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Abstract

The article aims to design a powerful online reading APP to meet users’ needs for a convenient
and personalised reading experience. The APP provides a variety of functions, including personalised
recommendations, book classification, book review community, etc., in order to enhance users’ read-
ing experience and engagement. During the design process, the article adopts a user-centred design
concept, focuses on user needs and feedback, and combines data analysis and machine learning algo-
rithms to provide users with accurate recommendations and personalised reading experience.
The article aims to discuss future improvements and development directions to further enhance
the user experience and market competitiveness of the APP.
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Figure 1. 2011~2022 China online literature market size
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Table 1. User survey analysis form
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Table 2. User classification analysis table
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Table 3. Tomato fiction App Pros and Cons analysis table
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Table 4. WeChat Reading APP Pros and Cons analysis table
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Table 5. Jinjiang Literature City APP Pros and Cons analysis table
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Figure 2. Love Reading APP information architecture diagram
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