. Residents’ awareness of the issuance
of consumption vouchers by the government
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Figure 4. Residents’ understanding of the rules for the use of consumer
vouchers
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Table 2. Channels for residents to understand the distribution information of consumption vouchers
F2 BRTBHEHRFAMESHNRE

N (UN) 75 H(%)
[GESRIEER(INE > 179 20.86
QQ. TfF. Tl Piuk%E 476 55.48
XATE S A RSP A 555 64.69
R AR RIS 360 41.96
AL RIS 95 11.07
B, RTEFA APP 93 10.84
FoA 24 2.80
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Figure 5. Proportion of consumption coupons used by residents
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Figure 6. Reasons for not using coupons
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Table 3. Distribution of consumer vouchers
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Table 4. Evaluation and scoring results of residents’ satisfaction with consumer vouchers in Ningbo (X +s)
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