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Abstract

In the context of new media, intangible cultural heritage has been greatly focused on and pro-
tected by an increasing number of people. The richness of traditional Han embroidery has been
unprecedentedly developed and entered the public’s vision. The Han embroidery related handi-
crafts and creations have been constantly innovated and developed during these years. With the
support of new media, Han embroidery art has shown many of its characteristics, like virtualiza-
tion, convenient communication, high interactivity, rich content and wide coverage. Through the

XEF|I B, X BT R RIS SRR S S AL, %t 2022, 7(4): 158-163.
DOI: 10.12677/design.2022.74022


http://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2022.74022
https://doi.org/10.12677/design.2022.74022
http://www.hanspub.org

AT, XWRGE

joint efforts of artists, scholars and Han embroidery amateurs, Han embroidery also ushered in
brand new challenges and development opportunities.
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Figure 1. Han embroidery style dress
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