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Abstract

As one of the main online social networking tools for college students, the Moments function of
WeChat has become an important way for college students to present themselves, and the visible
range of Moments is an important factor affecting the scope and degree of individual self-presentation.
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This article uses the questionnaire method to study the current situation of college students’ We-
Chat Moments and the characteristics of self-presentation and identity construction. The results
show that “visible in the last three days” in the circle of friends is an important way for college
students to present themselves and construct their identity, and there are differences in their
performance among college students of different genders and grades.
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Table 1. Descriptive statistics of WeChat usage
#* 1 WEERER

JigE| I FH(K) B (%)
FEIERE R 45 23.81
R 1~4 X 56 29.63
0 Ba A A B B R K 5~8 X 45 23.81
K 9~12 Ik 18 9.52
R 12 KL 25 13.22
A DL EEGH 1K 31 16.40
T=AATEH LI’ 28 14.81
REAFH 1K 69 36.51
SRR A R EH LI 50 26.46
HRLWK 7 3.70
REZIK 4 2.12
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Table 2. Analysis of the setting and attitude of “visible in the last three days” in WeChat Moments
2. MIEAARE “SE=XRAN REBRARSES N

BH IR FH(K) B4 H(%)
FRERTRE “BIi=Ra L b > oo
BT A7E A FIR AR & M AT RS - ?g %ﬁ
LR BEAL 60 68.18
PN NTELR 56 63.64
3 “@ oy ” {%Eﬁ}‘?*ﬁ%@ 46 52.27
WEHAE “N=RTL” HEH P 16 1818
BRI 3 341
HAth 4 455
EREcpLiy i 37 19.58
o . ” B srei 82 46.39
R ﬁﬁﬂﬁg%i BIE=RAIL" B Dl 3L i (HL R B 2R 78 30 15.57
= 524 RERR 8 5.23
ATEF- 32 16.93

33. BEREMSHBEMS

Wi S Es. ARED. R B BT AN, MA R SIS S
MBEAT 08, BRI 3. MAERIAKEN, SFREERRNIABEREHNEES RS M, IE
HHAE A AT I AN N R KB R G, K2 BRI 2 18 R A FE IR DG B (U a5 %%
PIREE).

BRI E IR 2N R T 5 B RS R 7E — 2, B RIE LA, B 63.5%8iIA
SN B ORI A B (1 2 B S s e L O B AR R RS B L A BE &R A E 2 67.7% A B 2
JI 7 PE v ) SR B PRI S R I E — B . 65.6% A R TEE R TR R I B AR FS 1 —T1H,  64.5%1)
AR FR IR S G 7E I A P AR R — B B T S BERIAT N . R T “ Bt = R AT UL BB 4R A28

DOI: 10.12677/ap.2022.1212511 4242 o3 2


https://doi.org/10.12677/ap.2022.1212511

N

P B RILRAFAEF L, 41.8% Al A T IA Rl LB RS HERFAE A M 2% T K B BIE R, 117 28.5% ) 11K
T AR .

Table 3. Analysis of self-presentation and identity construction in WeChat Moments
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