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Abstract

Based on the questionnaire survey, the communication and acceptance of American films among
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college students in Hubei Province are investigated, from which the elements of successful commu-
nication of American films are extracted and applied to the Chinese film market. According to the
descriptive statistics, 98.3% of the surveyed college students have watched American movies, main-
ly science fiction, romance and action movies, and the overall rating is high. At the same time, most
of the students reported to watch American movies through the introduction of we-media film re-
views, very agree with the spirit of liberalism in American movies. Independent sample T-test and
correlation analysis found that gender, age and education level had no significant influence on the
number and evaluation of movies. The successful spread of American films is mainly attributed to
the national spirit, shooting techniques, plots, sound effects and acting skills of American films.
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Table 1. Questionnaire survey on students’ identity information
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30~40 % 6 3.40%
AEHE 135 77.10%

L 35i] 1.23 0.438
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Table 2. Number of movies watched by respondents
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10 KL 1 I 49.10% L | 12.14%

WERI, A 32.37%HRFANE PR O T 20 #: 4% 2 Bdhagiit, WE T 10 #H
UL EIAHS B 49.10%, REMRIZIT KR E A IR G e B 2 2 10, UiHIE LR E
HLELAE R SRR Dol (1 1. BRI R 2R 9 AR I AR B AT B IR RO 6 [ SOAL I e 2
FE, et AR A B Al ST BRAMERIR . AR SEE B AE S

Table 3. Movie V|eW|ng promotion channel
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Table 4. Favorite movie genre

4. EEHEIEM

I N Lt 451

R4 128 G 73.99%
i 63 [ | 36.42%
B 82 L] 47.4%
A 94 G 54.34%
%) 63 L 36.42%
i 28 o 16.18%
B 56 L 32.37%
e 93 L 53.76%
A 54 L 31.21%
HAth 21 | 12.14%

WA RIR, BRI HRACARIL) I8 TN 73.99%, Ui EARFZ) B RE I 04 ORI 25 K
T HCE AR G AR ERITUER, BT AT 1 709 AR SR S 11 i S 18 s A DA 85 %) o 175 7 1 I 5 4
TERR 7 Al AT], Xt 4 K 2 HOR A4 AR TS IS AR RACE P AR R I BIE A sifER . =R
FRIRE R+ 2 WG R R, H 5 EE 9 54.64%. 53.76%. 47.4%. EidEE AR, X 13K
B A — IR E Al R T RIS o BHL)F ABNAE b ST 45 AR AR e i
2N 0 ) DU 2 AR K R, X e A AT 2 WG e ER . T, 25 R A AR B ] 3 1)
HISY, BRSO Rk S SR, Tn) 35 b R 2 A X AN [ S R PR S R e AE — e PR B b Bt
X —HEARR R M, BARMEAARRNE . X o N B2 G S ER R R E NS
e

%5 Won, KA 36 E MR 12 K ERIEMEN, 3&HE S A RERM AL SN E N T
PAZR G g5 N =0 AN N E A E )R FLE SR A 54 YRl s M & TAE[7]. £ &,
BARSD o 30, MAE . ABCESE. Bl 3 . b, T A B SO — I B E A
BT 52.6%, FCHEF . AMAE L IRIE I ABAREITE T 50%. B LAHEN, 3% E TR IS A E B
TR A A5 7 AR T R 2 A A, T DA 5 SCRIAN N =) T A W KRS B2 3th 51 A2 X 1 7
AT IR, f 240K S AN (H WL A 2 FEAATT A o A v ol o S Fl AR T R B R o 72 N AR (B AR
NBRZAEFF BT, 28IA ¥ E 23 7R EMERR R XM ER A NS N E R
BB — DR, RASTEMP R —MESHRER, I EE R RA LSS B A
BT

DOI: 10.12677/ass.2022.1112719 5290 FES R ERTH


https://doi.org/10.12677/ass.2022.1112719

Table 5. The identity and influence of American values in film
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Table 6. Differences in gender and education levels
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Table 7. Views on successful import of American films and export factors of Chinese films
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