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Abstract

With the visualization of online communication, selfie-related activities are becoming more and
more common on social media. Selfie-uploading, selfie-viewing and selfies-editing are generally
welcomed among young people. Although selfies provide a new way of self-presentation, studies
showed that individuals’ use of social media is related to their body image concerns. However,
most of the existing studies on the use of social media focus on general social media use activities,
the impact of face-based selfie-related activities on facial dissatisfaction has been rarely re-

EF| M k(2022). ARG SRS RE R R FLRIR. OB F U 12(1), 148-158.
DOI: 10.12677/ap.2022.121016


http://www.hanspub.org/journal/ap
https://doi.org/10.12677/ap.2022.121016
https://doi.org/10.12677/ap.2022.121016
http://www.hanspub.org

Wtk

searched. This article summarizes the deficiency of the existing researches by reviewing the cor-
relational, longitudinal and experimental studies on the impact of selfie-related studies on facial
dissatisfaction, so as to provide some new approaches for future research.
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1. 5l

W6 R BT WLV S AL 52 10X 28 PR R R 4238 IO sl o £ 1 AT DR A — AR o 458 IR s (L
HHIRGIE . TS I AR QQ M) 2 T F 26 B R B3k N N IRAEAE 7R, oA AT B 3R
Tk AR T EZ AREME . b, ARG F B BT R E SO AN RE T LB PR AR Sk
o5 CHIE I AL AR RI47 97 (Oxford Dictionaries, 2013). ERHIMERN A “EE-FEH” MBI
Bor, HHPPEEREN 27 %, HHZFEM 31K FRK AL 7000 J5ikHE . #E38 Mk B
HAAT A T2, BBCNERRR T —M A 7. TSRz M, P E AR E
AT PR SN T 25 R B B 401 5 AT B g, DRUAE RS Bk B B R SRS R, T
X 50 ) B AR R R A AR TR IR (Chang, Li, Loh, & Chua, 2019; Perloff, 2014). XA b BER 2R AT 1
LR BT AR BB ERZ R R, PUROX MR R & T e L.

SRIM, (EWFFL BTG SRR RET, TFL/E N BB 2y AR E 2R L, IR ARHRR,
TEAEAT AT AR B 1 0B ] 5 58 22 1) B A 7 R BURE SAN I BK T Z (3% ORI, T A A A8 A i Je A5
(AT (B0 B FA) 5 B i % sl AN 4 5% (Cohen et al., 2017; Meier & Gray, 2014; Sampson, Je-
remiah, Andiappan, & Newton, 2020). K 18 Kbk 22 BfF 7t 38 4 W 5| 2155 9 58 A A SR AN = Lok

FHFANH 2 (facial dissatisfaction) & SR M —AST4ERE, BFEAMENT B CHAREFIA AL B2 H
TN, 2006). SR RELE SN B b ERBARANH B A AYEE (R4, 2006), 2Ttk &k
BEIRIZ —(F K2, 2016). A IR ZRTG — RSB S S RERZ ML R, £Xf
5 AN AL A AR (U ) S ARSI R 2 (8] 98 R T IE L/ o B TR SCE Bk E A
AT S AR SAN I & 2 S AR LT REE AU IR o TR AR S8 3 %o 31X — 1) B3 A AR S 78 AT R B
IR B ARSI B BT P AR P2 L8 () S A g 1

2. BIMXETNGE

TEAAC AR o, AMAEAT & &b B HARORTE S,  WPEARAC A b B 41013 2 (Katz & Crocker,
2015), BYTE A% B0 0 R R St A BN AR P 2mi4h 3 b R BRI 7 4 (A2 5 L B RS,
R IN— L84 A R IRHE, T RS LIRS AR KL AR KL B AR SR IR 45 8055 (Abidin, 2016; Stefanone,
Yue, & Toh, 2019). B 716, dmEAIRA B OB, AATE W] DL AL A AR R & B b AR A H
MRFEIFL S “m%%E” o WR4E Fox 1 Rooney I X, HIAAT A EEAHE B A (taking selfie). HiK
i (posting selfie). [ 414 % (selfie editing) (Fox & Ronney, 2015). M N Z&HIEZ HIMAE, HIHT N

il
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SIRNTBEAT N RETITASRE AT R, WA, BT NE BTN . s
(202D MR HE(E BUCRUR AT AN FPIRAS, ¥ BN BB B4R RA XN ESEBHIT N, BE
FOP AN RTINS B B AAT (I, E R, TEE, 2021). DAMEBFAR R ES A
TS S AN N B HE S 5 AR AN B 45 R FEA—E(e.g., Butkowski et al., 2019; Wagner et al., 2016;
Tiggemann, Anderberg, & Brown, 2020). [Fitt, A3 M EBPES R BPE E 047 R E S5 AHSAN W =Z 1
FHOCHRE TS, A BT 0 B AR 11 H0AH DA T X RSN = (1 52 e o

