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Abstract

This electronic document defines the standard format of the Chinese academic journals published
by the Hans Publishing. The elements such as the paper title, author, affiliation, abstract, section
title, main text, figure, table and references are defined, and this document is formatted according
to the Hans standard, which illustrates all the formats. Materialism is generally viewed as a value
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that emphasizes the importance of material wealth to an individual's life, which on the one hand
stimulates economic or work motivation, but on the other hand, materialism reduces an individu-
al's well-being, and may also bring about a series of social problems such as a reduction in pro-so-
cial behaviors and ecological degradation. It has been found that mindfulness and materialism and
its related concepts are negatively correlated. The present paper suggests that mindfulness may
be an important way to reduce the level of materialism, and illustrates the important role of de-
automatization, value clarification, and non-judgmental emotion regulation in terms of the per-
ceptual and emotional mechanisms of mindfulness. Future research should increase the explora-
tion of the causal relationship and internal mechanisms between mindfulness and materialism, as
well as enhance the applied value of the existing findings.
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1. 5l8

Ve HIREA, PR IRk . PR T R B EAT SRS R, wibRE T AR
UK, [EI S BIFRAT S A N AR (B NN A, Y& B RLEALE-7E & f AMTTIIAE
WA RPELL A, RSB IBRAT AT A 2R E I . AR ERSE G ? SEEOE S Tim Kasser
HVFBATAYR AT H s AN A IR R 4k, BB BRATR AR RS2 0] ] BN AN IR [ 5 R
Zx(Kasser, 2003). BEARTILL, FATUR A BB R Y B Id 70 1R 28 L 98D 5T 3 SO AEEE 2 Tim
Kasser 2t TR ZW RAMEAT N SR EAL BN ASLBOR g b, e IE& e — M AMEZ AT A
BAT I JT V5 (Kasser & Kanner, 2004).  IE& & — T A NIRRT I, A2 H T I RAS i i) )
10T B , LRI P T AR O B 5 AU TS O HLBOR 35 o A SOR R IE & A 3 S IR R &R
ST A RS SR BRI 5 SO AE AR, — 07 TN A S5 1Z U Fehe i 228, S —Jr it —
AEFIESITIE, REmIESEAIEK SIS, SO & B RA R . E AR — A H
BIT I
2. MREX
2.1. B E N KN

Y5t 3= S (materialism) 78 4L 2 A8 2127 b Fig 5 1) 5T M) 23 AR i B8 22k L EIRBON T ) — A
P EM o X — Uy N 2100 BEAZ A FETEW 1), DU L8 3 3 b2l 80 AEACKTIN 2 47 v 5 O B A 5K .
Ward 1 Wackman Ay, #5135 SO MR sR I DA BTV & B o5 A SR SR BUCH R AR T HAL 2 A 1 — R
fEM(Ward & Wackman, 1971); Belk s F 8 H QHELE T B, YOI E EH BA LN =AN 5 TH A
eI A (possessiveness), AN (non-generosity) LA & ik (envy) (Belk, 1985); Kasser #1 Ryan i\ %)
i AR TR “ AN EFREINL” (extrinsic goals, U1 E « T RANA RS F IR D)) 8 E T AR T “ A
H#rzh#L(intrinsic goals, W1 H A FIHE 1K) A BRIEZR) i &£ (Kasser & Ryan, 1993), ## f— A HZ X
A A A8 E AR IR S AR T- At A, T A E AR I SEILAORU T A TR, B ARAS B A g SR A0
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T /2 (Kasser, 2016). WA B 708 BEHRE) T 3 5 s S 4y B ARahHLETIE 3K (identity goal pursuits), 4>
NS B GAEME =0 RS RIS DL G REHAT A A 2, AN A 5 4k 55 B 3 B 43 (Dittmar,
2007; Shrum et al., 2013). SMAIM S, Fike CEBULEA T PRI —FoRiA & W E S MR o
{1 B B ey T A AR TE R 2 RS — PR IEAR A& S, ARRAREIRTG T AU L S I Ay TR
2 R — PR (EDWL o

