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Abstract

The methods of Tujia cultural and creative product design are studied from a symbiotic perspec-
tive and an effective innovation and development path is identified. The cultural resources of Tu-
jia cultural and creative products must be merged symbiotically with diverse components of the
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times in order to meet the public’s greater demands and determine the path for Tujia cultural and
creative product growth. Firstly, the problems of the development of Tujia cultural and creative de-
sign are identified and summarized at the levels of lack of talents, practicality, and innovation; then,
the design attempts at the levels of innovation, trend, service, and talents are listed to summarize
their innovation paths. On the basis of the nation’s traditional culture, we should explore additional
possibilities from the standpoint of symbiosis and develop modern cultural and creative products
that are in line with current trends and incorporate more inventive design approaches and ideas.
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