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Abstract

The design transformation and dissemination of art derivatives can meet the needs of the general
public for the appreciation of art and culture. Based on this, the design of art derivatives with
Chenxiao art works as the background is proposed to achieve the innovative design of art deriva-
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tives. The fusion of Chenxiao’s artwork and commodities can innovatively design art derivatives
with Western and Eastern cultural characteristics. Through the new media and transnational plat-
form dissemination of art derivatives, the art derivatives industry and the art exhibition industry
can develop together.
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Figure 1. Chen Xiao’s lotus series works combined with
clothing to form an art derivative (red)
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Figure 2. Chen Xiao’s lotus series works combined with
clothing to form an art derivative (blue)

2. REERERSISRIGRA RO Z AT 4 % ()

5. RIRBEZARITEMERIMER
5.1, FEXAN REZSARITE mEENE R

Bt 1] B ST AZ i R I S VRSB TG N S 4SO PR 5 R A R R R BN 2 AL o 451 ] i 5 X 2
WRISCE . HASEEFENZARE 3 AT XS AN T E S ZAR A E, 1SR
L& L AR EE DT I DX A ST, D7 RS AR R it A SIS Bl Y SR SR A 4 (7] SRR AT dho P PG S AL
BRI iy, 3T A P SO IRAN R  BAT LR o 803 TR R e R A1 il mT LUBNER i 2 36 w7
JiSCARH) T AEIRSZ P4 5 SCATRE AR R 1 52 o [ AR SO 75 TN

SRFTER R K ER AR RA I T7 2 FERRAES R E RN ™ L R R 5 r, i
I ZRFTAE BT AN AL RE 6 14 B DU A% 33 2R K S RCR « RIS E AN R IR 32 74 77 [ 50N M,
FEEARATA SRR IGE ZARAE S AR & B3R, W] A R IE B SO ERMERR M IR . HR
I8 A b 5 AR R B3 ) AR AR i 7 [ PN AR A R 52 s SCALIRIR 52 o i LA 41 P 77 e 25 1)
PEERE, RGN EARNE MR N R BB EN RS EARIER, A — R e m e G4 5] T E iR %
AN R EARATE S, AR E N ZRATA M AE A AREP I

M P A B BGEAT 0 A AT A, RIBEEARAE i BAT o 5 SO, BRIk, DURBEEAR M9

DOI: 10.12677/design.2023.81015 102 any


https://doi.org/10.12677/design.2023.81015

IR 2%

BBETH R ZARAT AL i 72 ] N 2 v A AS 3 — e R 2 L mT DU [ A 2R 32 43 7= AR IE AR 5l 80Kk
A ZARZ 0B BB, B, EBTH LR R ZORRTA: i 75 2 R B R DL HE A7 1) 56 55
AR IR, KRR RE L 2 A 52 B 2R A S D[R] e BE 55 52 3 o ) S

5.2. ZRERMRERZARITERMET HIRWE

SARATE M P LA YRR, PRI ZEARATE M AR IR RUR 5 ZRATA SR B ZAR ST P
BHRHBEEVRR . £ ZARRTA R B AT A DR b B SE ANV R NG EAR SO A 5 [ Py e
MR ERR . ELIEARATER P E PR R e, FEBL SO EARAT A S R R o BRI Z ZARAT AR
a0 AT 55, AR OR EARAT A S AR AR I R SR, XA RE NS 3R A [ P A1 & 1) — B TR

TR ML BT AT A RE 7 B PG 7 SRS R RS tath 5, IR N IR I ATHE 2 [ 9 [ bl 2 0 TR
BEEARE TN DL RIREARATAEME T ERERGAIL S, it EAELEZRYCR, mH
FRRILH B R B APEAISE IR . PRI, FEBETHRIGE ZRAT AL bl AR AL B 4 b S RN T8 R e
SARE ST 5, XA RO 5 AR AL G R B EAR BRI R IR SARIRIRT A o

5.3. LREFHENREZSARITE RMET HIMm

JRBEEARATAE R — MG BRSO i, RZREREMIANE . ik, £REEAAE
sty PRI BETH AN AL 5 T 7 BER NG B AL S R X EARATAE A A 3 SCALRCR M . ZRAT A 2 4t
TS RAR T SR UEA: () ARG S (48 A A, DRI ZIRATA i K 5 8 5 4 S DR BUIR AN R i L 2% A
b e A BEN RBER LRI EARAT AR RIS, o N EARMT AR AT R . 4
R 25 A8 LA B #5705 P52 ) A BEEAT 34T o

Ao R ZARAT A Wb A B e B T 38 KA T R R SR AT B I EAR S R 45 & 44
T RIGEEARATE S AR I RE P e 6 7 AR B IO HE ROR, R EHE BRI . 2T R 2 Bl
R R MR BB B, R DU N ZORATAE S oA R RO . LR, TR GE A R R
Wi SR g ZRAT A e HE T B BRI, B A [ A Pl B e 1 00 ), 4% D T b ) e Je 32 B P by,
BURE L2 G R IUR RS . B, Ptk I ERATA dh 75 B4 6 24N IR ir e 55 7 Lk e B
LN