2.2. MIRENNE

FEPD T SN b, AR BRI I o 3 OO WL R R A2 1T i (Material Values Scale, MVS)
(Richins & Dawson, 1992), 3t 15 ANH, /5N =AN4ERE: — W0 5 A 10 (Acquisition Centrality),
AT AP o5 A FHIE T O T AR G R (5 A A 0 348 18 3K (Acquisition as Pursuit of
Happiness), AR S A VA ERIIAR: =R-WE € L T 2 (Possession-defined Success), X3
T I AR B R B A o SR A KT SR A Dl 5 A o ) 3K (aspiration index, Al AESSHEC &5
SXAMEMERAE T, € r LA &SNS H AR HLE P & 3 ARsh L A (Kasser & Ryan, 1993). 21T ki3t 35
ANEH B 7 AN T, 4390 52 H 3494 (Self-acceptance) - I J& E (Affiliation) . 2144 1% /& (Community feeling)+
2% I (Financial success). & {4 5 (Physical fitness). £ "% 5] 1412 (Appealing appearance) fl 4t 2 A [
(Social recognition) .

2.3. MIRE X AR

W SCRT DR R RN i T FAS 22 2 I - B, AT & SR R — Pl 25 5 Re i i B 4k 7 B 3R
TEZBIER (Shrum et al., 2013; Z5§155, 2017). {HXSAMAIN & &P SUE—FA R IR R R (coping
response) (Chang & Arkin, 2002), ‘&< kLWl . Dittmar 55 NEId X 753 A48 BAR bR 1 2L
REBAT IO, RV E SCAMEARE RN AN T 2488, Sl 85 7 AT 2 a8 i g, ¥ 3 X
A TE R . BN IR AR W3 U G, SIS B & 35 1EAH 5% (Dittmar et al., 2014), HiXFhgg
WAL A1) EL A B S A RN AR R RRE 1, Sk B Hh [ A e i 9 3R A5 R 1) 45 S (Wang et al., 2017; Wang et
al., 2022). 3 — T [ A 503 B 2 B AE W 0T 32 SO ZR 3R T 23 3G 04 s 1R A X ) <5 S B A B (1) 1 26
(Teng et al., 2016). Fritbz4b, #0513 SGEA] REBN K 318 )6 SE(Donnelly et al., 2013; Harnish & Bridges,
2015; Zerach, 2016)FIANiE #5417 9(Gentina et al., 2016).

Mt EHERE, PR FE LGRS AT R E A Y5 ST DA — Pt 225 B A A
(TN X % (Roets et al., 2006); 4053 3= 38 SEAi fe] T-IA A FE B A N /2 “IR 2% B LRI TR, AT A SEAICHY
AT AL et al,, 2015); FE—TUBTURNEEAE 5, P 3 5 2 4 e s A& /E4T 9(Sheldon &
McGregor, 2000); #5122 Jk 55 B AR #1223 il @) 50, T B /A 1 2635 4804 1) & A (Chaplin et al.,
2014). FERREEARYITI, Y F SCE NIRRT RRENGS R, JF HEAE RS 53R 17 8%, W
WD GHIRIAFE . LT N BNkt 955 (Hurst et al., 2013).

/DA IR AL TANEATE B BRI B, LR AS & 28 (1) 40 {00 7T B 2 18 R K 47 T 5l (Zhang et al,
2014), BAAME, EFDENMERREITE, s3> EEE B B /K-FK(Chaplin & John, 2007;
Kasser, 2005; Nairn et al., 2007), & % F £ & (Kasser, 2005; Schor, 2004; Sweeting et al., 2012) FHIAR 1 &
(Schor, 2004); X2 FFAHMIIATE, SR=Z 2 JRNESNNL, Sl sSiAfE(Froh et al., 2011; Goldberg et
al., 2003; Ku et al., 2014). it 2 30 4:[a], 36 HF/DEY) I 3 KPR BE KB (Twenge & Kasser, 2013),
M E, SCETFRCORAT R 1T F MRS R, Y05 3 A IRAE S REARIE 2 5 /D E Rk
WEMCNIAT (FRLLEE, F/=2, 2003; 45)5, 2014). X W] FATEL D IRER R AIE 3 2 i E 5,
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NI E UK e (Kasser et al., 2007). #3006 0 [ REA 1 76 0 Al 78 v 2 B, 03 =6 S0 00
SEARBOE R R A SRR SOMIOE, R ELRIL T AR R R RN L () E A, 2018). X R B BEE I
R E, PO 3 X5 E AR R AR SCOE T T &, 1K 0] B HH TRk 210 i) v b A A B 47 ot 3=
M T E 2 AR R

