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Abstract

People have been using packaging since time immemorial, right up to the present day. In the course
of human society’s development, packaging has been iterated and replaced. Nowadays, mankind has
entered the age of information technology and intelligence, and information intelligence is quietly
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changing the daily life of human beings. Packaging is no exception. This article will focus on the
relationship between container packaging modeling and the intelligent era, the factors influencing
it, the significance of the intelligent era for their development, and the design principles.
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Figure 1. The more eye-catching bottle
design in supermarkets
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Figure 2. Balenciaga’s Spring/Summer 2022 ready-to-wear collection:
A futuristic world of cloning—Runway poster presentation
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Figure 3. Balenciaga Spring/Summer 2022 ready-to-wear collection:
a futuristic world of cloning—Ready-to-wear showcase
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Figure 4. Louis Vuitton’s classic Monogram
pattern bag combined with a flexible screen in
the early spring 2020 show

B 4. BBBEE 2020 FREEAFTHEEHR
HHLE S RI4 B Monogram £ 8B E

Figure 5. Ambilight “flexible screen bag”
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Figure 6. Unreasonable cup designs on the market
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