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Abstract

Sustainability refers to the rational use of natural resources and energy without disturbing the
ecological balance. American designer Victor Papanek first called for designers to be socially re-
sponsible and human-centered in his book “Design for the Real World” to serve the protection of
the earth’s environment. With the deterioration of today’s natural environment and the massive
waste of resources, people are constantly exploring sustainable design to change the status quo of
the original high-carbon consumption society. This paper focuses on the design innovation strat-
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egy of experience design intervention in sustainable lifestyles through the method of case study,
so as to promote a sustainable future by design.
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