WERFH VAR & 55 D F YR E SO E W% V) #H ¢ (Moschis & Moore, 1982; Greenberg &
Brand, 1993; Opree, et al., 2014)] " EMAHEMER . A& SCFER KR a5 —ME AR A5 77 X 24
S G HAT RS RAE, R AT YR AR A S R 3B SR . I B /D I A B A s TR 22
B SRR E SOKP iR, X — 25 5 B 9 S0 — EioiE (Benmoyal -Bouzaglo & Moschis, 2010; Moschis
et al., 2011). 4nA-Puid & @ i BRI L 5 EARTE T JCARANTE, R 2 B b Ak S8 A T K 2 3 0 AR
PRI 32 S8R, S X R P TR o S A DX 2 5 PRI M X 52 9 2 5 PR o 3 SCAt ) B2 W i 1
HORITHLIX (4= )5, 2014), M TR HLIX/ . =ZRIRTT/m SO R B X, A6 T H X — 2R3 T % S
S B DX ()75 A R A R AL S AR ) s B Rt A2 5 2 S I P R A S e B R 3 (KA, T /INAT, 2024),
LI R 22 F AR E “ R smAbss” AT RARARR.

3. IE&
3.1 ERNEERESARE

1E & (mindfulness) i ok UR T M 0AE, IENBELAISCH “Sati” , B “Ub” A “LREFEADXT R
iR 7, e gk SRR B AR E . A . IE&TE T TT B X2 B 112 50 (the Hippie
Movement) {520, 20 tH40 60 4EAX, R J7 20 R HLyd 00 RAKRES FO e 52 21008 e (5 9%, Bl IE & AE
DNEERRATRE R, BN F R SN TA R PR A S 7 . e E, 1E&7E COVID-19 ¥ 17 Hi F) 58 & 4
[ % DA 2R 0 24 NS 4 T A 245 > . Kabat-Zinn 2 78 77 i P IE S OB Ry —, il
S50 T EARH R SR E R, 1E 1979 AN E 1 IR &9 KT % (Mindfulness-Based Stress Reduction, MBSR)
DAIBCARI9 N (AN I 77, Aok 1E 8 X “ AN I E 2 B 2 50304746 H I AN vE ) e 2ol 727
(Kabat-Zinn, 2003). B J& A7 4= AN IE & 0T, 49140 E &\ A7 1% (Mindfulness-based Cognitive
Therapy, MBCT). ##IF4T JvJ7 i (Dialectical Behavior Therapy, DBT)F1#244 & % T ¥ (Acceptance Com-
mitment Therapy, ACT) (Chiesa & Malinowski, 2011). Bt4h, 1F&5BATAESSRS: &4 T KRN
RURE, PlaniES#EeE. ESMS . ESH RS0 IE SR EREE %,

