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Abstract

Objective: Under the background of ecological civilization construction and the theoretical guid-
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ance of Chinese traditional ecological ethical outlook, to study the application strategy of ecologi-
cal ethical outlook in the packaging design of agricultural products cards. Methods: Taking the
packaging of agricultural products in Zou District Town as the research object and the traditional
Chinese ecological ethical outlook as the theoretical basis, the strategy is explored and analyzed
through the literature research method and the field research method, respectively, from the ma-
terial, modeling and decorative design of agricultural products packaging. At the same time, the
excellent cases of ecological product packaging at home and abroad are analyzed, and specific de-
sign strategies are obtained. Based on this, we carry out the research and practice of packaging
design of agricultural products in Zou District Town. Result: The strategy of applying eco-ethics in
the packaging design of agricultural products. Conclusion: The necessity of eco-ethics for the eco-
logical construction of agricultural products brand provides theoretical guidance and direction
construction for the future of agricultural products brand packaging design.
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Figure 1. ASUS bamboo rhythm notebook
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Figure 2. Dandelion straw packaging
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Figure 3. Polish tomato packaging
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Figure 4. Thai pomelo packaging
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Figure 5. Yunnan Chu orange product packaging design
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Figure 6. Thailand mineral water packaging design
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Table 1. Geographical resources survey in Zou District Town
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Figure 7. “Zou District Has the Gift” packaging schematic
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Figure 8. “Zou District Has the Gift” packaging schematic
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Figure 9. “Zou District Has the Gift” packaging schematic
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