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Abstract

In today’s development of network new media, network publicity has become an important means
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of urban tourism and cultural publicity, Nanning, as the capital city of Guangxi Zhuang Autonom-
ous Region, has perfect infrastructure construction and many location advantages, as well as many
tourist attractions. However, with the development of the Internet, most of the consumer groups
for these tourist attractions in Nanning are limited to the local and surrounding cities in Nanning,
and have not been able to create well-known tourist attractions that can face the whole country.
The root cause is that these tourism industries have not been able to create their own unique
tourism cultural symbols with the help of regional advantages, nor have they grasped the traffic
dividend in the Internet era, and the development of the local tourism industry is homogeneous
and commercialized, which is also an important factor restricting its development. From the
perspective of new media, this paper draws on the successful experience of well-known domestic
tourist cities to explore the planning and exploration of the new development of urban tourist at-
tractions in Nanning.
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