3.2. ERHAARSNE

OIERNMAAFMERERIES, IEGRER MET, W2 FRAE. IE&F i (Trait Mindfulness)
REITA MATI A AREE N ESEHGE ), TRETHIESMNAR(Brown & Ryan, 2003a). &/ iz
18 F T PR 3% IE &8 %% (Five Facet Mindfulness Questionnaire, FFMQ)¥4 IE & 45 5t 23 A ot 1147 5 (acting
with awareness). A~/x v (nonreactivity). & (describing). ¥ %2 (observing) 1 ANPFH] (nonjudging) F. 4~ K] 2%
(Baer et al., 2006) . HAth 5 A A7 1E 2 7F & 5 K1 /=28 (Mindfulness Attention Awareness Scale, MAAS) (Brown
& Ryan, 2003b). 1EZIRAS(State Mindfulness) & 45l i 1E & 45 S B 72 MR IE & EAR R, 2l & ok
R L B R RS PEA ) 1E 2R 25 (Bishop et al., 2004), # £ 45 246 £ 1IE & & % (Toronto Mindfulness
Scale, TMS). 3% % %03 (the Freiburg Mindfulness Inventory, FMI)ATIR 2 IE 5 & % (State Mindfulness
Scale, SMS)Z%(Lau et al., 2006; Walach et al., 2006; Tanay & Bernstein, 2013). IR& IE& 5550 E5 W& I+
AR, ZFKIAMIERSST, MRS, NI A RSB E R TR IR A SO, B RIE &R
(Davidson, 2010).
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3.3. IEZBIR M SHLE

TR XA B 500 2 BAAIAE A NS 28 DhRe M 7 T . AN T RESR UL, 1R ] DASR S AMA [ RF 4
PR T IR R R RCR N R TARCIZ A B B RIS H 6 15 (0L, il oL, 2020;
Good et al.,, 2016). MIEZIRERUL, HTIESIEMARET YRR, Wakk 2l Lk g Aok,
PEIE & AT DR S G R FE . e eI 75745 6 THT 175 2% (Parmentier et al., 2019). JG43 B th & B 1E & 7T LAy />
MG L, WINARAL G 25K (Eberth & Sedimeier, 2012), H H.1E &% =) BRAK 7 A4 TR 48 n T A= 4%
FIBOEAERE, DRI IE & AT RE IR S PRI 48 SNk (MR 1555, 20115 Kral etal., 2018). 53 HWIFIKIL, 4
PR P B0 T 5 28 W R AT 2 S5 5 o T S 1 A A i S bk 67 T 15 28 M\ A K R R DK 5 1136 28 7K - (Keeng et
al., 2013).

V2508 AR A B4 tH B AR Y DURRE IE &y SR 8O (MR 25, 2011), EZA LA PUFREE R
—re R ERGIBIAL, BBV R BIMEEIN T a2 C BN (reperceiving), BRELZEYFEAR, GX AR AR T
DEENF B . MEGEEHT 2 B34k 2210 T (Shapiro et al., 2006); & IE&MN AT, &
Fi i DAIE 807 2O BB 190 R F 25 HR O 3@ R BT, A BT R i S In s A i 1 R 35 4 (Garland et
al., 2009); —RHERNTE BIIREALTY, AR EEIE LY RAME NI, 5% 50 BFEME TR
(Fredrickson & Joner, 2002), B DAY IE S AU IEPEIE 28 DU IS IE L WAL, a8\ i
X} i 2% (awareness) Fl JG [ N 14 (nonreactivity) 2E AT 2 Ge Ak I 2k M T ¥ Bk R P 26 7= A8 B s A pEAN 1 i 72
(Chambers et al., 2009).

4. ERZFPRENHKRFR

Tim Kasser YUY 3= S “REE” X — SO RIS, W 9% R R 2 — A S, ik
SR ANATTAT L@ E S R S SR B H S, I R 3R AR IE ()R AR (Kasser & Ryan, 1993). 1E
RN NN B E SN AE B AR, A & W& A 2 1 A S5 AW i 32 AN (B 8 4R E H bR
(Brown & Kasser, 2005). Salter & Mind your life: How mindfulness can build resilience and reveal your ex-
traordinary — BN T2 IESRNAETE NS 5L, ol P v sk, Salter 2R H i)
HARMES, fER— AT QXL A B AN E 7 X 2 AT AR H AR 2
R RIENEZ AT XL A B TR IR0l PR IR R R, T AR 3 UK (Salter, 2017).

