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Abstract

As the first choice of cultural souvenirs, museum cultural and creative products are of great signi-
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ficance in inheriting and promoting traditional culture. With the heated discussion on traditional
culture in recent years, how to realize the activation and application of traditional culture in mu-
seum cultural and creative design has become the focus of attention. This study summarized the
corresponding cultural and creative design direction by analyzing the current cultural and crea-
tive situation of the museum. Taking the cultural and creative design of Hemudu Museum as the
research object, this study based on the traditional cultural background of Hemudu, combined
with the tide play, designed a color changing tea set blind box. This study aimed to arouse people’s
inherent feelings towards traditional culture through cultural creation, narrow the distance be-
tween traditional culture and people, and enabled people to interpret the connotation of Chinese
traditional culture in a more relaxed way.
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Figure 1. Tea toy parts
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Figure 2. Main box packaging
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Figure 3. Top pattern
3. TERER

Figure 4. Single blind box packaging
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