2.1. EZhtEEHEXFEDD

AMATTERL R RETF-HL L I F 340N (U Snapehat.  Instagram) 72 A% 2 R B AT 4 RIS 1L,
B IR I FF R 3 0V A 8 8 57 Jok SO E R €2 1 TR T 00 0 52 T S AR AE () R/ N R o X 26 T
DART R Bt I Re 8 S48, (H 85N S5 208 1)t D0 ASE 45310 e gk A7 R A A 30 56 36 Bl PT RE(Parsa,  Pra-
sad, Clark, Wang, & Reilly, 2021).

H A0 g 55 BOBIF 78 75 R ARG DU WA, — Rl A, Gl g Y B 0 g ) S R
H R & 7R S B ARERNTEEE . AN AR AN S, 40 Mclean “5(2015) 45 H (1 & Fr Ak
HERNERNEMEBMRERLE . BIEFEERN OISR AN K BERBKTE, 5
—Fl g SEI6 35 (e.g., Parsa et al., 2021; Tiggemann, Anderberg, & Brown, 2020), Bt 2 Sei6 = 47 &
SER) B R AT N, FFICEE AT TS BIARSR AN B K, 3 B AEZS A0 - Tiggemann, Anderberg 1 Brown
(2020)E L — LB, HILEEHINREEM, ZRIA —BEH. B BORMIRSE 15 1
Dhke, iEBEAILI 0 3 100 XHEHFEE#AT IV, WG M B mEE . SR BEE LB
MR RE, SCih i) Bngmia & MR TR — 24k, an “ —83EE” DhRehas 7B . FriEE M. T
KBIRFEKBEESEThRE, JFH, BRI mILAIES, MAREANENIMRELTET
H g4 AT A P .

22. R BEHEXESD

ISR (B 78 B R0 AT O A A S A T Al N B SR B A i B IR S S VR
(Wang, Faedouly, Vartanian, & Lei, 2019; Yang, Fardouly, Wang, & Shi, 2020). AB&T 8L, B4 Eixee
MIFE SRR, LA AR N R R IR NP2 AR ) MR RTEA A A A B O IR B 5 A
ARG R, AT RADH B At N HE 0 P 2R I R B IR Dh R 5 A N BT ACU, IR X S AR, W
Y SR B OB 48 BRGNS R R 58 A [RI R FE ¥ 2 0 (Cohen, Newton-John, &
Slater, 2017; Holland & Tiggemann, 2016). 3% E AL FA 50 Lo M X5 B & A0S0 i 53 (Fardouly &
Rapee, 2019), J H 51425 &K IAHS A = (Yang et al., 2020).

3. EMAHEER
3.1. EHHFETRHE

AR B T SR AN R b — AR RE . B4R & (body  dissatisfaction) S FR 47 T & 4 H &
(negative physical self). W14 % % (negative body image), T&/MAXT [ T AR HL N AT 15 BAR TS A1
BR G RE AT (R4, 2006). F T B4 AL S e . AHSURI— M6 T B B R N

FHERAN T R AR AN B T5% B 3T T FL AR SR 571 7 A3 2 1 = A RV R A R 1 A58 AT
N . SRR SN E DT ARSI RS KR RIS R AR E RSk R
VA AT A LA R o AR T 5 7 TR AR g e (B 2245, 2020)
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3.2. BRESMERT AR MR ER

3.2.1. HCHIER

HRAE =07 sema i iy, AT T 26 (1 BRAR () PPAN 32 Bl A L [RI AR AN AL BEAG AN S8 A4 R (Thompson
et al., 1999), [FJI & ANATTXS S AR AN 2 AR U I B EER0 e R 3R . X SeF i 2 AN R 2, BB
AN ANFISNR L. M — N N2 T AL SO SE I BRARRRUE, o SEILIX AN BEAR SE 45 1 SR
WAL K AE T o AR LR T8 AMITTHRYE B S RIAMXT A IS SEAT LLECRI A« Festinger FA4E 23 EUAL
AR, MAKE O 5 BT HBUE AR B SR (Festinger, 1954), X — 0 Bl TR 10 1A 5%
Fa ot AR R TN . M B CARUR [R1EE N #E4T EE A (Heinberg & Thompson, 1995), iXFiiE
BUICHA I, ECR A R Bk, 56 B A B AN 7K 18 = (Keeery et al., 2004; Myers & Crowther, 2009; Van
den Berg et al., 2002; Vartanian & Dey, 2013).

