Advances in Social Sciences #L£&FI2£H{E, 2021, 10(3), 479-485 Hans )X
Published Online March 2021 in Hans. http://www.hanspub.org/journal/ass
https://doi.org/10.12677/ass.2021.103068

/)11 & BSIR B At th O RN E AR SRS

Atk E¥%H

Ph e R R 2252, PU)I R
Email: 18381462102@qqg.com, 1936242719@qqg.com

ks H B 20212 H3H; FHBEM: 202143H5H; KA HM: 202143 H12H

H E

SCEE I R T SIS B TR & R BRI 400+ BE S L R Al (2019) & B H S TR SR B A
AT GeTt, FRAERT B B B E R Sk RIMEPRSF BT S 3T RBIAE R, St NER R HE.,
Wik EHIRER. RalREMs B EE=F S BE N 1233 TE SRR M D,
TR BB 50 )| A BURF S 75 ) i B2 Y DU 1|48 4R 7 i B 5 185 58 L TR R PR BILOIR 5 7 I 35 P 7RG
B AR

XA

PR, WIER™mES, HOEK

Research on the Basic Situation of Import
and Export Mode of Cross-Border
E-Commerce in Sichuan Province

Qian Zhou, Mengling Zhan

School of Economics, Southwest University for Nationalities, Chengdu Sichuan
Email: 18381462102@qq.com, 1936242719@¢qg.com

Received: Feb. 3", 2021; accepted: Mar. 5, 2021; published: Mar. 12", 2021

Abstract

This paper makes statistics on the enterprises related to agricultural trade through the list of 400+
cross-border e-commerce enterprises (2019) in the appendix of Chengdu cross-border e-commerce

L3k E VY 1148 AR 77 i (Agricultural products from Sichuan Province). 3K [ VU 1145 #1257 & (Tea products from Sichuan Province).
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development report, and carries out keyword search on Alibaba international station, ocean ter-
minal, tmall global and other e-commerce platforms to count the number of settled businesses,
prices and other data indicators. A total of 12 enterprises engaged in cross-border e-commerce
export of agricultural products were sorted out by collecting the names of reporting enterprises
and third-party platforms. Based on the official websites of Sichuan General Administration of cus-
toms and Sichuan provincial government, the development status of cross-border e-commerce of
agricultural products trade in Sichuan Province and two import and export modes of cross-border
e-commerce are sorted out.
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Table 1. Overview and proportion of population structure from 2010 to 2018
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6150 results for food from Sichuan Province china
<https://www.alibaba.com/trade/search?fsh=y&IndexArea=product_en&Catld=&SearchText=food+from+Sichuan+Province+china&viewt
ype=&tab=>

TARSCRFAT SUIR = 58 e WIAR TS 5 AR 7= i T o

876 results for food from Sichuan Province china food from province sichuan
<https://www.amazon.com/s?k=food+from-+province+sichuan&i=grocery&ref=nb_sb_noss>
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®Convenient Micro Hot Pot Lazy Self-Cooking Self-Heating Instant Self-Service Fast Food Spicy Portable Hotpot (Vegetable)
350gX1Pack
<https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%ES5%BEY%AEY%E7%81%A
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%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qgid=
1612190636&s=grocery&sr=1-17.

DOI: 10.12677/ass.2021.103068 483 FESRERTH


https://doi.org/10.12677/ass.2021.103068
https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%E5%BE%AE%E7%81%AB%E9%94%85%E6%87%92%E4%BA%BA%E8%87%AA%E7%85%AE%E8%87%AA%E7%83%AD%E5%8D%B3%E9%A3%9F%E8%87%AA%E5%8A%A9%E9%80%9F%E9%A3%9F%E9%BA%BB%E8%BE%A3%E4%BE%BF%E6%90%BA%E7%BD%91%E7%BA%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qid=1612190636&s=grocery&sr=1-17
https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%E5%BE%AE%E7%81%AB%E9%94%85%E6%87%92%E4%BA%BA%E8%87%AA%E7%85%AE%E8%87%AA%E7%83%AD%E5%8D%B3%E9%A3%9F%E8%87%AA%E5%8A%A9%E9%80%9F%E9%A3%9F%E9%BA%BB%E8%BE%A3%E4%BE%BF%E6%90%BA%E7%BD%91%E7%BA%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qid=1612190636&s=grocery&sr=1-17
https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%E5%BE%AE%E7%81%AB%E9%94%85%E6%87%92%E4%BA%BA%E8%87%AA%E7%85%AE%E8%87%AA%E7%83%AD%E5%8D%B3%E9%A3%9F%E8%87%AA%E5%8A%A9%E9%80%9F%E9%A3%9F%E9%BA%BB%E8%BE%A3%E4%BE%BF%E6%90%BA%E7%BD%91%E7%BA%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qid=1612190636&s=grocery&sr=1-17
https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%E5%BE%AE%E7%81%AB%E9%94%85%E6%87%92%E4%BA%BA%E8%87%AA%E7%85%AE%E8%87%AA%E7%83%AD%E5%8D%B3%E9%A3%9F%E8%87%AA%E5%8A%A9%E9%80%9F%E9%A3%9F%E9%BA%BB%E8%BE%A3%E4%BE%BF%E6%90%BA%E7%BD%91%E7%BA%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qid=1612190636&s=grocery&sr=1-17
https://www.amazon.com/Convenient-Self-Cooking-Self-Heating-Self-Service-%E6%96%B9%E4%BE%BF%E5%BE%AE%E7%81%AB%E9%94%85%E6%87%92%E4%BA%BA%E8%87%AA%E7%85%AE%E8%87%AA%E7%83%AD%E5%8D%B3%E9%A3%9F%E8%87%AA%E5%8A%A9%E9%80%9F%E9%A3%9F%E9%BA%BB%E8%BE%A3%E4%BE%BF%E6%90%BA%E7%BD%91%E7%BA%A2%E5%B0%8F%E7%81%AB%E9%94%85/dp/B07LCH5WSC/ref=sr_1_17?dchild=1&keywords=food+from+province+sichuan&qid=1612190636&s=grocery&sr=1-17

Fifh, SRR

Table 2. Basic situation of four bonded areas in Sichuan Province
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