T ERE, “IE&W 2”7 (mindful consumption)ili ik 32 )23 (Milne et al., 2020; Sheth et al.,
2011), ‘ERIHIR AT — PG R, XA NIRRT S — N N E R SRS Milne
(Milne et al., 2020)%5HF 78 & 8 FH SCAR AT (0 5 0 25 = RIE W e A, SR — R BN NS HF
AP, RINFEIMRENE AT E, B EEs: B RREREINAE AT EH L™ A
PR B AN ER B I R RE T T RS B OISR AR g,
b ATT 2 B 03 WA b ORI AN B SRR, et B CUTTE AL X ) & A ERIA RIS i e . 1F
UG SCHTIR, PR 3 SCHE R Bk AR B B 9 . AN TE AT A AN B R B AR e, T ix =32k
WA, T4 IE S T RE SR S R AN RS2

YHTOER R SR AT FURUD, (RARIRE — LEAR SO AR B T IR S BRI IR A VB R AR
WAER . IE&MYE T X2 k5 (Dhandra, 2019; Watson, 2019; Helm & Subramaniam, 2019), 1E&7EIR
> NATTHEAD 7 3 SCOME IR U 45 L 42 il A AT T R AL 1 (thought suppression) Al =2 g Jk 7 T &k #5 45 =5 224 H
(Giacomantonio et al., 2022); i&H B 98 K I 4 B8k B % 5= (financial desire discrepancy). #2814 ¥ 9%
(conspicuous consumption). #t£x 37 Bt B [ (social dominance orientation) &5 A4 5t == XK ¢ (KA & ZE A0 1E &
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1 A 22 (Brown et al., 2009; O’cass & McEwen, 2004; Panno et al., 2018; Bharti et al., 2022). 3 A0
TEIN, RTS8 4 T AR 2 it 2> P (I (Pollock et al, 1998; Dong & Brunel, 2006). i A14J51
F SR FIIRRAT & IRV TR AT N TE Y S R T RRELH P A SR AT A, IES A A R ER (Brown &
Kasser, 2005; Geiger et al., 2019; Gentina et al., 2021; Joseph et al., 2022; Lin & Park, 2023), 1E &A%kt K
AL A B IR SE A A AT N R IEA R, XRERW IR T M B, B A2 RN
(Dhandra, 2019).

5. IEZF MR E A LERLE
5.1. IEZi@E % BatNRMmREN

Rosenberg A N5 3 SCRT 51 R HTE 9% 5 W 2 H . KRR K I(Rosenberg, 2004), HIXFAEE O
(mindlessness)FH 2, 1E ] DAERE—FhiUfi « FHERA0 7 B3R Ao BRI A $4 45 (Shapiro et al., 2006), & 351
I/ BV 175 28 AR 4 o AR i 2 7= 2R 1) B B A S B S AR 3. I EE R RN I R, ISR Y
RIIE A T g R ME R, A m) R s 317 A > (Brown & Ryan, 2003a). 1E&
(12 BB ARSI T BAUR Stroop AT 25 FITHTHE ICIZAT 55 kA58, 1E Stroop 4551, H BRI AR SO Bt
4R, BRI v e B RE ), MBI AP gde /b A S REE ke . ZERTHE 1L 12 4F
S, JE IS LR RTIE L AZ AT 5 A JE T RS I NI, 25 AT B S JE BB (RT3, AT A Axt
R ICAZ B AR 1 SR ln T, A NA A2 B AN . BiF 745 SR I A I (1) TR 8 25 =) ml DU ik
Stroop FIFTHEAT 55 1 5E 8, #2151 A ST Pt S B BEAT 45 #8156 H shAk BI1E I (1 745, 2012;
Sleimen-Malkoun et al., 2023). 4% TR IR BBIHHE AT R, B @R FTH I B B 4EmER,
AT E B BT PAT N E 2 s, NI BRI 32 SOKF. Tan 28 AR R P B A R 36 1 0
WYL S VR, 45 BRI E St i IS I P o 32 SORVEAIR R b AL AR RS 5 2R VR 2 52 SRR oG, T b Az
A2 LB R A 6 L0 5 M L B S Lo 5 (Tan et al., 2022),