FEAZHEAR B AT B AR W B SRR B W E AR BRI S ¢ R 5
FTARHRAT AT RESS & 1 AR R AR VR, AR BRI SHANI S e, Ak, 0 B4Rk AT g 01
AT R 5 A AR B AR AN S PRHEREAT UL, AT ER B B S ARG EE, ik — € K P IIAH
AW BbAh, BMAmBIEE T RS R EMAR AL S U bR 3R BRSNS N AL, TG IRt
PRI AHRIE AR, BigniES /D& S A B A X (Lonergan et al., 2019; Mclean et al., 2015),
RAT BB HTR B AT A G 48 1) 2 Mot B O SRR 51 17K E) TR FE(Mills et al., 2018).

3.2.2. BREFLER

HREMRAEGAR R, M H 588 1) & AR DA AT — 20 AT ) S AR 4 I 2RI DA (1)
M s (Fredrickson & Roberts, 1997). AIXANAFEERE,  H A IRAT AT BE ARV MU 5225 (140 L ik
NI, B E M A CshR, i — et B RE KT Bk, Bpgmid e Ak
AN B RS [ CAN  BO 43, dmdE B OB R EE AR NS, (5 AN IR b W 8% 3 A o 40 T LA S
[FIF, ke H 0B A RefilR MK B OB SRS rT A4, T2 B elsmi B 3810
PG FIR, AFAHIE R IRLE B 40 AR AL A HAA L AR IR BRI R £ 5 S O BRI B2 T 2L
MRS INSRIESNIK -, AT 7 3R T 444 7K F-(Mclean et al., 2015; Veldhuis et al., 2020; Cohen et al.,
2018); ffE, MALEAATEAR EIE BN, ArREsf B CRISMRAM AR N HEAT HUE, 3t AT A fil
REAREEN, HEREEMS BTN RIFRGH-BWER, AR EIAAERS BREEL
£ IEAK(Niu et al., 2020; Zheng et al., 2019), A58 KB &% KEK(Cohen et al., 2018), [Hitk H 47
1785 BREERNZ AR RIE T — PR A

4. BIREXRITASHEHATHEHEXHR
4.1 EXTR

AR, AR S SRR R IR RZ BRI RUE, (R A BRI B AR O AT
NG R R D, HZ RT3 SRR S AN 2 AR S 7 45 S b — 3
T A R SRS 2 O AP E AR — B 45

AW FLRN, B0 2 , AN A B FHSRAN 6 = K11 (e.g., Sampson, Jeremish, Andiappan,
& Newton, 2020; Wang, Fardouly, Vartanian, & Lei, 2019). Wang %2 A (2019):# i |7 %5 18 2 & B0 B 83 5 &
A R R IEMSE, XX RZET AT, Beah, SRS KCF@EE G N T H
FARIAHSHAN I = B[R] 58 & (Wang et al., 2019). Jh&5 RBAF 2] T Yang %5 A (2020) i — 258 1IE . Sampson
5 N(2020) 9 i AT A BEAA - P < ERAR T 50 HE 2 BA ARG T 4039 = £ (Sampson, Jeremiah, Andiappan, &
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Newton, 2020).

KT B G AR S AN 2 2 (] R 5% R AT FEIEAR /D, H— S8R SR 1 3 $0 958 7] Ae ) S AR AN
B2 A M2 (Cohen et al., 2018; Lonergan et al., 2019; Mclean et al., 2015; Mills et al., 2018), ILETHF 7T 8
RILT B SR AN Z P EHE (Fox & Vendemia, 2016; Lyu, 2016); Chua 1 Chang (2016)i\ A
H A A AT Z BIRIE RN, B gmiE), AMUES 7 AMERER AR ), AL a e O Sk
AN BRI, @B AP ARADEZE N E AR, B2 5SSO bREREAT TR, R
Sy B ST B b AN AR 5 bt 2 8] () 2 #E (Ahadzadeh et al., 2017); BbAh, TR TR ISR
WERAWEA TR B T e, B, AHSARERATRSR NS S BT M, BigwiE)
fshHL(Veldhuis et al., 2020), 7 GeRIAFRE S AR LEXT & 7R RS R I N AT RESE 2 12 5 KIESN R I +E
ACHEARE S, PCAnIE I B A0 g AR AR AL AT Wl b RIS DN PR AR R AN, BRI TR EUECRI TS A A
TER, WRETIRK BB, FESGARRSGE. 4 Perloff (2014)4& H A, ARLExs SR MR A &
FEHEM AT e RAEZHEAARRNZ S, WA v ORISR 2, e xSt 51 i)
TRAERIHIN” o

