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Abstract

In the context of the integration of culture and tourism, as an important institution undertaking
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the educational function, the museum research products launched by the museum are widely
praised by the public. As a value tag and communication link, IP plays an important role in the
promotion of museum research activities, but there are still many problems in museum research
IP image design. Based on the law of children’s cognitive development, this paper takes the re-
search activities of Zhejiang Natural Museum (Anji Museum) as the design object, understands the
particularity of children groups, shapes the IP image combined with the characteristics of Zhejiang
Natural Museum (Anji Museum), discusses the educational significance of the IP image of museum
research for children, and analyzes the role of anthropomorphic and interesting IP image in pro-
moting the sustainable development of museum research activities. It will provide some useful
reference for the design and research of museum research IP image.
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Figure 1. IP image design of Zhejiang Natural Museum (Anji Museum)
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Figure 2. IP image action design of Zhejiang Natural Museum (Anji Museum)
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Figure 3. Extended application of IP image design of Zhejiang Natural Museum (Anji Museum)
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