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Abstract

With the support of Internet technology, the network economy has entered a new stage of traffic
realization, and a series of new business models have been derived from it, such as live streaming
with goods. The live-streaming has expanded the traffic channel and shortened the distance be-
tween goods and customers, broken people’s doubts about traditional online shopping, and
enabled merchants to gradually get rid of the traffic demand on fixed platforms and enhance the
self-operativeness of merchants. This paper proposes hypotheses and models from an empirical
point of view, so as to explore what are the preferences of the general public for live shopping and
the factors influencing the situation of the general public’s propensity to consume goods with live
streaming. The main investigation is about Chaohu City public consumers’ tendency, concern fac-
tors and suggestions about live commerce. To explore the advantages and shortcomings of the
new economic situation of live-streaming with goods, based on statistical knowledge, the pros-
pects of the live-streaming with goods marketing model are predicted, based on multiple re-
gression analysis of a dozen variables, and after analysis by SPSS software, six influencing fac-
tors passed the significance test, and the final conclusion of the new economic situation of
live-streaming with goods is obtained as follows: Uneven sense of consumer shopping experience,
emerging shopping concepts not accepted by the public, predominance of impulsive consumers
and lack of management mechanisms for all aspects of live-streaming with goods. Finally, com-
bining the research process and results, valuable suggestions are made to relevant platforms and
an attempt is made to explore the future development of the whole industry under the influence of
big data.
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2. EBHEIRS
2.1, BiEKIR

ATV A RO, BENLIEIC Y IR aT R, KA EERER, UEHKAHEE,
KT ELRA DT BN 55 AT R B 1) A L B 17 B R, b 9 TEFRE I, 7 BRI, 1 N
it T A E FEAS R 500 43, SRR 550 1, SERR[EINC I 460 4. XIATAGEE AT IR,
BANCE, FHEE SPSS B T, P HiE AR R SRR EIKR, 52 E T
iR,

2.2. kMG S

TESLBREM A &, B4 Ak 41.67%, 24 i Tk 58.33%, 15~20 % itk 64.35%, 21~25 %
kb 31.48, 26~30 % (5Lt 3.24%, 30 % LI L EE 0.93%. EAIWE HIEH HEA—, WEMRLE 2 %
PLR A & 81.02%, 2~5 K4 13.43%, 5~8 IKi5 2.78%, 8 XKLL I i 2.78% (W14 1).

VARG o, B X2 ELAR T TR R, RS 22 11 B A A 17 - X 2 B4R At B0 — B B I B,
7.55% 1 ES A 7~ BLH& 4 0% 7] A5 B AT LIS B 80%~100%, 41.51% ) B Ak 3 7~ BLJ& HF 0% (1 W] 45 FE/E
50%~80%Z [H], fEiik 43.40% 1) AN N EL#% 5 B2 (1 AT {5 B2 A AE 20%~50% 2 ], 7.55%I1 E A AN AT S JiE
R 0%~20% (WLIE] 2), AT IR 28R AGE AR I BARE BT 521 .

B0 RARAE EARNGY) h258 H BE S AU SRR, RTE e IE 0~100 Joi A f 28.3%, K
H T G #AE 100~300 JTI 5 39.62%, H1EEIH 9 S AIAE 300~500 ST 22.64%, T 9 AifE 500~1000
JEHI W 5.66%, =i 24 AITE 1000 JGLL BRI & 3.77% (WL 3).
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Figure 1. Frequency of Chaohu people watching live commerce every week
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Figure 2. Chaohu people’s credibility of goods of live commerce
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Figure 3. Average monthly consumption amount of Chaohu people’s live shopping
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Table 1. Multiple regression analysis

# 1 BEVASH

N JEFRAEIL R HL Pk 250 . B 7 95.00% 1 [X i
T — : t Sig.
B FRUEIRZE R TR PR
(F &) 1.535 0.510 3.009 0.004 0.508 2.562
1 451 -0.031 0.184 —0.028 -0.171 0.865 —0.402 0.339
2 RS 0.151 0.113 0.203 1.340 0.187 —0.076 0.379
AW E%
3 e —0.045 0.099 —0.086 —0.455 0.652 —0.245 0.155
Qi inETES
LB B
4 . 0.061 0.112 0.088 0.547 0.587 -0.164 0.286
SIS
T EEEYH
5 e —-0.016 0.097 —0.032 —-0.166 0.869 -0.212 0.179
[ H i &0
KT X 4% B iy
6 ey 0.052 0.089 0.085 0.579 0.565 -0.128 0.231
C =g
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A, A AORIE AN A (14 5).
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Figure 4. Attitude towards the new economic form of live commerce
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Figure 5. Analysis chart of people’s consumption trend
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