4.2. YR

FF M AT NS B RN SRR Z XA KR, 22T T 7 1 E .

Wang 25 N\ A8 QN BETHER IS T A 2m EARNRE S50 A it 7 2 2 7 o 1 T 4 FH (Wang, Ch, Niie, Gu,
& Lei, 2021), FRFERE, IEASIAH R ER, B R A A R, T R P
Fef, — AR A & E T (Higgins et al., 1985), H4wE SRS DER NS A M E LIRS
TG R AR AN B R 2200, AT S EON ARSI AN 5 — R ARRE AT AR R T B gmi P ik T DA
M EREIR, MK TAATE ST KRG, 53605 BN LS 530 T A8 S0 SERR A3 AT
N(tn, %) (Cohenetal., 2018).

Wang %5 A &I E 850 ST T — 4 LLS AR B 3R AR AL KPR S A 6 = 10 KCF 1B T (Wang,
Fardouly, Vartanian, & Lei, 2019), i JGi& TG & R AN = R8I0 ok, B Fi e R I D AE AR SR AS
T 75 T ) PO o — 4 DL A AT 100 S AN e 4R BIAT O, T B RN O B S 4 AR A DRAT A R,
AT NG T] B £ FEE 38 UE 6 T 3 B S LA B 4B OAT 9, AHSAN G B B S RN, iR RE Ak
() B AR AN
4.3. LR

B A2 ME RS T WAT R, IR T B RN ST AU 2 3 T DU N T
HEIAT NERIEAT: Fox fil Rooney (2015)%w 17 ¥ B 0w 1T &R . Fox Hl Vendemia (2016)4 11 ) H
Hgm%aA T NEFR . Diefenbach Al Christoforakos (2017)4w1T [ B 30 %0 0] 545 . (ESZI6 =B BT AN
MAHAZ.

H A6 S AU AT SEI R RO A 2 S T B MR A B Y. 0, Parsa 45 A (2021)38 18 B i
HATHE, AIREMERGESEN A O T RARCKBOERIEMME), FHHL I Facetune 2 (B4
SRR N B F 7 v, SR — R S B PR AC i A 1 gm AR 15 B U B T A . 1T SR I B A gm R 1
AR R IEE S . ZW A BT BRSNS AR SOKF, X AR E AT E
N FE. T Tiggemann 25 A (2020)ZE R X #1224 8 55 Lot sorb &5 Sy i L IR, B S
et 10 ik P EAT B e, g TP R — A Y R T A AR SR AR R AR B 8 R AR BE
0~100 HEAT VRS, W 70 R A4 B 2 02 B2 F000 17 B i A 30 AN 3 3 1R 38 I (Tiggemann,  Anderberg, &
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Brown, 2020).

UbAh, WA FRERIT 1 28R T W LB BRSNS & W 52 (Fardouly & Rapee, 2019; Sampson
et al., 2020; Tiggemann et al., 2018; Tiggemann & Zinoviev, 2019). F:A Fardouly 1 Rapee (2019)5
Tiggemann A1 Zinoviev (2019) -3 K IUAS 7] 5% A1 20 B B AR AN S50 = P 22 5 o H AT GO S 7t 2 B AR T
SRS, M AR LG (G B )ie b, AE15 AR S — PRI .

H ERTE, B SAT N SRS R BB, BAR 7. B4t R AT B AT e AE SR
AW BB SR E RTINS, RO AR R B AT BRI e

5. W BHEXFENSHEHRABFEXRNER
5.1. BigAA

IRYE DA TR KT, BRI AN KFAE B A DGE S AN R S R R B T 22 % . 2 T
FLRH, AL AT 2 A0 22 E ARG E T IR B R OR 1R (il i B g S5) s T KPR B A
Wid . B AT R AR Y B E 26 (Chang et al., 2019; Lamp et al., 2019; Wagner et al., 2016). i HAh#F
SR, KA E ARG B TSR S 2 (Butkowski et al., 2019; Wagner et al., 2016), AR LR S
KATEIAMEL, AR A B A5 5 = (Coulthard & Ogden, 2018). %¢ EFTIF, HREE M i
ITEINESITN, WEM\AERgmE, wE TEZRERS RERER.