5.2. EEEMEZEAERWIRENX

Y1 ¥ i (Values Clarification) & IE 2 fHE RIS AL v (AR S ML 2 —(Shapiro et al., 2006), & X T4
T EA B BT LA B AR BT 4R BRI BN E, W E W8 52 5K
AR SRR A A, A REEERNA ORGP B HIERE, AW LA TRE A B & E
WA B R, IR R e AT, FRATTHEA M2 H 8 A AN 0T FRATT SR 15 B8 I B S A (E A
EPAR L DL 3RS ABRR RN SR NTEME, 1A LA ST AMERT S A AMENE (Brown &
Kasser, 2005) . B 7t B, A4 < IE&AT 07 B, AATTRAT Dy 77 3058 756 AR AT 00 S Bm A (2D 2% B8 (Brown
& Ryan, 2003a; Franquesa et al., 2017), A fiT5E A Gefi i B 3R — B E (Levesque & Brown, 2007). fEIX
AN TR GRAEFF S I et e b, B IR KT I T BEHLA UK M0 SO B, AT TSE In B Ef B O
{10 B0 SE 7 SR I 8T L IE B (W

53. EREd A& ETHREIREX

B 7 R0 Z T BRI A T IR A A T BRI B 3 . IE S SRR S AT A i A
ZAE LA VEHA], I BT DUIE I el 55 0 17 28 0 38000 SR AR 3 8214 175 4% 1 15 (Chambers et al., 2009;
Brown et al., 2012), XLk IR B IE S Wl T ir s i 1515 25 . i T4 32 SR —FhANMAR R R A
AN LR TB, B R MBI M (Richins, 2017), FrbAESRZMYE £ XHEIEE — € ER. A
PSR, SERE P I ST T L B 22 ) Bl AR 26 1 T Bk (Williams & Grisham, 2012), BT IE &% 24
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WHMRHEAER, TR AT Be 2l b RS AN 220 B K o BEVE B, 30K ) 5580 4 o SR B S o 67 T A 2
(23485 I B FU R I E A R 2 1 A ) 2 AR R G, Horh 1 4 % 77 (emotional intelligence, EI) A
I3 RILH B IG AR . B3R VA 28 o T e 3 58 2 h A fEH (Park & Dhandra, 2017),
XA T IE B 2 AT R A 5 3 SR g

5.4. IhNgg

ZiEpTd, CABTUER T IESMP EE SCRARSRIR R, IR AN 3 SR AR R 2 A o,
TE A5 ORI B0 SO B AT« SRR RAT SR EAH G o X T IE &R A Arr e W ot 3 S A AR Wi 4
ARSI T I T REI DI REANTE 45 O, BRI e W G AR i g4, BARRIUEN) B L
HRATREZ AN REHFUN, 1A% B IRNCRE S m NATIHEN P (e 22 8E 77 Wi 5 S8 Y
R e 7B SRAME H AR 2L 1 AE B AR, TR AT DR B V8 5 AT L A 75 45 S B R $%
YOI = SGRNATRLN s AR FBe, IR @ I ARV AT 48 1T AT B AS 20 B, AT ek /D Ji it
P SRIUSLRT s 77 #0975 3K

6. ARRE

MR ATELAE S EIR IS M SHIERT 7T, AT IR SR R AT RERINLE], BARK T IES
SN SRR FLIAS T — g BERE, (BN RAAAE — Se R AR DR A TR ARSRAIT ST W] A BL R =ANJ7 T
BEATIRE: — AR R IR ) o E SCRHL, o M I B A T O SO 2= v g, HR
R FE R HE— 25 T IR 45 2] AR T 2 SO S 2 R S WEFE 2 IR f FE A, b
Z LIRS NI R T I OB WL, ARK AT CAAR SR 0 T4 RS S b, T35 D4R IME N HE
ANASBH BAERE G =R BRIV E AERIARRAZ L, 00 5. 10 e M A XLk R 5
ZHTAH LEAT R R AR AL, X B DGR A B AR R th A A T O, W05 SRR RN A

Bk FL A T A

SE 3K
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