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Abstract

Enterprise propaganda ideological work is an important position for enterprise employees to
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carry out theoretical education, communication and cooperation. Under the background of acce-
lerating the construction of a powerful space country, strengthening the propaganda ideological
work of space enterprises in the new era will not only help to enrich the fertile soil of ideas, build
the basis of employees' ideals and beliefs, but also help to gather the Kkinetic energy of work and
promote the stable and long-term development of enterprises. As far as the reality is concerned,
the propaganda and ideological work of space enterprises still faces many difficulties in team con-
struction and methods. By exploring the “1 + N” innovation model and forming a corporate public-
ity brand with aerospace characteristics, it is a strong support for solving practical problems and
promoting high-quality development of enterprises.
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Figure 1. Annual trend of publication on the theme of “Corporate propaganda ideological work”
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