B 7 B0 AR B iR A SRR B BARAT RS0, MRS T DL i A R A R AT I A2
CL A I 583 B0 WA AT A b e AR A5 2% I 2 PRAIC I A4 1) A 35006 2= 2 (Sampson, Jeremish, Andiappan,
& Newton, 2020; Yang et al., 2020; Wang, Fardouly, Vartanian, & Lei, 2019), A& (5 & ZAALFIFHSIA
T R0, T ASBE I B 4R AR5 7 3G n(Wang, Fardouly, Vartanian, & Lei, 2021); Je4h, #zhM 5
NALAE AR E NS m MR PR AR S R SRR & 2R 9% (Chang et al., 2019; Stein et al.,
2021), [RIF #5300 Y 5 B I A 2 SRR RN BE /D [ IR 5 (Brailovskaia et al., 2019; Mackson et al.,
2019), {HLA PR TR E H050 SE AR S AN T 2 0C & R A B T AR A 7R RSk AU — R S

52. ~ABEH

N EINA, Lot b B B S ARSI G 1K InA# (Markey & Markey, 2009; Swami et al.,
2009). K ZHK T 4L HEARRT B A AT = 5500 (R BIE T A A2 B Lo Ry, RO e 38 2 1At 2 30 qk
JE 7, WA R FR AR I 4P (Swami et al., 2009; Wen et al., 2017); (BH —Leif &8, FRBMEHE
Gyxt ARG, R A AE WL ERAR 7 1Hi(Cafri et al., 2005). BUABEFEH 5T T 1k Bk & R po s mi K R gl
TR . BIHATCNIE, A n ot R s W E R R ARG E, MRS EER
K EEE N, XA Lot & BRI, i B S AR B L (Grabe et al., 2008; Groesz et al., 2002;
Myers & Crowther, 2009). 4 —LeBf 70724 5 2% & U7 VA K I 5 % 7 (Wang, Chu, Nie, Gu, & Lei,
2021; Jackson & Chen, 2015; Wen et al., 2017).

5 AR T AL 51 70 S Kl Re A A R G EE A 2 B M . 55 1 TG o] B 2 T bR,
A Al £ 0 2 57 ol 8 o 1 FR M & 11— b 5 30 (Matera, Nerini, & Stefanile, 2018), U4k, BUz+ 5
PEAG IR S0 A1 €0 s 0 R0 58 4 A5 D A 53 PR A S5 AN = R IR B 88 TR 110 32 4k > R &K (Parsa. et al.,
2021); L PERTREESNR BT RIPCEEEN, A 2 sChniE & 36, TN B3 SRS
5| 37K 3 A &= (Menzel, Sperry, Small, Thompson, Sarwer, & Cash, 2011; Sarwer et al., 2005).

BT UAEROETT, L Ag AR FIXE B R G R 7 AR RIS A i 5 AE e U b, B E 2, BEE RS
PIIGHC, FEAS AR AN SR SRR Z (B G RIRGS . AW IEAL T B8 RS R PRI K e 1) B
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BINTH, R R 2 5 52 B AR 52 0 R ELAR B A4 52 (e.g., Borzekowski, Robinson, & Killen, 2000; Trekels
& Eggermont, 2017), HBHH 244 1 [ BB EFFEF LA R & g, H/FEEeREE R 3 ORI
W5l J17KF(Wang et al., 2019). BFFEAIN, FREKOEFENZMECFEER 17 L) AERE/NEHE
LHECHER 11 5)EE SMMAUE , #AEREE X B O 5 4 5 2 AN AR5 28 (Tiggemann, 2003),
0 AT A 2 A 1S B 78 40 3CHF . Bk, 5 BUFEAIARI AR AL, F A EAMA T B TE 25
5y 5% BN EAR T B R R SR SEMR, A 21 ) 3R A — MRS 20 5 AR R R, B4R 5] 7
PAEARILE SAME K BRI teAh, A0 I N 5 LR N S5 (1) 5 7R ROK-F-(Franzoi
& Koehler, 1998; Hetherington & Burnett, 1994; Hurd, 2000), W] gk A4 N /Ml A RS 4k, BRI
AT AN ELER, AT RER 2 AR N BE 2 A ORGP PR AL S EE B (0, o B S5 A I E ST HEER)
(Bedford & Johnson, 2006).

