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Abstract

The rise of content-based live streaming e-commerce has subverted the sales form of traditional
e-commerce. The business model of the integration of e-commerce and high-quality content has
fully mobilized the enthusiasm of stakeholders, and all subjects participate and cooperate togeth-
er to build a value co-creation ecosystem. Based on the value co-creation theory and SOR theory,
this paper takes the content-based live streaming e-commerce platform as the research object, and
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discusses how to achieve the value co-creation of the content-based live streaming e-commerce
platform from the three stages of value motivation, value co-creation behavior and results. Based
on literature review, analyze the specific behaviors of platforms, internet celebrity anchors, and
customers in participating in content based live streaming e-commerce platform value co-creation
activities under the stimulation of internal and external driving factors. Summarize the results of
content based live streaming e-commerce platform value co-creation from three aspects: platform
brand value creation, internet celebrity anchor self value enhancement, and customer experience
value realization. Finally, based on the research conclusion, this paper puts forward management
suggestions from the three dimensions of platform, network celebrity anchors and customers to
cooperate with participants in better value co-creation activities.
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Figure 1. Content based live streaming e-commerce platform value co creation model
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