UEAh, [ BREGEIAE B v AR EARAT AR dh IR A AN A LB . DURBEZIARAE dh 1Y
MR NE ST EARATE R, R EERCRHE R EARAT A M, 2 P75 SO i A LE 7
DR T B T B R AT AR il 7 B8 20 2 08 [ PR e o B vt ) Ras B2

6. REFZARITE mEVEHEREZ
6.1. RERERITE MEVFEAEILIE

WA LT ONRATINE R SR ZRIESRIEE, DR TR B ZARATAE b LR IR AR 1
RETT OB SR AT R0, SCBLZORATA Rk DA M T A HLEL S, I RRREARATA
i OFE) B 42. PROCET[STLAS AR “ m e IRieR " AILEEIH AB], $EH 1 B A B 5 1
PSRRI X A 53 2 AT it AT A IR T EAR A T fif o 2T IR AT LAARHL, B R4 2 &
X EA G e Y B 5 OR ZRAT A dh A LS & 7T AR R ACRERS I N 28 4 i B ST ZR . AR 251
BT BALEE XA EARATAE R, W DA 20 = sl it B OO0 5L 3l I A A% 3 R D 2R AT A b
A DAY FR A v L AN o 5 2R AT A i I 2 R EAT 5130, DRI ZARATAE S o i T 3 =5 A
T, SR A R R e ZARAT AR B BT R R HTR AL

DOI: 10.12677/design.2023.81015 103 wit


https://doi.org/10.12677/design.2023.81015

i %

6.2. REZARITERNEETLAELE

SRV [ R R AT 5N &S, R R ZRATAE &It B R s E i 2
ARATA b = a9 ) E B, 9 9 2R SOOI A 38 DL AR AT A W IR R R I 40 58 R 1 T 3 2 1)
7E ] I Bl ZRATAE i T S 2 HEB I A 2R SCHRI L 7 2R SCAG b &GI8 A R ¥ 224, T A
SARATHE MG R K B R . H PR 2R K 2 2R BRI B, R ZARATAE
RS, 19828 HI1SHE9H 1S H, “HEMURZEAEY” (China Contemporary Art
Exhibition) (£ 5% E 41 £ 2 Ml X %8 7, S JEAE S 300 R F. 1X Ui 2 AR E bR & T % B S i 2g i
HAWRERM. Wik ZRERMES ZRAT AP E RS R E, MU IES ZR BRI A
JRAESN G K JE, T H AT LLIE I 2R E B i 52 JJ e 3 ZARATAE i L i) Bl B R e
7. 451

SRR GRS EARA G JRIER G, FEORZ A EARS T 2R 5 A M S B RHE . Hs
SR T it R R DA A2 KA AR B H S TR DT A LA B3 i SR IR BT A o 2R (3
JURESE R A S T, DURBEATIE RIME SONE ST AR EARAT A M, AR ZAR
SRS o HR R R AT 165 IR R b ARk & P BT T DLSEELUR B EARSAL A Rtk il . TR Ak
ANES [T 65 8 B 4% 7T DLSEBLR G ZRATAE Rl AT AR Ji U7 b Fy Bl ) 5

EEWA
WL AR 27 B [ 27 B R 22 AR B BTG ST R H “ ZARZKRIEEARATAE Mt 587 (W H %
5 jyke2241).

SE

1] FE. MWEZ AT AR R R[] X e 5% 5, 2018(5): 130-131.

(1]

[2] ARUE. VL95 IRIA) ZRATAE B BT SRR [J]. R T, 2022(22): 12-14.

[3] G, KEZ, HE SARATEREIE T SEERR R[], 216, 2018(9): 132-133.
[4] F¥45. STE N EE ZARETA ST R AR R 7). S5 50 ST, 2014(14): 57-58.

[5] B PRL——RBIRMNES SR, PEERE, 2012(12): 56-59.
[6] MEER. BATRBEZARQIER M EEEESEERILN]. SH(T), 2021(4): 117-118.
[7] BEGER. TRR XSO ZEAR PRI ——FF &S] KARCE, 2012(12): 144-145.

(8] FRSCHT. SO A S S LA BT B —— WA R SR T B A S L), 3% S A
(4, 2018(3): 108-109.

DOI: 10.12677/design.2023.81015 104 wit


https://doi.org/10.12677/design.2023.81015

	晨晓荷花系列艺术衍生品设计转化与传播路径分析
	摘  要
	关键词
	Design Transformation and Communication Path Analysis of Chenxiao Lotus Series Art Derivatives
	Abstract
	Keywords
	1. 引言
	2. 晨晓艺术概况
	2.1. 晨晓艺术家简介
	2.2. 晨晓荷花系列艺术品特征

	3. 晨晓艺术衍生品设计的价值
	3.1. 促进中西文化交流
	3.2. 促进国内艺术衍生品产业走向国际市场

	4. 晨晓荷花系列在服饰上的转化
	5. 影响晨晓艺术衍生品发展的因素
	5.1. 异域文化对晨晓艺术衍生品传播的影响
	5.2. 艺术背景对晨晓艺术衍生品推广的影响
	5.3. 社会经济环境对晨晓艺术衍生品推广的影响

	6. 晨晓艺术衍生品的传播路径
	6.1. 晨晓艺术衍生品的新媒体传播
	6.2. 晨晓艺术衍生品的跨国平台传播

	7. 结语
	基金项目
	参考文献