5.3. SFEER

H TG R 2 T A A AR — U H #3530, 252 2ok 3 A S AR R R .. TR E K
L, FEE T WA N St 0 Wa BRI Foxk By A s A AR AR e (Slater et al., 2019; Tiggemann & Anderberg,
2019), Ut BH WaER XURE LE B AR A B AR AN T B R e TR BV B2 pPAE s Ak, MR AN B R
3 T R ER A AL, AT R R R AR Y AL B BE IR (Vendemia & DeAndrea, 2018). Ak, wifar
LE AR BN 72N A A TR B0 A8 S A o ()4 1 1 2 5 A %) P B AR T L AR 8 el s FE I Bk
FrAS s AnAnT R e R XA TN A 3 A6 2 1) T4 it A A3 AR SR et — AR

B AN, B 5 R I i AR AR P 5 (s AN () 2 20 B b mlifi AR V) » o6k B A 75 2 AT AR A i) (Cohen
et al., 2019; Slater et al., 2017), HRIRVIE K= FTBA ISRV G A I SE A5 1) 4 57 7 B (disclaimer
captions) B P18 75 41 22 BHAA RGO B 1A B S 1UR 8 2R AR R 52 e o & 75 BT DARR 2% i/ AR 40 4 F (1048 (Brown
& Tiggemann, 2020; Bue & Harrison, 2020; Fardouly & Holland, 2018; Livingston et al., 2020), {5 H . 35
FEAZ AN E R E . RSB RAS . AT B AR g A A I I ] R R AR AE R N H AR
RS, R FU BV 75 BT B AR S R SE R U7 v, AR 2SR VAl (EMA, Ecological Momentary
Assessment) PR LR LE AT B, KA B TR AMA I B A =

6. FARE

AT BARTR IR Z IO B LS, AT TEEAS [F] AL DX 25 (Apuke, 2016)H1 SN O BiE L 73 52 R/ ek
A4 FEARRNE B o A A PRt 2 R 10 B AR BRARL Y L S I, AN BN S R B B A
FIRESEAL LR, T SBOS SARRIAN: BEAh, MARAT BRI BBk, ittt —
TR E B s b Ak A BRI RE,  BcAT B 05 0 TR RSB ERD0) B AL BE e A B i
SR8, BlREE— B SR, AR, B AT T B A SIS B 5 HESAN B SSERT ST IR D

FECAHRIMRPE R, kT B E S A AN S 58 R AT 2 R H BT, BN EAS
M. WP RIBIR, HIEHBR — o ARRBEFTRT BLA LR JUANJ7 AT SO AR T

MHFFE 7 b B AR5 R 2 RS BN ) ST AR, ARAR AT N BV R AR PR T B 30
Yo E AR E AR AR LIRS, X A RTINS S T 5 A B R e AR B SR AT AN AT
T BAh, AR A BRI BT 2 AR, EBAT S K LA VA B AR E T & (n
. Facebook. Twitter £5) LA B 1A, BIAZICEAGZFAEN, BVF ik Lk 25 2 4558 Sk
AL, TS . Instagram. Whatsapp %5 5 223 4 ACH 1 4 RE VS I 11 & By s i B, E9R
BB R R R S E VNG A BVF & PR SRR HEE o
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MBI FEFBL L, H AT 72 ORI A R S R B0 3, ARORAE U RT A5 Bl S8 7B 20 SE S8 1 e v 4
roNEM. ATRAEAL . TR, ARORBT SRR 2T RN TT, H87m B A SAT I RAR S AN = 1 B R %
RICR RS A WAk, KR FR AT LMEBIIRZ) . ERP. RZHESEBOARIR TE H HIE AT N 5L AR SR AN
AR BRI .

MHFFER G b, H BT ST 2 SR A B AT R AR BN AR A A e MR A (R B, AR LT LL %
R YRR, B Z VR, BB AR R AEE i PRSIE M PR S P ELRAT AT AR S AN I R R
A AZYREAAR R I AE AN [R] 47 i BORE A o BOVR AR BN T I R F s AN R, DRI oR R TE 78 75 SQTE SN2 1)
FEUR, R BI0AT B SR R 3R R A R e R

SEEk
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