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Abstract

With the popularity of the market of museum cultural and creative products, Zhuji Museum, as the
most representative integrator of tangible regional culture in Zhuji, has actively explored the de-
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velopment of cultural and creative products. Taking the Xishi Theme as the research object, this
paper analyzes and combines the visual elements of historical figures’ appearance, dynasty cos-
tumes, colors and so on, and combines with the trendy play culture to make a research on the cul-
tural and creative product development of Zhuji Museum, so as to promote the healthy develop-
ment of Zhuji regional culture.
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Figure 1. Plan of Xishi series cotton doll
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