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Abstract

With the rapid growth of China’s economy and the rise of consumer groups in the “Z” era, Chinese
traditional culture is also in a strong revival. Phoenix is the representative of auspicious in China.
Phoenix culture is an excellent branch derived from Chinese traditional culture, which is deeply
loved by people, and its modeling style has been widely used in modern design in various forms in
the process of cultural integration and aesthetic evolution. At present, domestic brands are em-
bracing “corner overtaking”, constantly improve the intelligent degree of modern products at the
same time, the local culture clever into the design, improve the level of modelling design, interac-
tive design, using the design language with the characteristics of Chinese charm and spirit, not on-
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ly conducive to the original design, also help to build brand new family DNA, increase brand conno-
tation and enhance brand competitiveness. Through the investigation method, the case study me-
thod, this paper analyzes the method and path of the integration of phoenix culture and modern
product design, and gives the reference for design ideas.
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Figure 1. Combination of Chinese traditional culture and modern product design
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Figure 2. China airline logo and Xifeng wine logo
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Figure 3. “Phoenix Series” jewelry of Laofengxiang brand
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Figure 4. Phoenix costume design
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Figure 5. The Phoenix China-fashion design
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Figure 6. “Fairy riding the phoenix” picture
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Figure 7. Hongqi GT concept car design
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Figure 8. The design of Toyota Century Motor
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Figure 9. Dupeng “Phoenix” lighter
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Figure 10. LV Brand 2022 Spirit Fine Jewelry Grace necklace with Phoenix pattern
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Figure 11. Design of Roewe RX 5 headlights
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Figure 12. Longfeng Jewelry logo design
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Figure 13. Roewe RX 5 car
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Figure 14. Roewe RX 5 car
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Figure 15. Toyota Elfa Car interior
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Figure 16. Rui Yi Fenghua automobile
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Figure 17. The Relationship between the symbols of the traditional cultural elements and the modern design works
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