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Abstract

The aesthetic development of the new generation of young consumers tends to be diversified.
In order to deeply understand the youth group, it also provides contemporary fashion design-
ers with practical design thinking. This paper adopts interdisciplinary research methods such
as semiotics, sociology and communication studies, to analyze the clothing design features of
Y2K style from the perspective of brands, summarizes the images of Y2K style audiences, inno-
vative integrates the concept of scene, and gives a glimpse of the meaning and needs of Y2K
youth subculture groups. It provides a new and innovative “people-oriented” value reference
for modern clothing design.
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Table 1. Y2K fashion design style characteristics
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Figure 1. Y2K crowd image panorama
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Figure 2. Y2K crowd disdain chain and scene classification four-quadrant model diagram
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Figure 3. Y2K fashion design scene panorama
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Figure 4. Traditional brand clothing design
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Figure 5. Y2K clothing design logic diagram in multiple scenarios
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Figure 6. Seasonal band Y2K clothing category structure panorama
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Figure 7. Y2K clothing design function diagram
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