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Abstract

With the development of high-tech such as the Internet, big data, artificial intelligence, and digital
economy, on the one hand, the format and model of business all have shown the new characteris-
tics, which improve the demand for new business talent and bring many opportunities for the
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education in colleges and universities. On the other hand, due to the number of graduated students
is expected to exceed 10 million in 2022, superimposed on the factors of COVID-19 such as Omicron,
the contradiction of the coexistence of enterprise recruitment difficulties and student employment dif-
ficulties still exists. It is one of the urgent problems to be solved in the current society to improve the
employment rate of various majors with a clear aim. Under the background, Anhui Xinhua University
actively improves the new business talent training system, and takes e-commerce major as an exam-
ple. Anhui Xinhua university studies those problem from four aspects: new education concept,
new curriculum system, new education paradigm, and new vitality of teachers, focusing on teach-
ing, internship, school-enterprise cooperation, subject competitions, and other links have carried
out specific practices in order to provide reference opinions and suggestions for the development
of business education.
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Figure 1. Connotation of new business
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Table 1. Partial curriculum system of e-commerce major in 2018
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Table 2. Improvement of some curriculum systems in 2021
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Table 3. Implementation of discipline competition responsible persons
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